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Abstract
Retailing plays an important role in the lives of  many New Zealanders and 
immigrants. The continuous rise of  the country’s retail industry brings positive 
economic effect. However, this is not seemingly reflected in the current architectural 
design of  the retail environment in the country. 

What this research project proposes is to acquire an understanding of  the retail 
environment in New Zealand and its significance in the public life. This study is 
done through site visits, historical research, and design research: all with the aim of  
highlighting the current architectural issues brought by the current design of  the 
shopping malls and street shops. Current urban theories and precedent studies of  
different retail environments are also included to provide background on possible 
design solutions.  

The proposal presents the northern public end Broadway, Newmarket as a site 
for a proposed mixed-use development that improves commercial activities, 
community experience, while providing intensification through residential 
developments, all at a variety of  scales. The proposed solution also captures the 
essence of  social engagement and human interaction, providing flexible gathering 
spaces and focusing on pedestrian activities. It seeks to provide a vibrant, liveable, 
and architecturally-articulate development where people can walk, stop, watch, talk 
and learn.   
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Introduction
Overview
Retailing plays an important role in the lives of  many New Zealanders and 
immigrants. The shoppers value their shopping malls and appreciate many 
wonderful and relaxing shopping experiences and the variety of  services and 
brands that the malls offer. The continuous rise of  the country’s retail industry 
brings positive economic effect. However, this is not seemingly reflected in the 
current architectural design of  the retail environment in the country. 

What this research project proposes is to acquire an understanding of  the retail 
environment in New Zealand and the role it plays in public life. Through site visits, 
historical research, and design research, the architectural issues brought by the 
current design of  the shopping malls and street shops will be identified and used 
as a starting point of  the design. 

In this project, everything will be designed to invite people to walk, stop, watch and 
learn about their surroundings and other people as much as possible during their 
shopping experience. The project seeks to enrich the retail experience through 
articulated architectural spaces that benefit both the shoppers and business owners.  
It provides an overview of  the retail environment and the role it plays in the public 
life. The project explores how retail spaces can be designed to enhance community 
interaction. At the same time, it encourages users to use nearby public transport to 
reduce pollution and emphasises more walking for better health.

This design research is divided into three parts: Part A- Questions:  This explores the 
questions relating to the commercial experience and detail studies of  retail patterns 
in Auckland. Part B - Literature review, a review of  urban theory and precedent 
studies, and Part C - Responses, to provide the design solution to the problem. Part 
A is explained in next chapters.

Shops in existing streets were typically shops for daily needs such as groceries, dairy 
and bakers shopping. They were usually built near a bus or tram route in 19th 
century. These ‘strip’ shops developed in New Zealand before the mall became the 
primary retailing model. Today, many street shops still remain in village-type rows 
in many suburbs serving the needs of  local residents. However, in the mid-20th 
century the shopping mall became the preferred model, thus street shops became 

less popular and are now usually reduced to their local customers in that particular 
area. Moreover, often these smaller shops had no choice but to close down or 
move to the mall.1

History of  New Zealand shopping centres is an overview of  when the trend to shopping 
centres began in New Zealand. The shopping development started from overseas 
in the 1940s and arrived in New Zealand in the 1950s. 2 This period was the 
golden age of  the Department Store.3  These are still strong retailers and a popular 
place for many shoppers. Often, the shops in a mall offer a pleasant shopping 
experience with a large window displaying a wide range of  products.4 

However, most popular shopping mall developments are often enclosed with a 
large atrium roof  over the open area. Recently, many big malls, like Sylvia Park, St 
Lukes and LynnMall have been renovated and expanded to provide more spaces 
for the many international retailers who have announced their arrival in New 
Zealand. Moreover, the rise of  mall development in Auckland is strongly affected 
by population growth, particularly growth based on rising consumer demand due 
to immigration.5

Shopping malls and car culture started in mid-20th century. Shopping malls were 
strongly affected by the rise of  car culture in New Zealand. Since many people 
could own a private car, they all used cars in daily life. Most people moved out from 
the city as they were no longer required to live near the transport routes or tram. 
Many suburbs developed and grew larger. The big malls also moved into these 
areas to capture shoppers in the outer city. The layout of  the malls was designed 
to offer large parking areas to meet the demands of  shoppers who drove cars 
to do their shopping in late 1960s. In Auckland, malls were similar to American 
models: all retail developers wanted to ‘take advantage’ of  increasing levels of  car 

1  “Story: Shops”, accessed 20, July, 2016. http://www.teara.govt.nz/en/shops/.
2  Helen B. Laurenson, Going up Going down. The rise and fall of  the department store 
(Auckland, NZ: Auckland University Press, 2005), 7.
3  Ibid, 7. 
4  Ibid, 1.
5  Ibid, 1.

ownership. Later, they became the landmarks of  the suburban communities.6

The rise of  retail in New Zealand today shows figures for growth patterns in retail sales 
by Statistics New Zealand. In the broad analysis, sales recorded by retail business 
increased in 2015 and 2016; from the survey, 12 of  the 15 retail businesses had 
higher sales. Spending in the hospitality sector appeared to have the biggest 
increase. 

Study of  retails patterns in Auckland: There are three main shopping centres located 
in West, North and Southeast. However, within those locations, there are still 
many smaller malls and street shops. Type of  centres in Auckland region can be 
organised hierarchically into five categories as: international city centre, (CBD) 
with specialist, usually ‘high-end’ product ranges; principal district-regional centre, 
including the 3 major sub-regional malls at Albany, Sylvia Park and Westgate Mall; 
the town centres, with mixed retailing and Department stores;  local centre, often 
located with a non-town centre supermarket; and neighbourhood shops: dairies, 
hairdressing, local services and fast food retailing.

Detailed study of  retailing hierarchy in one area of  Auckland is explained in nine retail 
business in different locations.

Part B – Literature Review presents urban theory from Gehl, Appleyard, Jacobs, and 
Montgomery. Precedent studies of  various successful spaces and buildings around 
the world are discussed in this section. They provide suitable examples related to 
the design problem stated in Part A.

Part C – Responses provides the solution to the problem by the architectural responses 
from studies in Part A and Part B and through drawings, sketches, modelling and 
other media. Design responses and site analyses are explained in this chapter. It is 
divided into three parts:

Design presents the architectural issues, design brief, objective, site analysis and 
programmes. It is used to further narrow down the design questions and solution 
to be provided to the problem. In this chapter a site analysis and Auckland’s 
6  Helen B. Laurenson, Going up Going down. The rise and fall of  the department store 
(Auckland, NZ: Auckland University Press, 2005), 1.

Unitary plan is also included.

Concept Design demonstrates initial design ideas regarding site analysis, building 
layout, building form and scale and connection to each volume and activity. This 
chapter shows the design process and the rationale behind each stage.

Developed Design shows the design development of  the initial design concepts as 
applied on the chosen site.

Conclusion reveals how the design process met the aims and objectives of  the 
research. This part will critically examine the design and make proposals for 
further study and development.
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Research question
How can a mixed-use development be designed to create an intensified urban 
environment that is focused on community interaction while improving commercial 
experience?

Aims/ Objectives of the project
The overall aim of  this research is to provide an understanding of  the retail 
environment in New Zealand and to establish its significance in public life.

Objectives: 
• Create a building plan that improves commercial activities, community 

experience, while providing intensification through residential 
developments, all at a variety of  scales. 

• Provide an architecturally articulate mixed-use development that is 
vibrant, liveable and enjoyable for all user groups. 

• Promote social engagement and community interaction by focusing on 
pedestrian activities and creating various gathering spaces. 

• Instil a sense of  place through the design.

Scope and limitations
The scope of  the project deals with the mixed-use commercial development 
and its importance in an urban community environment. The research looks at 
the history of  shopping spaces mostly in New Zealand. The progression of  the 
shopping malls included in this study are mostly from the Auckland region; this 
is mostly due to accessibility during site investigations. Universal ideas taken from 
the literature review and precedent studies were then applied during the design 
response. 

The design response focuses mostly on the retail environment and extension 
of  shops in Newmarket to create a better community focal point that offers 
architecturally articulated spaces for various activities. It focuses on Newmarket due 
to the area’s prominence as the second biggest commercial area in Auckland. Also, 
based on the proposed Auckland Unitary Plan, future mixed-use developments 
are encouraged in this Metropolitan Zone that caters to a wide range of  activities 
including commercial, leisure, tourists, public services, and high-density residential.  
Given the site’s proximity to public transport hubs, as will be further discussed 
in Part C- Design Process- Site Analysis, car parking spaces are excluded in the 
design response. This also coincides with current planning policies for central area 
developments that reduce parking provisions. 

The programmes identified in the design response answer to the needs of  
Newmarket. The functions identified at the preliminary stage in addition to retail 
floor space are residential areas, a medical centre and other public facility such 
as a library. Flexible gathering spaces within the mixed-use development and 
liveable street frontages and alleyways are included to promote social interaction 
and enhance the urban fabric. The functions are spread out to fully encourage 
pedestrian movement. While all programmes are carefully planned and located, 
detailed explorations are provided for the commercial areas and public spaces. 
Although the design solution includes the library and student accommodation, these 
typologies will not be fully designed as the project mainly deals with commercial 
spaces. Circulation to these programmes, however, are fully incorporated in the 
design solution as it contributes to the desired indoor-outdoor flow within the 
development. 
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PART A – Questions
Shops in existing streets
The first shops in New Zealand were trading posts from the 1830s. Retail activity 
was established in Auckland 1841, located at the bottom of  Queen Street today. 
Before the mall developments in the 1960s, there were typically shops for daily 
basis such as butcher, grocer, pharmacy, baker and post office services. Some areas 
had larger numbers of  shops that would also include a hardware store, service 
station, banks and real-estate agents. These strip shops were often located on the 
main road for local people and usually along a bus or tram route.7

Many shops in New Zealand are lined up on two sides of  the streets or at the 
corner of  the main intersection. They were closed off  to vehicles but mainly were 
converted for pedestrian later and offered street parking in front of  the shops. 
Cuba Mall, in Wellington is an example, a converted street in 1969 which became 
a successful pedestrian mall in the early 2000s.

Today, there are still many village-type rows of  shop in suburbs of  Auckland 
such as Mt Eden, Point Chevalier, Mt Albert and Ellerslie Town centre which are 
typical examples. These shops are often located near bus stops and train stations. 
They also offered off-street parking. However, the city centre or shopping malls 
were often the places to go for more variety and better shopping environment. 
Moreover, shops in existing streets still serve local customers in the suburbs for 
daily shopping and for those who does not own a private car.8 

7  “Story: Shops”, accessed 20, July, 2016. http://www.teara.govt.nz/en/shops/.
8  Ibid.

Fig. 1: Lower Queen Street in 1919. 

Fig. 2: Cuba’s Street Shops. 

History of New Zealand shopping centres
The first shopping centres developed in America, England and France during the 
mid-20th century which was the department stores were in their prime.9 

They were big multi-storey structures, often located in the central business regions 
of  cities and towns. Such stores offer shopping experiences with a variety of  
products. Escalators, stairs, ramps and lifts were used to connect to the upper 
floors.

The trends of  shopping centres also spread throughout New Zealand; this 
happened mostly in the early 20th century. The shopping centres were built to meet 
the increasing demand for footwear and clothing was generated by immigrants and 
the population’s growth. They offered the latest fashion and products.10

The most popular shopping centre developments were enclosed centres as 
these were recognised as people’s preference and they provided a better retail 
environment with natural lighting.11 Often, they had vertical arrangements of  
levels and were which is located in most central business regions. Malls became 
landmarks of  many regions where people came to socialise and people-watch. 
Moreover, they added to the character of  that city or town.12

Recently, many international retailers have announced their arrival in New Zealand, 
such as Top Shop, Zara and H&M and expansion of  retail centres particularly 
in Auckland city. The retail development is strongly driven by rapid population 
growth, large numbers of  rising migrants and the trend of  international department 
stores. Moreover, retail or department stores still play an important role in the lives 
of  many New Zealanders and immigrants today.13

As the suburbs grew and public transport improved.14 Many big retailers like 

9  Helen B. Laurenson, Going up Going down. The rise and fall of  the department store 
(Auckland, NZ: Auckland University Press, 2005), 8.
10  Ibid. 7.
11  “Story: Shops”, accessed 20, July, 2016. http://www.teara.govt.nz/en/shops/.
12  Helen B. Laurenson, Going up Going down. The rise and fall of  the department store 
(Auckland, NZ: Auckland University Press, 2005), 8.
13  Ibid, 8.
14  Ibid, 1.

Farmers moved from the city to the outer fringe where parking was easier for 
shoppers. Suburban life became less focused on the mono-culture of  residential 
uses. On the other hand, the village-type rows of  shops located on a main road, 
typically along a bus or tram route before the rise of  shopping malls became less 
crowded.15

15  “Story: Shops”, accessed 28, July, 2016. http://www.teara.govt.nz/en/shops/.

Fig. 3: LynnMall in 19th Century. 
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Shopping malls and car culture 
From the 1960s, car ownership grew rapidly. People did not need to live in the city 
or nearby to public transport routes or trams anymore.  Suburban areas became 
accessible for more housing and commercial development. Many people used their 
own cars in daily life such as shopping and less people used public transport  The 
suburbs grew larger and many shopping malls were built and offered parking to 
meet the demand of  customers who travelled by car by the late 1960s, particularly 
in the more spread out cities such as Auckland and Christchurch. Most importantly, 
the location of  the malls or larger retailers often were near supermarkets to attract 
more customers in suburban areas and offered easier parking. More cars meant 
more roads. Auckland planners started to build motorways instead of  developing 
the rail or bus network. The road system was developed and many smaller roads 
were constructed to connect from the city to many new suburbs. 16 

Lynnmall was one of  the oldest shopping centre developments in Auckland, 
built in the mid-1960s following the rise of  American-style shopping malls. The 
developers found those models a solution to the problems of  the rise of  car 
ownership, reaching shoppers in the suburbs and offered one stop shops so they 
could get everything in one place. However, Lynnmall was not totally enclosed but 
a collection of  shops neighbouring an open courtyard, and it offered free parking 
for 500 cars.17 The mall consisted of  New Zealand’s big retailers like Woolworths, 
Farmers and Milne & Choyce surrounded by other brands.18 

In the 1970s shopping centre developments became very popular in Auckland 
as the American model continued to evolve retailing patterns. The mall created 
a focal point for many community activities. Many new enclosed malls were built 
such as Downtown in the CBD, St lukes, Manukau, Glenfield and WestCity. These 
malls were successful as they became, within a few years the most lively shopping 
centre developments in New Zealand’s history.

16   “Story: Shops”, accessed 28, July, 2016. http://www.teara.govt.nz/en/shops/.
17  “Story: Department stores and shopping malls”, accessed July 29, 2016, http://www.
teara.govt.nz/en/department-stores-and-shopping-malls/.
18  “Fifty years of  the shopping mall”, modified October 20, 2013, http://www.stuff.co.nz/
business/money/9294196/Fifty-years-of-the-shopping-mall.

However, the rapid growth of  shopping developments in New Zealand in the late 
1970s was not affected by the population growth but by the international shopping 
trends, which was based on the enclosed environment with wide walkways. As a 
result, the traditional ‘strip’ shopping could not compete with the attractions and 
variety of  the big malls and some either moved to the mall or were closed down.19 
By the end of  20th century, a new large mixed-use Westgate Mall and Sylvia Park 
were being planned in Auckland to provide even more variety and more enjoyable 
shopping experiences.

19  “Story: Shops”, accessed July 29, 2016, http://www.teara.govt.nz/en/shops/page-3.

Fig. 4: Bird’s eye view of  Lynnmall and parking spaces. 

Fig. 5: St Lukes shopping mall and parking spaces, 1971. 

Fig. 6: A large parking areas at Sylvia Park. 
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The rise of retail in New Zealand today
Retail Sales in New Zealand, according to Statistics New Zealand (SNZ), in the 
second quarter of  2016, increased in both volume and value by 6% and it is 
predicted that the growth of  sales will continue to increase. Retail Sales Year on 
Year averaged 4% annual growth from 1996 and reached the highest record of  
10.80% growth in the first quarter of  2004. 20

In December 2015, New Zealanders spent a new record $6 billion shopping. 
The figure was the highest ever recorded by SNZ.21 The record also indicated the 
strong growth in retail spending by 8% compared to the previous year. Twelve of  
the 15 retail industries had higher sales volumes, with the largest rises, up to 5%, 
in hardware, building, and garden supplies. 

Moreover, Auckland is the most popular city for tourists as the tourism spend for 
Auckland is estimated to be $6.7 billion for the year to July 2016, up 7 per cent 
compared with the year to July 2015.22

20  “Retail Trade Survey: June 2016 quarter”, accessed 30, July 2016. http://www.stats.govt.
nz/browse_for_stats/industry_sectors/RetailTrade/RetailTradeSurvey_HOTPJun16qtr.aspx
21  “NZ retail spending hits record high”, modified Jan 14, 2016. http://www.nzherald.
co.nz/business/news/article.cfm?c_id=3&objectid=11573625.
22  “Tourists spending more in Auckland”, modified August 26, 2016, http://www.nzher-
ald.co.nz/aucklander/news/article.cfm?c_id=1503378&objectid=11700681.

Fig. 7: Change in seasonally adjusted retail sales in 2016. 

Fig. 8: SNZ summary tables for retail spending in 2016. 

The issue of shopping centres and street shops 
today
Shopping or retail centres have become amongst the largest businesses in New 
Zealand.23 A large amount of  spending takes place in shopping centres. In the 
21st century, the mall has gone beyond those just wanting to buy and there are 
many new challenges for developers and designers to design new urban patterns 
of  shopping facilities. 

Today, out-of-town centres are no longer the dominant typology: new forms of  
shopping facilities are created as an essential part of  town centres, combining 
traditional high street qualities with commercial efficiency and convenience. 
Moreover, these new typologies do not replace the existing but add to the various 
range of  shopping centres and patterns that already exist.24

However, there are many single-use buildings in Auckland. Shopping malls and 
street shops are one of  them, where people only go to shop. They often consists 
of  only 1-2 storey buildings. It could include a variety of  public-service uses such 
as library, medical centre, child care, school, community centre and more. 

The design of  these buildings seems to be driven more by car-based shoppers 
than by pedestrians. There are also not many green area in the spaces. It takes time 
to get there. More traffic on the road, as people prefer to travel by cars, creates 
pollution in the air as well as no sense of  society.

In 21st century, retail has gone way beyond the person just wanting to buy, not 
just in New Zealand but everywhere else in the world. It often involves recreation, 
hospitality, entertainment, professional and public services, offices and residential.  
The retail centres have become the focal point for the area where they are located. 
Many people go to these spaces to relax, people-watch, socialise and learn. They 
have become meeting places.

23  Helen B. Laurenson, Going up Going down. The rise and fall of  the department store 
(Auckland, NZ: Auckland University Press, 2005), 8.
24  Peter Coleman, Shopping Environments: Evolutions, Planning and Design (Oxford: 
Architectural, 2006), 3.

There are many small chain stores in cities and towns. These shops have to compete 
with bigger stores and shopping malls. Some of  these small businesses can not 
compete. However, there is one more issue: the arrival of  online shopping. It is 
convenient, no need to find parking, with advantage for customers to compare the 
prices and avoid travelling costs. This will affect future and existing retail.

Retail centres in Auckland come in a range of  sizes and they all seem to have 
similar shapes and sizes but they serve different functions. Centres often include a 
diverse mix of  uses and are places where people prefer to live, work, shop, socialise 
and use community facilities and services in the same area. 
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Fig. 9: The map of  location of  retailing hierarchy in the whole Auckland Region

Study of retail patterns in Auckland
The estimated population in New Zealand is 4,711,827. The Auckland region has 
over 1,500,000 population and it is predicted to keep increasing. 25 Retailing has 
become the most important business in Auckland.

The map above shows the location of  retailing hierarchy in the whole Auckland 
Region. Categories of  centres would be international city centre, principle centre, 
town centre, local centre and neighbourhood shops. However, within these three 
big areas, there are many smaller scale of  shopping malls (shown in purple), town 
centres and dairies.  

25  “New Zealand in Profile: 2015”, accessed September 8, 2016, http://www.stats.govt.nz/
browse_for_stats/snapshots-of-nz/nz-in-profile-2015/population.aspx.

Type of centres
Both shopping centres and town centres are where most of  the significant 
revolution and change will occur in the future. Growth of  population and business 
development are possible in the centres because these places already have existing 
shops, businesses and services. Most importantly, there is an access to the variety 
of  public transport and easier parking. There are five types of  centres identified 
below.

1. International city centre: The Auckland CBD provides many activities such 
a wide range of  retailing, professional services, health services, education and 
recreation areas. The city centre also offers good public transport system.

2. Principal centres: these centres have ability to provide future residential areas 
and various offer opportunities for employment growth. They can expand larger 
but need to have a good mix of  transport and road infrastructure, as well as 
provide for a range of  shops, entertainment, social and communities services to a 
sub-regional catchment and perhaps education.

3. Town centre: mix-used centre is consisting of  a wide range of  recreational 
activities, community activities, retail centres, businesses, supermarkets and 
cinemas. It could accommodate the future population growth and business 
development. This town centre also needs to be linked into or serviced by the 
larger city’s transportation system.

4. Local centre: provides multiple supermarkets, small business services and 
retail shops for the local community. It can support some low-rise residential, 
employment growth, and community services.

5. Neighbourhood centre: made up of  a local supermarket and a handful of  
shops to serve daily needs of  local residents.26

26  “Planning for better urban environments for Auckland city”, accessed July 18, 2016, 
www.itsmybackyard.co.nz/resources/FPF5%.20300%20chapter%.204.0.pdf.
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Detail study of retailing hierarchy one area of 
Auckland: 
There are many centres of  shopping and business activities in Auckland but this 
project addresses nine areas and studies them closely. These include principle 
centres, town centres, local centres and neighbourhood shops. 

Fig. 10: The map of  location of  nine malls
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Sylvia Park 
Sylvia Park, which is located in Mt. Wellington, is the biggest fully enclosed mall in 
the Auckland Region. The total retail space is 71,000 square metres. It offers over 
200 shops and 4000 parking spaces. This mall also consists of  a cinema complex, 
childcare, medical centre, community and professional services, petrol station and 
two big supermarkets. Opposite the mall are more retail spaces and a gym.

The area around the mall is low-rise residential and light and industrial-commercial 
developments. Sylvia Park is situated adjacent to two main interchanges of  the 
South Eastern Highway and Auckland Southern Motorway. In addition, the 
Sylvia Park train station is located next to the mall. There are school and childcare 
facilities located not far from the mall. In Mt. Wellington, most residents own up 
to three vehicles. 27

27  “Population/ Dwellings”, accessed September 2, 2016, http://www.stats.govt.nz/
Census/2006CensusHomePage/QuickStats/AboutAPlace/SnapShot.aspx?ParentID=1000002&-
type=au&p=y&printall=true&tab=Agesex&id=3520300.

Fig. 11: Site plan and location of  schools
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Problems with the mall:

• The mall is located in the middle of  the site and is surrounded by a large 
parking area and several parking buildings. Its design was strongly driven 
by shopper’s parking rather than pedestrian visitors. 

• The layout of  the mall is linear, and one-two storey. It could provide more 
retail spaces or more activities on an upper floor.

• It has an open space which acts a focal point but the second half  for the 
mall does not have any open space at all.  

• There is no clear or safe pedestrian walk way that connects from the 
main road to the four entrances of  the mall, or to the train station. When 
people leave the mall, they seem to be on the road right away.

• The shoppers normally come to the mall by their private cars rather than 
travelling by public transport.  This is due to the location of  this mall far 
from the city centre. 

• The mall is quiet from Monday to Thursday afternoon but gets busy on 
the late night shopping and weekends. 

Fig. 12: Sketch, site plan and floor plan of  Sylvia Park

Fig. 13: Sylvia Park: one storey building

Fig. 14: Open space

Fig. 15: Entrance/exit of  the mall

Fig. 16: Restaurants 

Fig. 17: Train station and the road

Fig. 18: Sylvia Park Train station. 
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Fig. 19: New market’s site plan and location of  transport hubs (shown in Red)

Newmarket Shopping District
Newmarket is a principal centre of  Auckland suburb to the south-east. They are 
the second busiest shopping, central business district after Auckland city. It has 
many high building density, especially of  retail shops with several parking buildings 
in the area. Moreover, it is also a main entertainment centre which has big train 
station and many bus stops.

Broadway is a main street of  Newmarket, which has fully enclosed Westfield 
shopping centres and many smaller street retail shops spread linearly along the 
road. The retail area starts from the farmers ends at the beginning of  Parnell 
road. It has approximately 400 shops, with two cinema complexes, and numerous 
restaurants, bars and cafés, two parks and public pool. However, it does not have a 
library, even though many schools and Auckland University are located in the area.

The Newmarket train station is also the second busiest from the Britomart, 
as over 4,000 people use train station in daily life. This shopping area also has 
the strong pattern of  street stripping as well as large amount of  shoppers walk 
through Broadway for many activities. Newmarket has ability to provide space 
future residential and various employment growth. It can expand larger and 
higher. Again, it is in the many school and office areas. However, there are still 
many things that disappear from Newmarket which the liveable city should have.
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Problems with Newmarket Shopping District

• It has a long pattern typical street shops with parking in front, but it does 
not have any barrier between the road and walkway. 

• Most of  the buildings around the area are single-use. They are all quite 
spread out and people have to walk around to do many activities.

• The small alley way that connects from the Broadway road to the train 
station does not look very welcoming. It also leads to the shops underneath 
the apartment blocks. Those shops are very quiet.

• The new retail spaces at the back of  Broadway are quiet as the stronger 
retail pattern is mainly located on the main road. This area has a better 
pedestrian environment and it has more seating area

• There are fewer people in the area when the weather is bad. Newmarket 
shops are seasonal, except for 277 (the Westfield Mall), which is an enclosed 
mall, but does not offer variety of  the retail and restaurant options.

• No one really uses the Olympic park at the back of  Olympic pool. 
Pedestrians seem to walk past it as a short cut. Around this area does not 
have many retails or restaurants compared to the middle of  Broadway and 
Lumsden Green. 

Fig. 20: Sketch of  Newmarket shops and street

Fig. 21: Pictures of  the street shops and Broadway

Fig. 22: Pictures of  the small entrance to the New market’s train station and the shops 

Fig. 23: Pictures of  new shops at the back of  Broadway Fig. 24: Short cut through Olympic Reserve
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Lunn Avenue Shops
These shops are located in between suburb of  Ellerslie and Mt. Wellington. This 
area is local centre and located at Stonefields area, which is Auckland’s newest 
central-eastern suburb. It has many new houses and apartments which provides a 
quality lifestyle with open spaces and attractive streetscapes. However, they provide 
all low-rise buildings. There are many primary schools and vibrant neighbourhood 
shops along the Lunn Avenue road.

The shops consist of  restaurants, cafes, fitness gyms, many hardware stores, a 
petrol station, and a New World supermarket. They also plan to build a new 
Warehouse. However, there are no fashion shops and the site is still developing.

Problems with Lunn Avenue Shops:

• The shops are single storey and linearly spread out surrounded by parking. 

• Shops are designed for car users: there are few pedestrians on the road. 

• It does not have good transportation, with few bus routes nearby and no 
train station. 

• It has no courtyard or seating area. 

• The shops do not have enough protection from the sun or rain. 

• It is quite dangerous at night time, as the walk-way has no barrier from 
the road. After closing hours, the shops become private. They get locked 
down and no one is around. 

RESIDENTIAL

RESIDENTIAL

No buss access

Fig. 25: Map of  Lunn Avenue shops
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Fig. 26: Pictures of  the shops and parking areas

Fig. 27: Pedestrian walkway and road

Fig. 28: Pedestrian walkway and road

Mt. Wellington shopping centre
The Mt. Wellington shopping centre are located near Sylvia Park shopping centre. 
They are between local centre and neighbourhood shops in Mt.Wellington area, 
which provides two supermarkets, retail shops, small business services, restaurants, 
banks, petrol station for the local community. It can support some employment 
growth, low-rise residential and community services.

Recently, they have built a new extension opposite the Mobil station to provide 
more variety of  restaurants and cafés.

Problems with Mt. Wellington shopping centre:

• The shops are by a large parking area. People primarily drive to these 
shops.

• It does not have any fashion retail. 

• It has no clear pedestrian system. 

• It is located some distance from the Sylvia Park train station. 

• It has no green space.
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Fig. 29: Map of  Mt.Wellington shopping centre

Fig. 30: Shops and large parking space

Fig. 31: Shops on the opposite road
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Ellerslie Town Centre
The Ellerslie Town centre is a mixed-use centre that consists of  a wide range 
of  recreation activities, community, retail, office spaces on the second floor, post 
office and banks. However this area is it essential for a town centre to have a choice 
of  supermarkets or cinemas. It has a Chinese supermarket and one petrol station. 
It could accommodate future population growth and business development but 
the houses area are low-rise.

This town centre is located next to train station and it has main bus stops in front 
of  the shop area. The centre consists of  a strip of  shops with two levels and on-
street parking in front of  the shops.

Problems with the Ellerslie Town Centre:

• The small alley way or gap between buildings often leads to the parking 
area, but some lead to a dead end, and these spaces are often unoccupied 
and dark at night

• These shops are one- and two-storey buildings. Lower floors are retail 
space but upper floors are used for office space or storage. Some of  the 
cafes provide outdoor seating but this makes the sidewalks smaller and 
often people need to stop and wait for someone to walk pass first. 

• It has a green space and outdoor seating which are used some of  the time.

• The entrance leading to shops at the back is not very welcoming. It looks 
dark and most of  the shops have closed down

Fig. 32: Green areas
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Marua Road Shops
This is a neighbourhood centre made up of  a local supermarket and a handful of  
shops to serve the daily needs of  local residents with parking in the front of  the 
shops. 

The childcare and small park area are located at the back of  these shops. Most of  
the houses are low-rise. It also has a professional car service and repair.

Problems with Marua Road shops:

This is a typical street with single-use shops of  one storey. These shops offer 
parking in front.

They do not have enough protection from the rain

Only for the local people in this area, they cannot compete with the mall or the 
Ellerslie Town Centre which is located about a 5 minute drive away. 

It has only one bus passing on this road, which comes every hour. 

It could not provide space for future residential and various employment growth.

Fig. 33: Alleyway or gab between buildings

Fig. 34: Shops, walkways and road.

Fig. 35: Enclosed space and shops at the back
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Ellerslie Kindergarden

RESIDENTIAL

RESIDENTIAL

Fig. 36: Map of  Marua Road Shops

Fig. 37: Pictures of  the shops and road

Fig. 38: Shops, out-door eating area and parking
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St Lukes Mall
St lukes Mall is located in the suburb of  Mount Albert. It is a fully enclosed-mall 
and is one of  the big three shopping centres in the western suburbs of  Auckland. 
It was built in 1971 and it was renovated by Westfield in 2000s, its owner. The mall 
offers approximately 167 shops. It features a supermarket, Farmers, K mart, and 
cinema complex.

The mall is quite compact. The extension of  the shops is located on the opposite 
side of  the road but these shops are again designed for car-based visitors. There are 
medium density apartments opposite the mall and low-density houses around the 
area. There are approximately 27,400 people in the surrounding Mt. Albert suburb. 
28  It is located near many schools, colleges, a library, and churches. Moreover, it is 
located near the Morningside train station. It is a ten minute walk from the station 
to Westfield St Lukes. The mall has good links to city-wide transportation. 

28  “New Zealand: Auckland”, accessed September 5, 2016, http://www.citypopulation.de/
php/newzealand-auckland.php?cityid.

Problems with the St Lukes Mall:

• The mall design was driven by carparks as the multi-storey retailing floor 
space is positioned in the middle of  the site and surrounded by parking.

• It does not have any safe or clear pedestrian way from the road to all the 
entrances of  the mall at. Once people walk across St. Lukes Road and 
Morningside Drive, they would enter the driveway or parking area right 
away. It is not well designed and very dangerous, as cars could run over 
them easily.

• The mall does not offer any courtyard or outdoor area. Medical 

Clinic

M
edical 

Clinic

Park

Park

Mt. Albert            Library
Extension of shops

Petrol Station

RESIDENTIAL
RESIDENTIAL

Fig. 39: Sketch of  the layout of  the mall
Fig. 40: Map of  St Lukes Mall



44 I 45

Pt. Chevalier Shops
Pt Chevalier is a suburb in the west of  Auckland. Its row of  shops are the mixed-
use town centre typology with its shops lined up on two sides of  the road and 
spread linearly for daily shopping access. Part of  the space is enclosed as a mall; 
this connects to Countdown supermarket at the back. The mall consists of  
dairies, cafés and restaurants, a grocer, a pharmacy, a bakery, a bank, a post office, 
professional services and a library. 

It could accommodate future population growth, business development and some 
community services. This town centre also has good public transportation, with 
three bus stops along the road but it does not have a train station, the closest being 
1km away at Mt. Albert. Unitec is located nearby with many students who come 
in daily. However, there are two shopping malls located not far from these strip 
shops – St Lukes Mall and LynnMall. Often locals choose to go to the malls for 
more variety and an enclosed shopping environment.

Problems with the Pt. Chevalier Shops:

The street shops are dependent on the weather, and quieter when the weather 
is bad. When all the shops are closed, the area feels quite unsafe, especially the 
carpark in the enclosed space at the end of  Parr Road North.

Most of  the gaps between buildings that lead to the back parking areas are 
uncomfortable at night time.

The green area at the back of  library was renovated recently but it has not been 
used by many people yet. 

The enclosed retail spaces are dark and are not very welcoming. It should provide 
more natural lighting and seating in this area. After hours, this whole area is locked 
and people cannot access it. 

Fig. 41: Large parking spaces

Fig. 42: Pedestrian walkways from St Lukes Road
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Petrol Station

Fig. 43: Map of  Pt. Chev Shops

Fig. 44: Picture of  the street shops

Fig. 45: Gab between the buildings

Fig. 46: Enclosed space

Fig. 47: Green area
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LynnMall
LynnMall is one of  the oldest enclosed malls in Auckland. It is located in New Lynn. 
Recently, it was renovated to include a cinema complex and an outdoor recreation 
area. ‘The Brickworks’ to provide a better dining environment. The mall offers 140 
retailers and 1216 car parks. It also has a Farmers and a Countdown supermarket 
to make the mall a convenient shopping destination in New Lynn. There are also 
a library, a medical centre, a medical centre, a transport hub, residential areas, a 
school, and light industrial developments near the site.

LynnMall is located in the town centre, which has the capacity to expand 
and accommodate future population, employment growth and residential 
developments. The site has mixed land use with mostly single-use buildings but 
it is in a suburban area that continues to develop. There are a variety of  activities 
but most of  them are quite spread out. It often takes time for users to get around. 
Besides the new apartment block that connects to the major transportation hub, 
most of  the existing residential in the areas are low-rise. New Lynn’s population is 
just over 20,000 people.

The new extension of  LynnMall has a small alleyway that leads from Veronica 
Street to the new courtyard and dining area. This alleyway is quite successful as it 
is located in a busy area and is safe to walk through. Because it is busy, this area 
has good passive surveillance. It also create an interesting journey, as people would 
walk through the tight space, shown in the picture on the left and reach the big 
open space at the end, shown in the picture on the right.

Problems with LynnMall:

• The new extension of  the mall is open, providing a better dining 
experience but this area is dependent on the weather. Most restaurants 
have a cantilever veranda but it is too short and it could not protect any 
users from the rain. 

• The layout of  the mall was strongly driven by the car park as it is located 
in the middle of  the site and surrounded by parking. Originally, the floor 
area of  the mall was equal to the parking area.

• There are no clear pedestrian walkways when shoppers enter the mall 
from the main road. 

Library

Fig. 48: Gab between buildings Fig. 49: Open space
Fig. 50: Map of  LynnMall
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Sketches of the all retailing

Sylvia Park Newmarket Shops

Ellerslie Town Centre

Fig. 51: New extension of  the mall: dinning 

Fig. 52: Layout of  the mall and car park

Fig. 53: Pedestrian and road

Fig. 54: Sketches of  shops

Fig. 55: Sketches of  New market Shops
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Lunn Avenue Shops Mt. Wellington Shops

Marua Road Shops St Lukes Mall

Pt. Chevalier Shops LynnMall

Fig. 56: Sketches of  Lunn Avenue Shops

Fig. 57: Sketches of  Marua Road Shops

Fig. 58: Sketches of  Mt. Wellington Shops

Fig. 59: Sketches of  St Lukes Mall

Fig. 60: Sketches of  Pt.Chevelier Shops

Fig. 61: Sketches of  LynnMall
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PART B

PART B – Literature Review
Literature Review
For a better urban environment in the future, Appleyard, Jacobs, John Montgomery 
and Gehl suggested important goals that designers need to achieve.

First, Appleyard and Jacobs explained important key points towards an Urban 
Design Manifesto. The seven goals that are important in urban environment. 
However, in this chapter only five goals are used: liveability; identity and control; 
access to opportunities, imagination and joy; community and public life; and an 
environment for all.29 

Liveability: A city or town should be an area where everyone can live comfortably. 
Everyone wants to live in a good environment, where they can relax, eat and 
restore themselves and where it is safe to bring up children and have some privacy. 

Therefore, the place needs a well-managed environment to provide comfort and it 
needs to have enough room for many activities such as watching, talking, walking, 
and standing, staying and sitting. Moreover, the design needs to have protection 
against unpleasant experiences and protection against crime and violence. 

Identity and control: The users should feel that they are part of  that surroundings 
independently and collectively. Where they have a sense of  responsibility and 
ownership.   The designed urban environment should be an environment that 
encourages any users to be independent and they can engage in any activities they 
prefer. Therefore, the designers should design the environment based on who the 
users are or what is affected by them.  

Access to opportunities, imagination and joy: The users should find an urban 
site a place where they can meet new people, learn other viewpoints and enjoy 
themselves as well as extend their experience.  At the same time, they should have 
access to different choices of  housing and jobs. 

Moreover, architects should take the urban design as a placement of  the excitement 
of  the users as they want an escape from the boredom and seriousness of  everyday 
life. The city is usually full of  life and enjoyment; it is a place where they can 
display themselves, watch and mix with others. 
29  Matthew Carmona, Steve Tiesdell, Tim Health and Tarner Oc, Public places - urban 
spaces: the dimensions of  urban design. (Oxford: Architectural Press, 2010), 8-9.

Community and public life: Cities should encourage involvement of  their residents 
in that community and public life. The arrangement of  the city should encourage 
and invite community life, directly through its public spaces but not only through 
its institutions. The public environment should be available to all where everyone 
comes to exchange ideas and people watch. 

An environment for all: A good environment should be available to everyone. 
These goals for the good urban environment are both collective and individual; 
however, the more the city offers space for the individual, the less it appears to 
have a lively public life and sense of  place at the same time. On the other hand, if  
the city is built for more public space, the less the individual appears. 

In conclusion, the successful urban environment can be created by balancing these 
goals somehow. The design should allow individuals and groups to use the space, 
although retaining a public concern and interest at the same time. It should remain 
open to anyone while supporting a strong sense of  character of  the site.30

Second, sense of  place adapted from John Montgomery’s diagram shows how 
urban design activities can become successful places and can add to and improve 
the potential sense of  place, as shown in the below pictures.

Last, Jan Gehl mentions many interesting goals for better urban design in his book, 
Cities for People. He suggests that a city is a meeting place where a wide range 
of  activities occur. Social activities are strongly taking place in the city but there 
are also necessary and optional activities in the area as well. Most importantly, he 
suggests that designers need to consider human dimensions, senses and scale and 
life, spaces, buildings – in that order to have a successful urban design.

30  “Planner’s Notebook Toward an Urban Design Manifesto” Arch.mcgill.ca, accessed 
August 3, 2016, URL.http://www.arch.mcgill.ca/prof/luka/urbandesignhousing/temp/other/isa-
belle/JacobsAppleyard1987.pdf.
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Human dimension:
The human dimension has been an ignored for a while in urban planning, as 
designers have focused on other issues to solve problems of  the rise in car traffic 
and rapid population growth.  On the other hand, cities can become meeting 
places and offer many activities so many people want to live there but there is 
not enough good public space, green areas and even pedestrianism. Often, cities 
have problems of  limited space, pollution, noise, tall buildings and more risky 
conditions which are common issues in most of  the cities around the world.

In the 21st century, many developers and designers are aware of  the importance 
of  the human dimension and they try to accomplish the idea of  lively, safe, 
sustainable and healthy cities. Now these four keys can be designed and succeed 
by improving the concern for everyday life in the city area. Design lively streets 
and wide pedestrian pathways to invite the public to walk and bike or use public 
transport as much as possible.

More people live in the area, therefore many activities and safety in spaces will be 
increased. There will be more eyes watching along the road. However, the other 
important thing is, that particular area needs to have a good public transport 
system for the users to feel comfortable, safe to conveniently use rather than using 
their own private vehicles. More roads are more traffic and pollution. This will 
destroy life in the city. But fewer roads means fewer traffic and this is better for 
our health and the environment. 

Good public spaces and good public transport systems will provide more life in 
the city or town centre.  The most important factor in Melbourne was to invite 
people to walk and enjoy themselves in the city. Sidewalks were expanded, and a 
system of  new city furniture in good materials was designed to provide seating. 
They also created green areas that provide protection and shade for the users. 
These strategies have become the character of  the sidewalks in Melbourne.31 

31  Jan Gehl. Cities for People. (Washington, DC: ISLAND PRESS, 1936), 15-17.

Life, spaces, building – in that order:
Working with human scale is the most challenging method and sensitive in urban 
planning. Cities and buildings are successful if  they invite people to use the space. 
Designers should carefully consider human scale into the design with new and 
consistent treatment as Gehl’s suggestion. He explains that most designers should 
integrate a new planning process where life and space comes before buildings. 

The process of  urban planning should be reversed. As designers need to be 
concerned about human dimension which involves life and space to be carefully 
considered before placing buildings into the master plan; rather than plan a 
building first and then work with human dimension later.  

Afterwards, functions and programmes are arranged for the spaces. The structure 
of  the city should focus on the preferred walking and bicycling networks. After 
those spaces and networks are planned, then buildings can be located to provide 
the best connections between life, spaces and buildings. However, good city 
design always requires a well-functioning human scale and activities then it could 
expand into larger developments within the city space or suburban area. Gehl also 
explained that, in order to design a successful city for people, that city needs to 
have city space and life. The design needs to relate to human scale and needs to 
start at eye level and finish with a bird’s eye view. 32

32  Jan Gehl. Cities for People. (Washington, DC: ISLAND PRESS, 1936), 198.
Fig. 62: How the built environment can promote human scale and flourishing. 

Fig. 63: A diagram of  Life,spaces,building- in that order. 
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Precedent studies

International precedents: 

Akihisa Hirata Architecture Office, Tokyo Japan
This office building, located on a narrow site in Daikanyama, Tokyo in Japan, was 
designed by Akihisa Hirata and Yoshihiko Yoshihira. The site area is 537 sqm.

The important features of  this building are the plain, simple, white facade 
and series of  small volumes, forming a U-shape. Each mass has its own valley 
circulation space for shoppers and office workers, while, at the same time, serving 
as display space for products which can be easily noticed from the main entrance 
and courtyard. It encourages the environment to connect people and place.33

Each retail space was designed into a mountain-like volume34, instead of  having 
solid rectangular blocks. As a result all spaces would get natural lighting and air and 
anyone can interact with another matter which level they are at. 

33  Jacobo Krauel, Shopping malls now (Barcelona: LinksBooks, 2012), 258-269.
34  Ibid.

Moreover, architects wanted to create “a forest of  illusion” for visual 
interconnectivity. Each volumes’ walls were placed with windows to emphasise 
key visual continuities between the main road, external pedestrian spaces and the 
interior of  the retail shops on different levels. The project character would be 
present in overflowing fashion products, foods, small trees and people.35

The windows’ length extends from floor to ceiling and carries on to the higher 
volumes. From a certain perspective they seem all organised straight from the 
ground floor. It is also planned that windows pierce volumes. However, the 
main courtyard area should have consisted of  more green area rather than stone 
pavement to make it look a more lively entrance.

35  Jacobo Krauel, Shopping malls now (Barcelona: LinksBooks, 2012), 258-269.

Fig. 64: A view of  the Akihisa Hirata Architecture Office  
Fig. 65: Sketches of  volume, layout and visual continuities of  the retail. Fig. 66: Visual continuities’ drawings. 

Fig. 67: Central open space and stairs to second floor. 

Fig. 68: Night time view. 
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Cabot Circus, Bristol, UK, 2008
Cabot Circus is a shopping centre in Bristol city centre, England, a mix-used 
development with 120 shops, 25 restaurants, cinema, and 250 apartments and 
offices. It combines most fashionable high street and designer brands together. It 
is also offering the city’s best shopping experience. It has a total of  139,350 square 
meter floor space, but 92,900 square meter is retail shops and leisure amenities.36

36  “Cabot Circus”, accessed Aug 2, 2016,  http://visitbristol.co.uk/shopping/cabot-cir-
cus-p492293.

It won the 2008 BREEAM Retail award for sustainable design, including its low 
energy lighting, and natural ventilation.37 It is convenient to travel to this shopping 
destination by public transport such as bus and train but Cabot Circus also offers 
2,500 car parking spaces. 

37  “Cabot”, modified December 17, 2015, https://en.wikipedia.org/wiki/Cabot_Circus.

The different volumes of  the buildings have been arranged to create the large 
central public space, which is covered by the striking glass roof  which allows 
maximised natural lighting space throughout the day and protects shoppers from 
the rain. 

The shopping centre is divided into multiple levels and three streets. The high-
end brands are located on the ground floor. The cafes and restaurants are located 
on the first floor and the highest level contains entertainment such as cinema 
and restaurants.38 Each level offers wide walkways and space; perfect setting for a 
relaxing lunch and dinner in front of  the shops.39

The location of  the mall was chosen because it is a destination where people 
gather and meet up in the city: its designers thought it was more interesting to 
create a centre-city focus for visitors. 40

38  “Cabot”, modified December 17, 2015, https://en.wikipedia.org/wiki/Cabot_Circus.
39  “Cabot Circus”, accessed August 2, 2016, http://visitbristol.co.uk/shopping/cabot-cir-
cus-p492293.
40  “New shopping centre name revealed”, accessed August 2, 2016, http://news.bbc.
co.uk/2/hi/uk_news/england/bristol/somerset/6396919.stm.

Fig. 69: Cabot Circus’s open space. 

Fig. 70: Sketches of  central space and glazed 

Fig. 71: Entrances of  the mall.

Fig. 72: Open shopping spaces with glazed roof. 

Fig. 73: View of  the connections 
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Rouse Hill Town Centre, Sydney - Australia, Allen Jack + Cottier

Rouse Hill Town Centre is new town centre, located on Windsor Road in the 
Baulkham Hills suburb west of  the Sydney CBD. Rouse Hill is a mixed-use 
development, which includes 220 retailers, two supermarkets, 104 apartments, 
office space, 10 restaurants and 9 cinemas, library, education, and community 
facilities, medical and health centre built around this town square. 41 Moreover, 
it offers good transport links. The site now acts as a focal point where it focuses 
local community interaction.

The unique thing about this town centre is the combination of  traditional 
streetscape with the values of  a contemporary urban market. The architects also 
used the latest developments in sustainable retailing design combined with the 
latest shopping, dining and lifestyle choices 42 to provide a relaxing and friendly 
shopping experience to all users.

The design of  Rouse Hill creates a complex of  open and semi-open lanes and 
streets, public spaces and squares but it is more closely associated with the values 
of  its traditional small town which breaks away from the big rectangular box design.

41  “Rouse Hill Town Centre”, accessed August 3, 2016, http://www.gpt.com.au/our-busi-
ness/our-properties/rouse-hill-town-centre.
42  Ibid. 

The master-plan was created to focus on a wide range of  all activities for the 
community for their daily lives, and connects each part of  the site for access by 
walking, biking or travelling by car. 

The designers created a master plan where the town centre is located between two 
aspects with housing on both sides. The design also offered green fingers which 
connect to the open spaces, streets and connect all spaces of  the site. As a result, 
its form and arrangement, connection, and open space system work very well. 

Sustainability was also a key for this project. It had a defined variety of  sustainability 
aims and objectives. For the site, eighty percent of  the plants selected are Australian 
native plants and the sidewalks mainly focus on the pedestrian. Moreover, the plan 
has won several design awards with the 2010 Australian Institute of  Landscape 
Architects National Urban Design Award for Excellence and the 2010 Urban 
Land Institute Award for Excellence.43

43  “Rouse Hill Town Centre”, accessed August 3, 2016, http://www.oculus.info/project.
php?ID=10.

Fig. 74: Bird eye view of  Rouse Hill Town Centre. 

Fig. 75: Recreation and out-door dining areas. Fig. 76: Out-door seating and circulation space. Fig. 77: Master-plan. 
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Fig. 78: Main entrance, open space and out-door 

Fig. 79: Shops and relaxing areas. Fig. 80: Circulation, play and relax spaces. 
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Local precedents:

LOT 3, Ponsonby, Auckland, NZ, 2014.
This is a mixed-use building designed by JASMAX. It is located at the corner of  
Ponsonby Road. It represents the growing demand for a destination for recreation, 
entertainment and shopping as well as offering more commercial office space to 
the Ponsonby area.44

The main characters of  this place are the development of  Ponsonby Road’s rich 
urban fabric. The architects designed and developed the building to fit the existing 
context in form, mass, texture and colour. The surroundings have a historical 
street rhythm, colour and culture. These feature play important role in the design. 

44  “LOT 3, PONSONBY”, accessed August 8, 2016, http://www.jasmax.com/work/
lot-3-ponsonby/.

Lot 3 has integrated urban design by combining retail, restaurant, cafe, office and 
studio spaces – intersected by small laneways and falling into well-lighted public 
spaces. The architects also introduced new features such as a new façade inspired 
by the nearby red brick building at 134 Ponsonby Road.

In addition, this project’s unique character is the small alleyway that can be accessed 
from Ponsonby Road, Mackelvie Street and Richmond Road, leading people to 
the end of  the building which is called the ‘urban yard’. This space allows for 
recreation space for café and restaurant activities that maximise the north-western 
orientation. The busy restaurants were placed there to attract people to walk to the 
end of  the building which, previously, was often left abandoned or used as parking.

The laneway and alley that connect from the busy road introduce greater 
permeability through the surroundings. They have added a sense of  discovery 
along the path. Most people are not comfortable walking in small alleyways and 
most gaps in buildings lead people into the carparks or a dead end. However, the 

Fig. 81: Street view of  Lot3. 

Fig. 82: The back of  Lot3. 

Fig. 83: Alleyway to recreation area. 

Fig. 84: Restaurant and recreation area at the back of  the building. 

Fig. 85: Sketches of  small alleyway Fig. 86: Alleyways and entrance. 
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architects have turned the alleyway into an interesting destination, which leads 
people to the attractive end corner of  the building. It becomes a new socialising 
space for shoppers and office workers after work.

This multi storey mixed-use building has ten retail stores on the ground floor, 
offering high-end fashion and two famous restaurants and a café. The office space 
for Icebreaker is located on above floors of  the building and the interior design by 
JASMAX won a best Award Gold Pin in 2015.

Botany Town Centre, Auckland, New Zealand.
The Botany Town Centre is a mixed-use development built in 2004. It is located 
in East Tamaki, near a large residential community.45 The town centre consists of  
retail, entertainment, restaurants, cafés, offices, bookstores, childcare and library.46 
It has 200 shops spread across the entire development complex. Most brand shops 
are affordable as the mall targets young people. 

45  Altoon and Porter Architects. Designing. The World’s Best Retail Centres (Hong Kong: 
Images Publishing, 2004), 115-119.
46  Ibid, 172.

Fig. 87: Recreation area 

Fig. 88: Sketches of  the alleyways location 

Fig. 89: Public area of  Botany Town Centre and crossing 

Fig. 90: Green areas as a barrier between the road and pedestrian

Fig. 91: Public area outside the restaurants

Fig. 92: View of  the shop-front, green area and road
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However, the Town Centre is located 30 minutes away from Sylvia Park which 
is bigger and enclosed rather than a combination of  street shops and enclosed 
town centre format. Therefore Sylvia Park became their big competitor.  On the 
other hand, the Botany Town Centre is a mixed-use which has a more variety 
recreation area such as library and medical clinic. This development is located near 
a more compact residential area. Thus, Botany Town Centre provides a different 
experience from a big mall like Sylvia Park. Based on the 2008 rating of  New 
Zealand shopping centres, many shoppers still enjoy shopping at this place. 47 

However, there are still some numbers of  shoppers who prefer to shop at Sylvia 
Park as they are fully covered and close to the train station. 

On the other hand, Botany town centre format is not ideal for a rainy day, but 
it creates a unique shopping experience that the other malls in Auckland do not 
offer. One of  the main features of  Botany Town Centre is the layout which was 
organised as a series of  separate zones and buildings. Each building has a similar 
shape and size connected by a bridge and engages with different sizes of  squares 
and small courtyards. At the same time, the buildings are surrounded by a system 
of  pedestrian streets, lanes and passages which has trees and green areas that act 
as a barrier between pedestrian and small drive ways.

A relaxed street shopping experience is another feature of  this place. It has wide 
walkways covered up by canopies. These walkways often lead to small courtyards 
at each building, they also offer small seating areas of  outdoor café.

While the Town Centre’s design considers a sense of  place, a variety of  activities 
within each area often invite shoppers to discover unexpected new experiences. 
This place also offers recreation areas such as cinemas, library, café, bookshop and 
childcare on the second level, which is above the food court. Another feature of  
this building is the location of  those activities. It works well, as it emphasises the 
public areas of  the mall. The outdoor café area by the library entrance which blends 
nicely with the wide walkways. These walkways lead people to the big reading area 
of  the library. The bridge was used to connect the bookshop and childcare next 

47  “Makeover of  the shopping mall”, modified November 4, 2007, http://www.nzherald.
co.nz/business/news/article.cfm?c_id=3&objectid=10473873.

to library. As people walk through this space, they could have a glimpse of  the 
courtyard and water feature at ground level.

The library is located in between of  the cinema and café, which has a friendly 
atmosphere with many shelves and reading areas which lead to the café. It also has 
mezzanine for the more private reading space. 

Moreover, environmental issues were considered in the design of  Botany Town 
Centre including methods to reduce light and water use, storm water management, 
and systems to improve energy performance.48 Auckland has a mild and wet 
climate. However, the designers allowed some part of  the town centre to be open 
and partly covered up with canopies to protect shoppers from the rain but at the 
same time allow natural lighting and fresh air within the outdoor space. Most of  
the shopping malls in Auckland do not have much or any open space at all, thus 
some spaces are often dark and are not efficient. As a result, Botany Town Centre 
has won 2003 ICSC International Design & Development Award Winner.

48  Altoon and Porter Architects. Designing. The World’s Best Retail Centres (Hong Kong: 
Images Publishing, 2004), 115-119.

Fig. 93: Street view

Fig. 94: Small street view with out-door cafe on the walkways
Fig. 95: Public area infront of  the entrance

Fig. 96: Location of  the library, Cinema and Cafe

Fig. 97: A view of  cafe and wide walkway 
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PART C

Fig. 98: Liveable street of  Botany Town Centre
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PART C - Responses
Design 

Design Brief
The continuous rise of  retail sales in New Zealand brings to attention the demand 
for shopping and, architecturally, the shopping spaces. The high population 
growth in Auckland also contributes to the need for mixed-use developments. 
Many retail centres in Auckland are single-use buildings- only used for shopping- 
as discussed in the previous chapters. In addition In addition to this, many retail 
centres have problems with traffic and a lack of  parking spaces, which also affects 
the shopping experience. While a number of  shopping malls overseas are mixed-
use, the trend in Auckland still shows single-use buildings, contained in single-
storey buildings, which are left deserted, locked-down, and empty as the night falls. 
Auckland, is establishing itself  as a world-class city, should also start developing 
the shopping aspect of  its different centres. Shopping malls should be more than 
just for fulfilling the wants and needs; they can be seen as the modern agora49, a 
gathering place for everyone in the city. 

The design brief  of  this research is to establish the significance of  the retail 
environment in New Zealand public life, through a mixed-use development in 
one of  Auckland’s leading principal centres, Newmarket. The main purpose 
of  the development is to promote commercial activities while increasing social 
interaction and enhancing community experience of  the retail space. This will be 
done by having flexible spaces, varied programmes, and positive indoor-outdoor 
flow in the development. To also answer issues of  intensification and diversify use, 
residential developments and other community places are added in the programme. 
The emphasis of  the design is creating a single location for shop-work-play.

49  Agora is a public open space used for marketplace and assemblies at Athens in ancient 
Greece. Later the Agora defined the open-air, marketplace of  a city where merchants had their 
shops and where craftsmen made and sold their wares. The original Agora of  Athens was located 
below the Acropolis near the building which today is known as Thesion and open-air markets are 
still held in that same location in the modern day. “Agora”, accessed September 9, 2016, http://
www.ancient.eu/agora/.

The mixed-used development can be can be arranged by combining retail with 
commercial, residential dwellings, institutional, office or other land uses. The form 
of  this new mixed-use development can be horizontal, vertical or combination 
of  two. The standards of  the project are flexible enough to support a variety of  
functions, building arrangements and forms.

Pedestrian movement, the barrier between public and private spaces, the 
relationship with each programmes and different building types are to be strongly 
considered. Both the main road shopfront and the alleyways are designed to 
encourage pedestrian movement, safety, and convenience. The spaces in between 
buildings are encouraged to be gathering spaces designed for various community 
activities. 

“People go to shopping centres to recreate, people-watch, mix and mingle.” - 
Campbell Barbour.50

50  “New super mall: shop till you drop”, modified September 5, 2015, http://m.nzherald.
co.nz/nz/news/article.cfm?c_id=1&objectid=11508186.
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Design Objectives
• Improve Newmarket’s characteristics as a principal town centre through 

a mixed-use development that is focused on community interaction and 
commercial gains.

• Create new mixed-use patterns where people live, work, play and shop in 
the same place to reduce distances between housing, workplace and retail 
businesses and other destinations for greater variety and density. 

• Blend a combination of  residential, commercial and institutional 
functions that are physically and functionally integrated, inciting a sense 
of  belongingness in the society.

• Design a mixed-use development whose form, scale, and design 
architecturally articulates varied scales of  social assemblies, both formally 
and informally.

• Proposed open and semi-open public spaces that are safe, comfortable, 
and enjoyable at all times of  the day.

• Provide better and clearer pedestrian connections like a multi-use path 
system, which encourages user interaction.

• Promote the concept of  “liveable streets” which focuses on pedestrians 
and human scale.

• Continue the strong pattern in retail business already in the area, and 
improve or create what is missing. 

• Identify the existing sidewalks as commercial frontage and develop them 
to increase focus on pedestrian and shoppers’ activity.

• Improve the retail experience by bringing in natural light, visual 
interconnectivity, and better indoor-outdoor flow. 

Site Analysis
The site chosen is located in 72-74 Broadway, Newmarket, Auckland. Newmarket 
is the second biggest and busiest central business district after Auckland CBD. 
Newmarket can be defined as a principal centre of  Auckland’s south-eastern 
suburbs. It has many different scales of  building density, from low to medium 
height, with several parking buildings in the area compared to the other retail 
locations that have been surveyed. The building shapes are all similar: rectangular 
box; the morphology is consistent. Newmarket also acts as an entertainment 
centre in Auckland City. It still has high potential to provide more space in the 
future for residential and employment growth; architecturally, it can expand wider 
and higher.51

Broadway is the primary commercial road in Newmarket, housing big international 
brands and some of  the country’s artisan shops. Broadway is unique in a sense 
that it has combination of  single- storey street shops, fully enclosed malls, and 
other commercial buildings that can go up to 5 storeys. Many of  the smaller street 
shops along Broadway were developed in the 19th Century. The location of  the 
shops spread linearly along the road and most of  them are two storey and single-
use. Broadway has approximately 400 shops, two cinema complexes, numerous 
restaurants, bars and cafes, two parks and a public pool. 

However, there are still many functions which are missing from Newmarket. 
One particular example is the lack of  libraries or student recreation centres, even 
though Newmarket is in close proximity to schools, institutes, and a university. 
There is also a lack of  professional services such as medical centres or dental 
clinics. Student accommodation is also not that prominent. Although the sidewalks 

51  Metropolitan centre zone applies to centres located in different sub-regional catchments 
of  Auckland. These centres are second only to the city centre in overall scale and intensity and act 
as focal points for community interaction and commercial growth and development. They contain 
hubs serving high frequency transport. The zone provides for a wide range of  activities including 
commercial, leisure, high-density residential, tourist, cultural, community and civic services. “H9. 
Business – Metropolitan Centre Zone”, accessed September 1, 2016, http://www.aucklandcouncil.
govt.nz/EN/planspoliciesprojects/plansstrategies/unitaryplan/Pages/home.aspx.

in Newmarket are quite wide, the alleyways and one-way roads are mostly catering 
for vehicles and other services, instead of  pedestrians.

The site is on the Northern end of  Broadway and has great potential for community 
interaction, being opposite the Olympic Pools and Newmarket Event Cinemas. 
There are also parks - Olympic Reserve and Lumsden Green - opposite the site. 
Due to these amenities, the proposed site can be a future focal point for social 
assemblies and other public events. There are also various retail spaces around the 
site, allowing it to be a commercially viable proposal.

The site is highly accessible, being only about five minutes from the train station 
and the main bus stop. Because it is on Broadway, the site already has a good 
mixed transport hub and road setup which provides good connections to the city 
and other inner suburbs. Therefore, shoppers can use public transport rather than 
using private vehicles and having to find parking.
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Fig. 99: Location map

Fig. 100: Figure ground, fabric and road analysis

Fig. 101: Location of  New market

Fig. 102: Location of  the chosen site
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According to the Auckland Unitary Plan, the site is located under the Metropolitan 
Centre Zone (indicated in pink in Figure ), which is an area that caters to wide 
range of  activities including commercial, leisure, cultural, tourist and public 
services and high-density residential. This centre is second in overall scale and 
intensity to Auckland CBD. Mainly, it is a meeting place for community interaction 
and allows an intense level of  development.52

52  “H9 Business – Metropolitan Centre Zone”, accessed September 1, 2016, http://uni-
taryplan.aucklandcouncil.govt.nz/pages/plan/Book.aspx?exhibit=ACDecision.

Fig. 103: Location of  the chosen site
Fig. 104: Site Proposed Unitary Plan

Fig. 105: Legend of  Proposed Unitary Plan
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Design Programme
Conventional Retail Spaces

Library

Bookshop

Café, Restaurant and Bar

Student Accommodation

Entertainment and other business

Medical Clinic

Dentist

Offices

Pharmacy

Gaming Arcade

Health Facility

Concept Design

Site Strategies
The site strategies are driven by the surrounding conditions and the existing street 
shops pattern in Newmarket. The connection of  the surrounding buildings is used 
to identify the various entry points and small alleyways within the site and also the 
location of  each programme that is best suitable for social interaction. 

To carry on the strong shop front patterns seen along Broadway, the new extension 
shops are located along the street. However, to break this linear monotony, the 
shopfronts are slightly angled away from the road. This adjustment provides wider 
sidewalks, creating a more liveable street that acts as a barrier between the road and 
pedestrian areas. This liveable street is one of  the prerequisites for a successfully 
designed urban city 53 and was previously identified as a missing element in the 
Newmarket area.

Three main key points were used to generate the masterplan, in particular the 
location of  each volume. These points were also combined with Gehl’s idea of  
order of  Life, Spaces and Building.

Sense: the places and alleyways can be clearly perceived by the users and visual 
connectivity should be considered.

Fit: each space on the site needs to match the existing and future pattern of  
activities that users are already involved in or want to be involved in. Moreover, 
the street shopping needs to be kept as it is to show empathy with the existing 
Newmarket street shop character.

Access: other activities within the site and surroundings need to be easily reached. 
This is done by linking spaces with meeting places, services and programmes. 
These entrances should be clearly visible from the main road and once users enter 
through them, they need to reach the area of  concentrated retail activity.

53  Jan Gehl. Cities for People. (Washington, DC: ISLAND PRESS, 1936), 1-2. 
Fig. 106: A sketch of  site relationship Fig. 107: A diagram of  Sense, Fit and Access
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Fig. 108: Site strategy: Concept of  Life, Spaces and Building Fig. 109: Site strategy: Initial sketch of  the master-plan
Fig. 110: Concept models

Fig. 111: Site strategy: Location of  main entrance and other 
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Senses, scale and communication
Human senses are paramount in the design of  a good city, as they provide the 
living basis for activities, behaviour, and communication. The human body has 
developed to move slowly on foot and we move linearly. Therefore, paths, streets, 
and roads are all spaces for linear movement which designers designed on the 
basis of  the human locomotor system. Urban pedestrians can be seen anywhere 
in Auckland; however their attention is easily affected by the cars going around 
the commercial area. Therefore, the design should mitigate the adverse effects in 
safety brought by the presence of  vehicle traffic.

Designing with human scale and senses would provide architecturally articulated 
public spaces and also improve the commercial experience for pedestrians. 
Moreover, senses can be categorised by distance necessary, with seeing, hearing and 
smelling operating at longer distances, and feeling and tasting happening at close 
proximity, which are related in the texture and shape of  the urban environment.

Sense and height of  the building: the human scale is lost above level six in tall 
building, as people on the ground floor can hardly see what is happening beyond 
level six. However, the most important threshold is at level four. Therefore, urban 
design that takes into account human senses and human scale should not be higher 
than five storeys.54

Social distance is generally from 1.20 to 3.70 metres. This is the best distance 
for human conversation, where ordinary information can be exchanged between 
two people or more. This range of  distance is also good for reading physical 
expressions in other people. This can be created in the restaurants, café and other 
areas. 

Public distance can occur at more than 3.70 metres, which defines the distance of  
one-way communication and more formal contact. It is also a suitable distance for 
people- watching.

54  Jan Gehl. Cities for People. (Washington, DC: ISLAND PRESS, 1936), 3-6.

Fig. 112: Physical model of  the concept design

Fig. 114: Exploration of  senses and height of  the building: level 4 is important 
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Alleyway 
In the narrow passages between buildings, people can see more closely the details 
of  the built environment. On street fronts, shops mostly have glazing and products 
are on display. However, this type of  urban design is often perceived as dark, cold, 
and quiet in Auckland. Many alleyways, as seen in Part B, are not designed well 
because they often lead to parking or unused areas. However, some High Street 
alleyways were turned into successful eating and recreation spaces in the sense that 
they provide an enjoyable experience to users. There are some alleyways examined 
in Newmarket, but they are not successful public spaces because they lead to 
unpleasant areas such as waste disposal, loading bays or parking lots.

The design looks at recreating the alleyway to provide visual interconnectivity from 
the main street to the public spaces and buildings in the centre of  the development. 
Positioning the alleyways to lead to main public spaces also allows for the public to 
informally watch these passages, thus promoting a safe and inviting environment. 
The alleyways are designed so that they act as a threshold from the public street to 
the semi-public spaces in the mixed-use area.

Liveable Street
Liveable streets serve people of  all ages in a variety of  ways especially in an urban 
environment. Most streets studied around Auckland shopping areas are designed 
only for vehicles, segregating pedestrians the sidewalks, instead of  providing a 
shared space. Both streets and roads are not only structures for traffic to pass 
through, but they are also the community realm environment within which 
buildings are placed. A liveable street is basically a street where the car is no longer 
the main focus.55 An example can be seen on Fort Street where the road is laid 
with a brick pattern that slows down vehicles to a safer speed for a shared space. 
Sidewalks are merged in by providing a level surface throughout the width of  the 
street without kerbs. There are instances where the street cannot be fully converted 
into a shared space and still enhances the pedestrian experience. This can be seen 
in parts of  Queen Street, where wide pedestrian crossings are laid with a similar 
brick pattern and kerbs are removed. 

Many big shopping centres are also surrounded by parking areas and fewer open 
public spaces. There are not many liveable streets in Auckland and mostly are 
continuous sidewalks with shop frontage at eye level. The sidewalks, although of  
generous width and slightly elevated above the road by height of  the curb , can 
still be improved by providing landscaping methods as natural barriers to separate 
pedestrian areas from vehicle areas.

The significance of  pedestrian public spaces in commercial experience cannot be 
measured. This design proposes to incorporate liveable streets in the design in 
order to create a safer and less polluted street for pedestrians. 

55  “Liveable Streets”, modified January 31, 2009, http://transportblog.co.nz/2009/01/31/
liveable-streets/.

Fig. 115: Alleyway with seating area

Fig. 116: Pictures of  Hight Street 

Fig. 117: Exploration of  liveable street

Fig. 118: Fort Street (shared zone) 
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Mixed-use arrangement in Town centre
Mixed-use development means having various uses within the same site, such 
as residential, community, commercial, recreational, and institutional. It often 
combines different uses and activities to attract people, creating close, compatible 
relationships between spaces, buildings and programmes.56

In order for mixed-use development to be successful, it needs to be located in a 
town or suburban centre where other commercial and community interactions are 
already exist. A mixed-use building can be arranged horizontally, vertically or as a 
combination of  the two, offering public space and public functions on the ground 
floor and private spaces and functions above floors.57

56  North Shore City, Good solutions guide for mixed use development in town centres 
(Auckland, NZ: The Council, 2005), 2-6.
57  Ibid.

Mixed-use developments are, where possible, always located near transport hubs. 
For the Newmarket site, given that it is on the main road and in close proximity 
to transport centres, the proposed development will provide positive changes to 
how people live, work, play and shop in Auckland. Some of  the positive changes 
created by the development might include:

• Reduce travel distance between home and work/town centre, thereby 
reducing travel time and travel cost.

• Provide easy access to a variety of  entertainment and recreation activities 
and professional services.

• Facilitate travel by public transport, walking and biking, as opposed to by 
private vehicle, thereby alleviating traffic and pollution.

• Reducing suburban sprawl and maintaining the density of  the urban 
environment by intensifying town centre.

• Create a safer environment in the town centre by combining a wide range 
of  facilities used at different times of  the day.58

58  North Shore City, Good solutions guide for mixed use development in town centres 
(Auckland, NZ: The Council, 2005), 6.

Fig. 119: Sketches of  mixed-use arrangement
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Public and Private gradient
Public and private social gradients are applied on the site based on the programmes 
and circulation flow. There are two main gradients in this project: the first is created 
from the road to the back of  the site and the second is from the ground floor to 
the highest level of  the project.

Public areas are placed closer to the main road, which is located to the west. The 
main entrance and alleyways are designed to lead people into the other programmes; 
the eastern side of  the site is totally open and accessible, but is a more private 
space compared to the main road.

The gradient of  public and private can be overlapped to get blurred (public-private) 
areas. These spaces can be considered as public gathering spaces in between a 
variety of  programmes at the site.

The library is placed on the Northern end of  the site, where it is proposed to be 
opposite the Olympic Pool, thus emphasising more public gathering spaces. Since 
Broadway in Newmarket has a strong retail pattern and continuous sidewalks, 
these elements are maintained in the proposal. Therefore, the library was placed 
behind the shopfront to maintain the location of  Newmarket’s retail pattern.

The ground floors are mainly used for public activities, such a walking, talking, 
eating and relaxing while the above floors are more private. The second floors will 
be used as mixed-use for more professional services such as medical clinics, dental 
clinics, offices, hair dressing salons, etc. These spaces and programmes are flexible.

Student accommodation is placed on the second and third floors as dwellings are 
required to have more privacy and less noise. Although the increase in level can 
be seen as a vertical barrier such as physical movement, the occupants of  these 
dwellings still could have view of  the surroundings and engage with activities on 
the ground floor. Up to Level six is an important threshold where residents can still 
observe what is happening on the ground. Moreover, the student accommodation 
is designed to be in front of  the site, creating a sense of  occupation and increasing 
the density of  the project. 

The café and restaurants at the north-east side were designed to be two levels so 
that these building would not block the sunlight to public, semi-public and private 
areas within the site.

Developed Design
In this developed design stage, the project shows the integration of  the design 
concepts, circulation, location of  each programme, and site orientation discussed 
in the developing master-plan, 3d modelling and perspective drawings.

Fig. 120: Sketches of  public and private gradient Fig. 121: Model of  developed site-plan Fig. 122:  Pictures of  developed physical models
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Entry and Circulation
The master-plan shows three entry points from the main road, which only focus 
on pedestrian circulation within the site and the location of  each programme. The 
main entrance is located on Broadway, opposite the entrance of  the Olympic Pool 
and Event Cinema to emphasise stronger public connections. It will lead people 
through to a semi-public area, where the library’s entrance is visible. It will lead 
people through to a semi-public area, from which they can see the library entrance, 
the recreation area at the back of  the site, and into the adjacent retail space to the 
north. 

The main entrance has the potential to be more welcoming than it currently is and 
interact with the entrance of  the library. The circulation, the gradient of  public 
and private, and the connections between each building flows. There is potential 
to use level changes within the site and green area to define spaces and create 
an animated sense of  place. These design issues will be dealt with in the design 
outcome.

Fig. 123:  Master-plan

Fig. 124:  A view of  open space, circulation and entrance of  Library
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Extension over train tracks
Some parts of  the area are covered above the train tracks, which is located near 
the existing building on the South. The train tracks are approximately six metres 
below the site’s ground level.

This extension allows for more land area for the project. This space can be 
accessed from the small alleyway on the main road. It is covered by a large glazed 
canopy to provide protection from the weather and provide a large amount of  
natural light and ventilation rather than becoming a fully enclosed space like many 
Auckland malls. Moreover it is envisioned that this will be a welcoming and flexible 
space where all kinds of  activities can happen such as small entertainment and art 
displays.

Liveable Street
A liveable street is also developed at eye level of  the shop frontage with wide a 
pedestrian walkway where people can sit and relax. Rather than walk past, the users 
can stop, watch and interact with one another. The design encourages more walking 
while offering a vibrant street environment at the northern end of  Broadway.

The proposed design has no parking on the front of  the site, and the existing 
parking lane can be developed into a future biking lane. The car access and truck 
loading zone area are accessed through Leek Street, which is located on the 
northern side of  the site.
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Entertainment and other businesses
This aspect of  the programme allows for shops outside the conventional retail 
model. This includes but is not limited to healthcare, offices, gaming arcades, gym, 
kids area. Due to the ever evolving nature of  the retail industry, this part of  the 
design programme focuses on flexibility. It accommodates a sufficient limited 
number of  facilities that provide users with an experience that complements and 
enhances community interaction. These are mainly located in the second storey of  
the development to allow for a less open and public category of  spaces within the 
privacy gradient. 

Library
The library has a view out to Remuera and the train tracks on the eastern side of  
the site. This look out point acts as outdoor reading area where the users can bring 
their coffee, and also for train watching on the second level.

Fig. 125:  Location of  extension over the train tracks Fig. 126:  Main entrance and liveable street 

Fig. 127:  3D exploration of  mixed-use arrangement and colour coding
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Alleyways
The two narrow alleyways - one on the north side of  the site and the other on the 
south side - create secondary entrances into the site. The alleyways lead people 
through to the semi-public area. They offer contrasting experiences from the main 
road and the open space at the end of  the alleyways. The design aims to improve 
the alleyway experience where it occurs in many places as shown in the Part A of  
this document. At the same time, Lot3 has a successful alleyway where the users 
feel more secure and it leads to the recreation space at the back of  the building. 
Alleyway and buildings offer variety of  functions become places to attract more 
people to the back of  the site.

There are some design issues for the alleyway, which are not fully developed on 
the southern side of  the main entrance. The walls of  the buildings are still flat 
and closed off  due to privacy needed for the changing rooms in retail space on 
the ground floor. In the design outcome the plan can be reworked and the wall 
materiality and surface can be developed.

Mixed-used pattern is proposed to be arranged vertically and horizontally. Mainly 
the public space is happening on the ground floor, while higher floors provide 
more privacy. The student accommodation is placed on the highest level of  this 
project and it increases the density along Broadway.

Green Area
The open recreation area is placed at the back of  the site, where it has sunlight 
all day long. It also has a strong connection to the dining area, where the users 
can have a view of  Remuera’s residential area. Most of  the parks in Newmarket 
would be shaded in the morning or afternoon but in this case the park is oriented 
to north.

Loading Zone
The loading zone is located on the northern side of  library and next to the back 
of  existing building (shown on master-plan). The storage and rubbish area were 
placed here. However, this space needs to be developed as it will be used at certain 
times of  the day. Often, these spaces are not successful.

Fig. 128:  A view of  alleyway on the south side

Fig. 129: A transition from alleyway to open area

Fig. 130: Recreation, park and restaurant areas on the north-eastern side
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Conclusion
The aim of  this research project was to explore how architecture can be used 
to provide an understanding of  the retail environment in New Zealand and 
establishing its significance in public life. It is also introducing a new typology 
of  mixed use in Auckland. The continuous rise of  retail sales in New Zealand 
in recent years opened up this opportunity to explore the consumer experience 
and how it can be tied in increasing social interaction in the community. The high 
population growth in the country, particularly in Auckland, also brings demands 
for developments that will intensify land-use density. These two social issues 
have great potential when translated into a mixed-use development, where living, 
working, and socialising can happen simultaneously.

To further understand these issues, historical research was firstly done on the retail 
environment. The single-storey street shops, the influence of  cars, and the rise of  
shopping malls - topics discussed in Part A- provided a clear understanding on the 
forces that shape the commercial spaces in the country. Practical research through 
site investigations, done on different retail spaces in the Auckland region, were also 
done to provide additional information on the topic. These spaces were visited, 
photographed, and their strengths and weaknesses were noted in the document. 
These findings generated the design response.

A literature review on architectural theories about urban design was also included 
in this research. Theory noted in this research suggested that urban development 
should be seen as a meeting place where all kinds of  activities can occur. Urban 
spaces are meant to offer liveability, identity and control, access to opportunities, 
joy and imagination, community life. Also adapted is the sense of  community from 
John Montgomery’s diagram (sense of  place), stating a vibrant street life, flow, visual 
connection and variety of  scales to offer a better community interaction. These 
architectural theories were then tied up with the analysis of  various architectural 
precedents in New Zealand and around the world. The studies gathered from the 
precedents also provide opportunities for design research, and sometimes design 
inspirations.

The design proposal is a mixed-use development in one of  Auckland’s principal 
centres, Newmarket. Located opposite the Olympic Pool and on the public end of  

Broadway, the development’s primary function is to increase commercial activities 
in the area and at the same time promote social interaction and community 
experience. Flexible spaces are provided where varied programmes can occur and 
promote a positive indoor-outdoor flow in the development. Residential spaces 
(student accommodation) were also provided, to answer issues of  intensification, 
diversify use, and encourage the continuous use of  space at any time of  the day. 
The proposed design offers strong connections for human scale and all activities. 
The circulation plan of  the project will influence users to walk to the back of  the 
building where most similar projects tend to stop people from going. Each building 
will have its own small gathering space, which will lead the users to explore - thus 
providing a new retail experience. However, the shopfront retail pattern found in 
Broadway is still used, showing sensitivity to the context.

The design proposal focuses on the human scale and the human senses, identifying 
visual thresholds that can be adapted to promote a liveable environment. Instead 
of  high towers, the proposed buildings have a maximum of  four storeys as 
this is the most acceptable height for human scale based on the theory studied. 
Pedestrian movement is also encouraged- alleyways that lead to gathering spaces 
are incorporated in the development. Visual connection from the shopfronts along 
Broadway and the public spaces are also achieved through these spaces. Given the 
site’s proximity to public transportation, the proposed mixed-use development did 
not incorporate car parking, thus encouraging people to walk into and around the 
area. Service bays, however, are provided and accessed through the existing street 
at the back of  the site.

The proposal as a whole complements its context and provides an architecturally 
attractive destination for both consumer and business owners in Newmarket. Its 
use of  liveable streets, shop front, gathering spaces, and alleyways is focused on 
pedestrian movement, which is typical of  Broadway. The activities provided - 
community use (library), residential buildings, and retail spaces - are also in line 
with the Auckland Unitary Plan’s zoning for the site. Some recommendations on 
the project will be to include cycle ways and biking requirements, as stated in the 
Auckland Unitary Plan’s Transport Rules, to be included in the design. There is also 

a great potential to practically apply and test the AUP’s rules in the design proposal. 
However, the overall aim of  the project, which is to provide an understanding of  
the retail environment in New Zealand and establish its significance in the public 
life, has been achieved.
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APPENDIX B Appendix A
The fully enclosed mall
The first fully enclosed shopping mall in New Zealand was Riccarton mall in 
Christchurch. It was built in 1965. Later on, many enclosed malls were developed 
throughout Auckland. 

Westfield and St Lukes malls in Auckland
St Lukes shopping centre was built in Mt. Albert in 1971. This mall is one of  
Auckland’s oldest malls, and was the largest covered mall in New Zealand for a 
time.

The mall has two levels, linked by escalators and ramps to above floors. It was 
renovated in early 2000 by Westfield Properties.

Manukau City Mall was built in late 1970. It is located near community services. 
In the following year, Glenfield Shopping Mall was built on a slope at Glenfield, 
North Shore, Auckland. 

The rise of  enclosed mall development and renovation continued around New 
Zealand in the late 20th century. Malls are increasingly designed to be entertainment 
centres, with cinema complexes often included. 

Sylvia Park 
Sylvia Park is New Zealand’s biggest mall which was opened in 2007. Located 
in Auckland, it contains over 200 shops. It also offers community services, a 
playground, two supermarkets, childcare facilities and a petrol station. These 
services were often missing from other malls. Recently Sylvia Park became mixed-
use by the addition four buildings of  office space. 

Botany Town Centre
Botany Town Centre is located in Auckland. The concept of  the mall was re-
created as a small-scale town with tree-lined streets. The gardens and squares were 
used as the focal point. It was the second biggest retail development in 2008, 
offering a combination of  enclosed shopping experience and street shops. 

NorthWest shopping centre
NorthWest is the newest shopping mall which is located in Westgate, Auckland. 
It was built in 2015. The existing Westgate Shopping Centre is opposite. This 
mall consists of  100 shops, Farmers and Countdown. There are about 475,000 
people living within a short driving distance of  the NorthWest Shopping Centre 
development.

NorthWest has an interesting food court design. It has a large opening which 
provides a lot of  natural lighting into the space. The mall has greenery in the 
centre of  the shopping area. Farmers is the biggest tenant with two levels at the 
south end. However, this new mall has become very quiet and they do not have as 
many shoppers as they intended.

Lastly, many large shopping malls in Auckland have dramatically changed the 
shopping patterns of  New Zealanders and migrants. These spaces are often used 
as centres of  social activities and they have become a central function of  their 
suburbs.59

59  “Story: Suburb”, accessed July 21, 2016, shttp://www.teara.govt.nz/en/photo
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Appendix B
Final Design Presentation

Fig. 131: Ground Floor Plan
Fig. 132: First Floor Plan Fig. 133: Second Floor Plan Fig. 134: Third Floor Plan
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Fig. 135:  Section A

Fig. 136:  Section B

Fig. 137: 3D Modeling
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Fig. 138: Bird’s Eye View

Fig. 139: Alleyway 1 Perspective Fig. 140: Alleyway 2 Perspective
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Fig. 141: Library Entry Fig. 142:  Main Public Space Perspective
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Fig. 144: Roof  Top Open Lounge for Students
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Fig. 145: Park Area Perspective Fig. 146: Eating Area View


