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ABSTRACT
Individual identity plays a significant role in providing us with an understanding of the place we hold in this world. A community is created and
represented by the actions of individuals that are influenced by their
local context, which may include shared interests, experiences, and
values. Traditional bazaars, as public spaces, are one of the greatest
attainments of historical Islamic civilizations. The bazaar’s public spaces
were regarded as a symbol of local community identity in their respective areas. The traditional bazaar is not only designed as a retail space,
but is a public space serving as a microcosm in which economics of
trade merged with aspects of social life. Ultimately, this had an impact
of elevating the community by merging individual experiences and assisting the spread of shared values. Over time bazaars have successfully
retained their true essence and are known as the ‘heart’ of the city.

This project will explore ways to analyse a traditional bazaar model
and break down key architectural concepts and components that make
them successful public spaces that showcase the relationship between
people, community, and their space. The goal is to adapt and develop these architectural components in an attempt to design a public
space unique to a specific, chosen local context in Tāmaki Makaurau.
The concepts and components of a traditional bazaar model will be
researched and applied to create a complex, multi-purpose structure,
providing a public space aiming to successfully embrace and reinforce
the identity of the chosen local community.

Tāmaki Makaurau has always been a meeting place for different ethnicities, cultures and where people interact collectively. Today it retains its
position as Aotearoa’s largest and most populous city and the nation’s
economic engine. Tāmaki Makaurau has become a melting pot of
culture with its dynamically buoyant cultural milieu, evident through
its openness to outside influences and people, with different identities that call it home. This unique identity of Tāmaki Makaurau and its
connection to its roots should be embraced and reinforced through
architecture.

2

3

ACKNOWLEDGEMENTS
I would like to express my sincere gratitude to my supervisors, Pip
Newman and Cesar Wagner, for providing me with constant knowledge
and valuable discussions. Pip Newman, thank you for all your time
you have put into offering me your endless support, guidance, and
encouragement throughout this project.
This one is for my parents, Meena and Greesh. Thank You for
everything you both do for me. I would not be the woman I am today
without you two.
My younger brother Akshay, for always supporting me and motivating
me to do better.
Finally, I would like to thank all my friends and family who have always
been by my side and encouraged me through every stage. I am so
grateful to be surrounded by such positive and supportive people.

4

5

TABLE OF CONTENTS
6

TABLE OF CONTENTS

Abstract

2

Acknowledgement

5

1 Introduction
Research Question
Project Background and Outline
Aims and Objectives
Scopes and Limitations
State of Knowledge
Methodology

9
10
11
12
13
15
17

2 What is a Traditional Bazaar ?
Historical Origins of a Traditional Bazaar
As Public Space and: a Symbol of Local Community Identity
Programmes and Spatial Zoning in a Traditional Bazaar

19
20
22
25

3 Defining Terminology for Analysis
Community Identity and Architecture
Principal Chracteristics of Architectural Identity
Narrative
Spatial Legibility

31
32
34
34
36

4 Traditional Bazaar Study
Introduction to Traditional Bazaars
Location of Traditional Bazaars
Circulation of Traditional Bazaars
Connectivity of the Traditional Bazaars
Landmarks around Traitional Bazaars

39
40
46
50
54
58

5 Existing Markets in Tāmaki Makaurau
Location of Tāmaki Makaurau Markets: Local Community Analysis
Circulation of Exsiting Markets in Tāmaki Makaurau
Connectivity of the Existing Markets in Tāmaki Makaurau

63
64
70
74

6 Differences Between a Bazaar and a Shopping Center
Introduction
Difference in Circulation
Difference in Connectivity
Difference in Forms

79
80
82
84
86

7 Site
Site Selection
Site Analysis
Context Analysis

89
90
94
98

8 Design
Design Strategies extracted from bazaar model
Design Developement

105
106
118

9 Conclusion

139

10 Bibliography

142

11 List of Figures

146

12 Final Design

155
7

1

8

INTRODUCTION

9

INTRODUCTION

RESEARCH QUESTION

PROJECT BACKGROUND AND OUTLINE

Can the concept and architectural components of a traditional bazaar be used in Tāmaki Makaurau to reinforce its local community identity?

Originated from the Persian word ‘wazar’, bazaars started developing
in Islamic civilizations since 3000 B.C, as trade route centers, defined
initially as enclosed marketplaces or areas where local goods and
services are exchanged or sold. 1 Public spaces where nomads and
traders congregated to sell, buy or exchange their products and
socialize with the local community was not just a center of trade or
a retail space but a space where an exchange of cultural and social
ideologies would occur. An interwoven social and physical network,
bazaars have been constructed through community, public, and trade
engagement. The bazaar is a social and physical entity that is constantly
interacting with its social and public environment. Bazaars are one of
the largest achievements of the Islamic civilization period that have
become a symbol of the local community identity and have successfully
retained their true essence.
Identity can provide us with an understanding of the place we hold
in this world. The individuals who create a community, in relation
to the context in which individuals reside, give community identity
its meaning. Architecture can provide a place that can represent a
relationship that an individual, or community, has with its geographic
location.
Tāmaki Makaurau, a land of a desirable, fertile site at the hub of the
Auckland isthmus and lure of waterways, was always a meeting place
where people would interact collectively.2
Mir Saeed Moosavi, “Bazaar and Its Role in the Development of Iranian Traditional
Cities,” (IRCICA International Conference of Islamic Archaeology, Tabriz: Tabriz Azad
University, Faculty of Art & Architecture, pp. 1-9. 2005), http://www.etsav.upc.es/
personals/iphs2004/pdf/145_p.pdf
2
Margaret McClure, “Auckland Region - Overview,” Te Ara - the Encyclopedia of New
Zealand, updated 2016, https://teara.govt.nz/en/auckland-region/page-1.
1

10

Aotearoa’s largest and the most populated city has become the
nation’s economic engine and a melting pot of culture with various
communities with their own identities. Tāmaki Makaurau’s openness
to outside influences creates a dynamic buoyant cultural milieu which
is very evident. This unique identity with a connection embedded
within the roots of a place should be embraced and celebrated through
architecture.
Architecture has the potential to create public spaces that set the stage
to strengthen social interactions which nurture the development of
local identity in the broader fabric of a community. Traditional bazaars
are the perfect example of such a public space which create an ideal
public setting for different individuals to gather together, creating
an appropriate environment to boost social interactions within the
community through the space
The architectural concepts and components of a traditional bazaar
model can be adapted and developed in an attempt to design a
complex, multi-purpose structure, providing public space which
incapsulates the vision of embracing and reinforcing the local
community identity of a significant site in the Karangahape Road
district, in the central Tāmaki Makaurau area. The envisaged public
space will offer locals and foreign visitors a chance to visit and embark
on an enchanting journey of representation as well as a historical
narrative of the area’s identity.
Taking directives from the traditional bazaar model, the resulting
project is a structure which brings together mixed-use amenities,
including commercial lots, creative workshop spaces and services,
eateries, and accommodation facilities, with an emphasis on the public
infrastructure which links them, promoting community interaction.
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The project aims to explore ways in which an architectural space can
represent a local community identity in Tāmaki Makaurau. To achieve
this, one must create a public space that showcases the relationship
between people and a community’s relationship with its geographical
location while enhancing the social interactions between people within
the space. A traditional bazaar is the perfect example of architecture
that successfully demonstrates and nurtures the local identity of its
area. The bazaar as a public space is able to achieve this by creating
an ideal public setting for different individuals to gather together,
providing an appropriate environment to boost social interactions
within the community. Therefore, the project aims to identify and
explore the architectural concepts and components of a traditional
Bazaar that successfully allow these spaces to reinforce the local
identity of their site. A complex, multi-purpose structure, providing
public space, may be derived from an architectural model of a
traditional bazaar aiming to embrace and reinforce a local community
of Tāmaki Makaurau.

To reach these aims, this research:

Scope:

•

Investigates what a traditional bazaar model is

•

•

Studies community identity in architecture and principal
architectural characteristics that represent it

This project designs an ideal architectural public space embracing
and reinforcing the local community identity of the specific site
chosen in Tāmaki Makaurau

•

Uses the identified characteristics of community analysis as
analytical tools to interrogate some traditional bazaars in various
countries to understand how these successfully demonstrate,
embrace, and reinforce community identity

•

Traditional bazaar’s architectural components and concepts will be
adapted and developed for the design strategies and site selection
parameters to develop the project

•

Analyses existing markets in Tāmaki Makaurau to understand
the local context and identity with the same analytical tools for
comparison

•

Finds out how traditional bazaars are different from existing
shopping centers in modern-day Tāmaki Makaurau

•

Uses successful architectural concepts and components extracted
from the traditional Bazaar analysis as site selection parameters
and design tools and strategies for the proposed architectural
space in Tāmaki Makaurau

Limitations:
•

The project only focuses on investigating traditional bazaars as a
public space

•

The project not only focuses on creating a retail space

•

The project only represents the community identity of the local
context of the chosen site as opposed to the whole of Tāmaki
Makaurau, and all the ethnicities present through Tāmaki
Makaurau

•

The project does not duplicate a model of an existing traditional
bazaar but will bring the adapted and developed architectural
concepts and components of the bazaar and create a unique
response to its site

•

The selected site context being in Tāmaki Makaurau, any Māori
terminology and reference to mythology in the project would
be refined and defined following careful consultation with Ngāti
Whātua Ōrākei as mana whenua of central Tāmaki Makaurau, the
elements as applied to the design are purely speculative
13

INTRODUCTION

STATE OF KNOWLEDGE
Traditional bazaars, have extended their function from not just a
center of trade and retail but to a multi-purpose public space that
experiences the exchange of social and cultural ideologies, symbol of
its local community identity. Mir Saeed Moosavi, in his text, Bazaar
and Its Role in the Development of Iranian Traditional Cities describes
that the bazaars were always situated at the heart of the city and the
most important prestigious buildings were constructed adjacent to
it as it served as a microcosm in which economics of trade merged
with aspects of social life with an impact of elevating the community,
merging of individuals lived experiences and larger narratives defined
by their context.3
Identity as a concept provides individuals with an understanding of the
place they hold in this world. Society and the community are created
by the actions of individuals within, including interests, experiences,
and values we can categorize and match to a particular community
of similar actions. The identifiable nature of the project adds to the
identity of the place for its users.
A place of architecture can showcase the relationship an individual
or community has with its geographic location. Jeff Malpas, in his
book Place and Experience, describes a space imbued with meaning
is often lined to memory and can form a part of the identity the
memory is related to.4 Like a story, a place can be read by its users
through the memories, feelings, and values it can represent. Identity
can be expressed through the element of narrative that allows
the architecture’s design to represent an expression of identity by
carrying the message, concept, and characteristics attributed to a local
community.
Moosavi, “Bazaar and Its Role in the Development of Iranian Traditional Cities,”
Jeff Malpas, Place and Experience: A Philosophical Topography (Taylor & Francis,
2018), https://books.google.co.nz/books?id=ztJMDwAAQBAJ.
3
4
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Social interactions form an underlying basis of community, allowing
people to share different values, ideas, and abilities, permitting them
to coexist and grow together. Abrahan Maslow, in his theory Hierarchy
of Needs, explains social interactions as a need in individuals for a
feeling of belonging and attached, joined to a group and accepted.5
To maintain the expression of the community identity within the
space, it is essential to create and foster social interactions between
people within the space. Architecture can be considered as an enabler
removing any restraint on social interactions. To generate a fertile
ground to foster social interactions and engagement in a public space
it is essential for the space to promote and successfully gather people,
allowing them to remain within the space with continuous engagement
and interactions. Kevin Lynch, in his book, The Image of the City,
describes elements of spatial legibility that allow individuals for easier
navigation, access allowing social interactions within the space with
more visitors.
The elements of spatial legibility can be used as an analytical tool to
interrogate the most successful traditional bazaar precedents in various
cities including, Tabriz Bazaar in Tabriz, Iran, Isfahan Bazaar in Isfahan,
Iran, Chandni Chowk Bazaar in Old Delhi, India, Manek Chowk Bazaar
in Old Ahmedabad, India and Khan el-Khalili Bazaar in Cairo, Egypt.
An in-depth mapping analysis will investigate the spatial legibility
of a traditional bazaar model and draw its architectural concepts
and components that makeup to the successful architectural model
of expressing, nurturing, and promoting community identity of its
context.

Abraham Maslow and K J Lewis, “Maslow’s Hierarchy of Needs,” Salenger
Incorporated 14, no. 17 (1987): 987–90.
5
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Various methods were implemented to generate a design solution
that aims to embrace and reinforce the community identity of Tāmaki
Makaurau, while the project mainly focuses on the architectural model
of a traditional bazaar.

•

Research through books, articles, journals, and websites is used
to understand what a traditional bazaar is and how they are
showcased as successful public spaces and symbols of local
community identity

•

Research through mapping analysis of traditional bazaars in various
cities. The terminology defined through the literature of the
principal characteristics identified will be used as an analytical tool
to interrogate the traditional bazaar successfully

•

A literature analysis is used to define the concept of community
identity in relation to architecture to further provide us with an
understanding of how architectural spaces are able to showcase
community identity of particular place and also nurture and
promote it

•

Research through existing markets in Tāmaki Makaurau to
understand the local context of the site through the same mapping
analysis to identify differences and similarities and existing
knowledge

•

Through literature and theory, terminology is defined for mapping
analysis. Researching what the principal characteristics of
architectural design are that are able to represent, nurture and
promote the development of a community’s identity in a public
space design

•

Research existing shopping centers in Tāmaki Makaurau to find
out how traditional bazaars are different from the already existing
shopping centers in Tāmaki Makaurau

•

Research through site and context analysis, including its history, for
the project to be a true representation of its site identity in Tāmaki
Makaurau and belong to it

17
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WHAT IS A TRADITIONAL BAZAAR?

THE HISTORICAL ORIGINS OF A BAZAAR
Trade, a mechanism of buying and selling, has always had a vast impact
on the socio-economic growth of a region or community. The trading
of goods has been an integral part of human colonization of a territory.
For centuries, we have seen people around the world gathered
to trade, buy, and sell goods in their commercial centers. These
marketplaces or commercial centers started to serve as an integral
part of the community and were called by many names, usually with
meanings specific to their respective culture.6 These markets quickly
became a focal point of cross-cultural contact and a means of acquiring
a diverse range of goods from aligned and different communities.
Increased production, wealth accumulation, and advancement of trade
due to the ever-increasing population in early human settlements in
the Near East necessitated the creation of trade centers. This form
of trade was the main source of connectivity between separate
civilizations, leading to the creation of trade routes.7 A lack of locally
produced exclusive goods that were only available in a certain location
further led to the development of these trade routes.8 An example of
such a trade route is the southern Silk Trade Route that started from
Xian, the capital of the Middle Kingdom, and traveled through to Persia.
The trade along this route included goods such as silk, Indian spices,
writing instruments, and other exotic Chinese products being traded
and conducted through caravans of entrepreneurs. 9

Mohammad Gharipour, The Bazaar in the Islamic City Design, Culture, and History
(Cairo: American University in Cairo Press, 2012).
7
Gharipour, Bazaar in the Islamic City
8
Gharipour, Bazaar in the Islamic City
9
L Lloyd-Reason and L Sear, Trading Places--SMEs in the Global Economy: A Critical
Research Handbook, Elgar Original Reference Series (Edward Elgar Publishing,
Incorporated, 2007), https://books.google.co.nz/books?id=-iYrpfzEh8cC.
6
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As trade routes across the world developed further and became
more established, there was increased focus laid on traditional trade
centers along these routes, which came to be known as a “Bazaar.”10
Bazaars were vital to functional trade routes, including the Silk Trade
Route. Cities like Tabriz, Isfahan, and Kerman enhanced their roles by
establishing bazaars within their urban landscape. The arrival of Islam
and Mughals on the Indian subcontinent changed the character of
their urban cities by the establishment of bazaars, making them an
integral element within the city structure.11 The bazaars were vital
in the functioning of trade; they served traveling caravans and local
visitors, which ultimately connected communities and enabling a more
established and organized form of trade12

An alternate and a more modern interpretation, “Bazaar means a
marketplace or assemblage of shops where miscellaneous goods and
services are bought and sold.” This interpretation provides a valuable
insight into the impact these markets would have had on communities.

The word bazaar has its roots in Persia and has existed since 3000
B.C.13 Ali Akbar Dehkhoda, author of the Dekhoda Dictionary, the
most extensive Persian language dictionary suggests that the origin of
the term ‘bazaar’ dates back to the Persian term ‘wazar’, defining it
as “two rows of shops, parallel to, and in front of each other, usually
connected by a vaulted roof and dedicated to trade.”14 He also provides
a significant number of examples related to the term ‘bazaar’ calling
it a “crowded place” – referring to the open and public character of a
bazaar.15

These concepts collectively together infer that a bazaar was not only an
epicenter of trade central to a city across established trade routes but
contributed overall to the socio-economic evolution of communities
through the vast amount of social and cultural interactions witnessed
by its users.

Moosavi, “Bazaar and Its Role in the Development of Iranian Traditional Cities.”
Gharipour, The Bazaar in the Islamic City
12
Lloyd-Reason and Sear, Trading Places--SMEs in the Global Economy: A Critical
Research Handbook.
13
Moosavi, “Bazaar and Its Role in the Development of Iranian Traditional Cities.”
14
Solmaz Yadollahi, “The Iranian Bazaar as a Public Place: A Reintegrative Approach
and a Method Applied Towards the Case Study of the Tabriz Bazaar” (Brandenburg
University of Technology Cottbus- Senftenberg, 2017).
15
Yadollahi, “Iranian Bazaar as a Public Place”
10
11

These markets, where nomads and traders would congregate to
sell their products, purchase goods, and socialize with different
communities, were now a center of not only trade but where an
exchange of cultural and social ideologies would occur. Professors
and authors Lester Lloyd-Reason and Leigh Sear explain that “A new
paradigm was launched with the creation of structured bazaars.
Entrepreneurs could travel from one country to another and conduct
trade at these established trading posts”16.

Figure 1. Artist Impression of a historic traditional bazaar.

Lloyd-Reason and Sear, Trading Places--SMEs in the Global Economy: A Critical
Research Handbook.
16
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TRADITIONAL BAZAAR: AS A PUBLIC SPACE AND: A SYMBOL OF LOCAL COMMUNITY IDENTITY
The commercial hubs of bazaars began to be seen as urban elements of
spaces for trading, shopping, walking, and social interactions between
its visitors, which ultimately made them public spaces themselves.
In addition to the bazaar’s nature as a commercial place, the socioeconomic significance of the bazaar is complimented by social, cultural,
and civic activities that transform these elements into vibrant urban
spaces.
Due to the bazaar’s importance as a commercial hub, a traditional
bazaar would be constructed in the ‘center,’ with major symbolic
connections to and within the city.17 Architecture professor Mir
Saeed Moosavi describes that a bazaar has always been a major
street within the urban fabric of a city, a “Bazaar was the heart of
the city, and most of the important and prestigious buildings were
always constructed adjacent to it.”18 Locations of the fundamental
buildings of the city gradually were made to be more compatible with
the location and direction of the bazaar, ensuring that it was left as
a pivotal part of the urban landscape. 19 As bazaars developed, they
were exceptionally prominent due to their spatial connections to other
significant religious, residential, and administrative quarters. They
directly impacted the social, economic, and political demographic of
the community and the wider region.20 A bazaar has been addressed as
a microcosm in which the economics of trade merged with aspects of
social life, such as culture, religion, and politics.
Mohammad Sadiq Karimi, Ebrahim Moradi, and Tayabeh Mehri, “Bazaar,
As a Symbol of Culture and the Architecture of Commercial Spaces in IranianIslamic Civilization” (Ilam, 2015), https://citeseerx.ist.psu.edu/viewdoc/
download?doi=10.1.1.827.8739&rep=rep1&type=pdf.
18
Moosavi, “Bazaar and Its Role in the Development of Iranian Traditional Cities.”
19
Moosavi, “Bazaar and It Role in the Develoement of Iranian Traditional Cities.”
20
Gharipour, The Bazaar in the Islamic City Design, Culture, and History.
17
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The merging of elements has an overall general impact of elevating the
community and enabling them to be more aware of their surroundings.
Scholar Anand Yang has described that a bazaar “is an ideal setting for
approaching the merging of individuals’ lived experiences and larger
narratives defined by contexts such as the market and the state.”21
The presence of a bazaar has enabled humans to shape their thoughts
and ideologies in a manner that may not have been feasible without
interactions within communities. Many had been able to create their
own distinct identities which have been founded on experiences gained
through interactions within a traditional bazaar. “Historians have
approached the bazaar as a privileged scene of contention and a site of
production of communal identities.”22
A bazaar demonstrates the local identity of an area and often defines
a particular place as more significant than its surrounding. This specific
area can be considered as a more affluent part of the cityscape, but
“it’s always remained with the people.”23 Diverse functional spaces,
legibility, and easy connectivity within these public spaces created a
constant flux and circulation of visitors. These elements boosted social
and economic interactions amongst the local community and society
within this environment. Bazaars are said to “shape the sense of place”
and people’s attachment to its place attachment. 24

R Hutchison, Encyclopedia of Urban Studies, Encyclopedia of Urban Studies (SAGE
Publications, 2009), https://books.google.co.nz/books?id=kFt2AwAAQBAJ.
22
Hutchison, Enclyclopedia of Urban Sudies
23
I Ahour, “The Qualities of Tabriz Historical Bazaar in Urban Planning and the
Integration of Its Potentials into Megamalls” (Tehran, 2011), http://citeseerx.ist.psu.
edu/viewdoc/download?doi=10.1.1.945.3007&rep=rep1&type=pdf.
24
Arezou Kalan and Eduardo Henrique da Silva Oliveira, “Original Article - The
Sustainable Architecture of Bazaars and Its Relation with Social, Cultural and Economic
Components (Case Study: The Historic Bazaar of Tabriz)” 5 (2016): 5–12.
21

Bazaar users are attracted to the atmosphere and feel comfortable
in the complex. What makes the bazaar so dynamic is the spatial
relationships and their elements of connectivity and legibility by
visitors that cater to the community individuals and their interactions
exchanges.25
The bazaar has also been defined and analysed as a public space.
Humans need a place to be in relation to others. The existence of
the bazaar depends on the individual’s social presence, who can visit
the bazaar as a place for relationships. An ideal bazaar model can be
defined as a “place that allows discussion, free choice, and diversity”26
and the “most democratic place in the public realm.”27 With its special
arrangements and spread of connectivity within the city, the bazaar has
continued to redefine social interactions. Even today, as Mohammadi
Kalan says, the architecture of the bazaar successfully sustains its
vibrant and dynamic atmosphere of the ongoing activities that
showcase its community and are described like “a society’s mirror.”28

Moosavi, “Bazaar and Its Role in the Development of Iranian Traditional Cities.”
Yadollahi, “The Iranian Bazaar as a Public Place”
27
Yadollahi, “The Iranian Bazaar as a Public Plae”
28
Kalan and da Silva Oliveira, “Original Article - The Sustainable Architecture of Bazaars
and Its Relation with Social, Cultural and Economic Components (Case Study: The
Historic Bazaar of Tabriz).”
25
26
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WHAT IS A TRADITIONAL BAZAAR?
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PROGRAMMES AND SPATIAL ZONING IN A TRADITIONAL BAZAAR
At first glance, a traditional Bazaar can seem like an unorganized spatial
arrangement. The traditional bazaar is, however, spatially organized
with a distinct separation and hierarchical zoning of the programmes.
The bazaar categorizes its programmes into spaces of relaxation, social
interaction, and places of stay. All the needs and desires of the local
community are fulfilled in terms of relaxation, social engagement, and
accommodation. The separation of programs allows the users to feel
more identifiable and comfortable within the space.

25
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Programmes in a Traditional Bazaar

Figure 2. Hojres along the pathway in a traditional

Figure 3. Caravanserai in a traditional bazaar.

Figure 4. Timche in a tradional bazaar.

Figure 5. Sara in a traditional bazaar.

Figure 6. Chay Khana in a traditional bazaar.

Figure 7. Courtyard in a traditional bazaar.

Hojre: These are retail shops, services, or
workshops. Simple and small, but significant
elements of the bazaar run alongside the
primary axis and the secondary pathways.
These retail spaces are usually 10 – 30
square meters and are primarily doublestoried or double-height. The second storey
is often a workshop space, storage, or office
space.29 The retail spaces are covered stores,
but the pathway between the stores can
be covered or open depending on the site’s
climate

Caravanserai: is the ‘Place of caravans’, a
hostel for caravans and individual travelers
who visit the bazaar for their work of trade.
This building consists of an open courtyard
boarded by one or two-storey arcades and
rooms of residences.30

Timche: Refer to large and small, enclosed
areas in which particular types of goods
or services are sold and exchanged. Often,
the Hojres are located on the ground floor
around a roofed courtyard. The courtyard
is used as a public space where people can
gather and view the piled goods. It’s a space
of running economics and social affairs. 31

Saras: Large complexes with a spacious
courtyard surrounded by two or three-storey
rows of rooms where goods are stored and
sold in wholesale. The ground and middle
floors are used as warehouses, and the
upper floors are dedicated to the production
of workshops, repairing, spinning, and
weaving.32 Warehouses and offices can also
be seen on the upper floors. Saras act as
communicational axes.

Chay Khana and Qahavekhana : Tea houses
and Cafes. These are usually small cozy
spaces located either on the Rastas or facing
an open courtyard within the bazaar.33

Gardens and Courtyards : Open Landscape
relaxation spaces, these open spaces
working as nodes, are also effective in
natural ventilation and have social functions
where religious or social gatherings occur.34
Courtyards, either roofed or open, are also
part of Timches and Caravanserais.

30

Shahrzad Najdjavadipour, “Using the Concept and
Architectural Components of a Bazaar as a Means
of Creating Architectural Spaces That Stimulate
and Awaken the Senses” (Unitec Insititute of
Technology, 2011), https://www.researchbank.ac.nz/
handle/10652/1827.

34

Mohammad Gharipour, “Iranian Architecture &
Monuments,” Iran Chamber Society, 2003, https://
www.iranchamber.com/architecture/articles/bazaar_
of_isfahan6.php.

32
29
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Gharipour, “Iranian Architecture & Monuments”

31

Gharipour, “Iranian Architecture & Monuments”

Gharipour, “Iranian Architecture & Monuments”

33

Amir Shouri and Sambit Datta, “Urban Sustainability
and Market Typologies: Lessons from Tabriz Bazaar,”
n.d., http://anzasca.net/wp-content/uploads/2015/12/
ANZAScA_2009_Shouri_Datta.pdf.
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Spatial Zoning in a Traditional Bazaar
The hierarchical zoning of the programmes begins with the retail
spaces. Hojres offering the same sort of retail product or services are
often zoned along the same rasta or the outer boundary of Timche.
The zoning of the programmes also depends on its social diversity
and capacity to attract public users. Mixed retail zones for grocery
and vegetables are seen to attract a number of diverse users to their
areas, thus placing them throughout the main circulation pathways of
the bazaar, which also helps boost the circulation within the bazaar.
The spaces that include retail and wholesale stores offering goods
with yearly and monthly shopping potential attract a limited amount
of diversity. Thus, these spaces require only a few privately controlled
openings and are placed internally. Spaces such as Caravanserais
require only one or two privately controlled openings as they
experience a limited amount of specific users. These spaces sit on
the bazaar’s external boundaries. The openings to these spaces are
mostly accessed from inside the bazaar, giving users an opportunity
to experience the whole space before reaching their accommodation
space. The amount of privately controlled entrances to a space and the
location of the programmes regulates and promotes the constant flux
of circulation within a bazaar, making it an organized experience rather
than chaotic, which can tend to happen in spaces that experience a
significant amount of circulation.
The spatial zoning of the programmes in the bazaar depending on
the separations of functions and hierarchical arrangements of the
programmes help visitors feel more comfortable in the space as there
are clear indications of how to navigate within the space. The increase
in visitors’ constant circulation flux boosts the social interactions within
the bazaar space, ultimately promoting exchanges between users of
elements such as beliefs, values, and memories linked to identity.

28

Figure 8. Programmes of a traditional bazaar catogerised (Diagram by author).

Figure 9. Spatial zoning analysis of the Programmes in a Traditional bazaar
(Diagram by Author).
29
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COMMUNITY IDENTITY AND ARCHITECTURE
Identity can be defined as an individual’s sense of self-definition
attributed to a set of physical, psychological, interpersonal
characteristics and social roles.35 Identity as a concept provides us
with an understanding of the place we hold in this world. Professor of
Psychology Dr. Sam Pehrson describes our identity as relational, that
is, “how you think about you in relation to others.”36 Individual identity
is the key to recognizing the role we can play, as people tend to give
a name and identity to the groups that we understand to be similar.
Scholars Coleman and Stryker believe that society is created by the
actions of individuals within them. However, it is recognised that these
actions are actually produced in the context of the social structure of
individuals and are influenced by their local context and identity.37 To
understand the concept of community identity, we need to look at both
the nature of the individuals who create the community in relation
to the nature of the context in which individuals are residing and
carrying out their day-to-day activities. American sociologist Charles
Cooley, emphasizes this in his looking-glass self-theory by pointing
out that individuals and community are two sides of the same coin.38
We need to explore the relationship between community identity and
architecture, investigating which spatial strategies and aspects promote
a quality relationship between humans and the built environment.
Architecture, or place, in this context is about the relationship that
an individual or community has with the geographic location. As
Australian philosopher Jeff Malpas, in his book Place and Experience,
defines ‘place’ to be generally conceived as being a ‘space’ imbued
with meaning as it is often linked with memory and can form a part

of the identity the memory is related to.39 In his book Place – a short
introduction, human geographer Tim Cresswell, states, “place needs
to be understood as an embodied relationship with the world.”40 The
understanding of a place is only able to take effect by its users if they
are able to read and recognize the connection of the community the
place intends to reflect. Extending on this, architectural theorists
Zohreh Torabi and Sara Brahman, in their text, Effective Factors in
Shaping the Identity of Architecture, believe that architecture can be
those “meaningful and understandable places” that are “suitable bases
for personal memories, feelings, and values.”41
Like a story, a place can be read by its users, and architecture can
create perfect spaces that can showcase such elements that their
users can recognize to read the place. Scottish architect Robert Adam
supports this in his chapter identity and identification: The Role of
Architectural Identity in a Globalised World, where he talks about
identification being fundamental to human perception. Adam believes
that we must identify phenomena to understand them and interact
with them. We identify things as the same and different, as humans
give a common identity and name to groups of things we categorize
as similar.42 To do so, we must be able to identify a group of things that
are different from other groups of things. Therefore, spaces that can
capture meaningful elements categorizing to a particular group of the
community will make the space stand out and identifiable to people.43
This identifiable nature of the project adds to the identity of the place
Malpas, Place and Experience: A Philosophical Topography.
T Cresswell, Place: A Short Introduction, Short Introductions to Geography (Wiley,
2013), https://books.google.co.nz/books?id=So2db9PwKBYC.
41
Zohreh Torabi and Sara Brahman, “Effective Factors in Shaping the Identity of
Architecture,” Middle-East Journal of Scientific Research 15, no. 1 (2013): 106–13.
42
Robert Adam, “The Role of Place Identity in the Perception, Understanding, and
Design of Built Environments,” ed. Hernan Casakin and Fatima Bernardo (Sharjah:
Bentham Science Publishers, 2012).
43
Adam, “The Role of Place Identity in the Perception, Understanding, and Design of
Built Environments.”
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“APA Dictionary of Psychology,” American Psychological Association, accessed May
20, 2021, https://dictionary.apa.org/identity.
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Sam Dr Pehrson, “What Is Identity?” (Future Learn, n.d.), https://www.futurelearn.
com/info/courses/identity-conflict-and-public-space/0/steps/2402.
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P J Burke and J E Stets, Identity Theory (Oxford University Press, 2009), https://books.
google.co.nz/books?id=W8PmzuMCuZoC.
38
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for its users. Professor of architecture Salahaddin Baper believes that
identity depends not only on the composition and physical form of the
space but also on how it is linked to the concept of meaning, giving the
place its sense, a sense of identity.44
Similar Interests, experiences, and values are intrinsic to any
community, categorizing them and identifying them as a particular
community. Adam believes group identity is a fundamental part of
human behavior, and identity is continuously established through
individuals recognizing the sameness and difference between them.45
These recognisable indicators have allowed people to share interests
and interact with one another and identify each other. Interests,
experiences, and values that give a community its identity are all
exchanged and understood within the same community group. Still, it
can also be progressed within the other social groups and communities
through social interactions between them. Social interactions form the
underlying basis of a community as it allows people to share different
values, ideas, and abilities, permitting them to coexist and grow
together. In order to maintain the expression of the community identity
within the space and sense of place, it is essential to create social
interactions between people within the space.
Social interaction can be seen as a state of free togetherness in which
different values, ideas, and abilities find opportunities for collaboration.
American psychologist Abraham Maslow, in his theory Hierarchy of
Needs, sees social interaction as a need that contains actions and
feelings akin to feeling belonging and attached, joined to a group, and
accepted.46 Social interaction, therefore, can be defined as interaction
with one another across social networks, bonding between similar

people and bridging between diverse people.47 The public realm is
where people will seek a space for such interactions. A communal
space that allows constructive interaction is an establishment where
different identities may interact and thrive from shared interests and
preferences.
Public space is the fundamental building block enabling community
and social interaction. Psychologist James Gibson’s Affordance Theory
examines the interaction between a physical environment and people.
Gibson explains that we can direct the user to take the correct course
of action by providing opportunities for individuals to interact within
their environment.48 It is the flow and characteristics of the physical
environment or the space they reside in that help users direct
the way they want to create social interactions within the space.49
Different environmental patterns can bring out different behaviors
in individuals. Architecture and space design are vital elements of
community identity, an architectural space can be considered as an
enabler removing any restraint on social interaction. Architect and
educator Denise Scott Brown explains, “Architecture can’t force people
to connect; it can only plan the crossing points, remove barriers, and
make the meeting place useful and attractive.”50 Architectural spaces
hold the potential to set the stage to strengthen social interactions,
which nurture the development of local identity in the broader fabric
of a community.51 There are a number of design elements that can
generate a fertile ground for fostering social interactions.

Paul Dekker and Eric M Uslaner, Social Capital and Participation in Everyday Life, vol.
23 (Routledge, 2003).
48
James J Gibson, “The Theory of Affordances,” Hilldale, USA 1, no. 2 (1977): 67–82.
49
Gibson, “The Theory of Affordances.”
50
Andreea Cutieru, “The Architecture of Social Interactions,” Arch Daily, 2020, https://
www.archdaily.com/945172/the-architecture-of-social-interaction.
51
Cutieru, “The Architecture of Social Interactions.”
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Salahaddin Yasin Baper and Ahmad Sanusi Hassan, “The Influence of Modernity on
Kurdish Architectural Identity,” American Journal of Engineering and Applied Sciences
3, no. 1 (2010): 552–59.
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Adam, “The Role of Place Identity in the Perception, Understanding, and Design of
Built Environments.”
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PRINCIPAL CHARACTERISTICS OF ARCHITECTURAL IDENTITY
Meaningful and understandable places are suitable bases for personal
memories, feelings, and values. Narrative can be used as an element
of architecture that will allow the space to be identifiable or read like
a story in relation to a particular community. To nurture and promote
the development of a community’s identity, a public space needs to
increase individual social interactions and engagement within the
space, by making it a comfortable and accessible space to stay and
navigate within.
The research will investigate narrative and characteristics that foster
social interaction and engagement within a fertile space utilising spatial
legibility as a tool that can give physical representation to identity in
architectural spaces. These elements play with the connection people
feel with their environment.

NARRATIVE
Architecture is able to develop and reinforce the expression of identity
by carrying the message, concept, and characteristics attributed to a
local community. The expression of identity therefore can depend on
Narrative that allows a space of architecture to be read like a story
through the representation of ideas about community, memory,
and history which is understood by its people, creating an instant
relationship between the place and its local people.
We come to identify places because of the stories reflected in them.52
Architecture to be creative and express identity does not always have
to be literal in defining a place. The human brain is able to connect
small details, patterns, and ideas swiftly and relate them back to a
context, whether geographical or historical. Accumulated layers of
history interplay and have a mutual relationship with story and place;
this is most commonly seen in spaces that have been successfully
accepted by communities. Frank Vanclay, in his text, Making sense of
Place, defines narrative as encompassing ideas about society, memory,
and representation; It enters the realm of storytelling, using shared
narratives of all media from literary texts to film, paintings, landscape,
space, and architecture.
Narrative can also be about telling stories from a different point of
view, for example, “to compose new, more inclusive stories about
locals’ relationships with country and with one another, and to renarrate old familiar tales from the perspectives of the many ‘others’
who have been ‘forgotten’ or purposely left out of mainstream
narratives.”53
52
53
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Frank Vanclay, “Place Matters,” Making Sense of Place, 2008, 3–11.
Vanclay, “Place Matters.”

These elements within a space can indirectly act as a stimulus for the
human brain to acknowledge, interact and connect with the design,
ultimately allowing the user to appreciate the thought behind the
architecture, that was created with their sense and context in mind.
The narrative is often seen as a form of representation bound with
sequence, space, and time.54 In the text, the Narrative Construction of
Reality, Jermore Bruner discusses how people tend to organize their
experiences and memory in the form of narrative.55 These experiences
and memories can be in the form of stories, excuses, myths, and
accounts of events occurring over time that people can relate to. For
people to create a relationship, the narrative must portray their beliefs,
desires, theories and values which must be relevant to their local state
making them engage with the space.56 Narrative can illustrate selected
shapes and forms in terms of putative story or plot that constitutes
and contains accounts of protagonists and the whole events. David
Boardwell supports this by regarding narrative as a structure and a
way of combining parts to make it a whole by the process of selecting,
arranging and rendering story material in order to maximise effects
on a perceiver.57 Matthew Potteiger and Jamie Purinton also believe
that narratives don’t have to be explicitly scripted. A spatial narrative
relinquishes control to the viewer/reader who puts together sequences
for themselves.58

The user can develop their own interpretation, and this may not align
with others but will align with the historical and geographical context.
Narrative, therefore, is not only the content of the story that is
narrated, or the way in which users interpret it but also the way in
which it is structured and presented to the user by an architect or
the designer. Narrative creates a sense of place using identity to be
showcased. Good narrative establishes a relationship between a place
and its people and the successful acceptance of a space within an area.

Paul Cobley, Narrative (London: Routledge, 2001).
Jerome Bruner, “The Narrative Construction of Reality” (Chicago, 1991), https://
www.sas.upenn.edu/~cavitch/pdf-library/Bruner_Narrative.pdf.
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Bruner, “The Narrative Construction of Reality.”
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David Bordwell, Narration in the Fiction Film (London: Routledge, 1985).
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Matthew Potteiger and Jamie Purinton, Landscape Narratives: Design Practices
for Telling Stories (Wiley, 1998), https://books.google.co.nz/books?id=Z%5C_
MunOqKJ%5C_UC.
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SPATIAL LEGIBILTIY CAN GENERATE A FERTILE GROUND TO FOSTER
SOCIAL INTERACTIONS AND ENGAGEMENT IN A PUBLIC SPACE
Community and people in public spaces are bonded in the public
realm through social interactions.59 The creation of social events and
interactions are essential since they provide participation opportunities
in social, communal activities and improve the sense of belonging.60
Public spaces are where people and different social community groups
participate. It allows them to share their thoughts and information
due to the social nets of formation within the space. To boost social
interaction within a public space, it is important to factor in the
architectural qualities of a public space that promotes and successfully
gather people and allowing them to remain in the space with
continuous engagement and interactions.
Public spaces that are easily accessible, easy to navigate, and inviting,
see greater quantities of social interaction as they are teeming with
visitors. Spaces that are unable to provide such characteristics lack
visitors, and reduce opportunities for social interaction.61 Therefore,
the quality of public spaces can be measured by people and their basic
expectations of certain spatial, aesthetic, and accessibility qualities of
the space.62

Richard Sennett 1943-, author., The Fall of Public Man /, The Fall of Public Man /
(New York: W Norton & Company, 1974).
60
S H C Lennard and H L Lennard, Public Life in Urban Places: Social and Architectural
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https://books.google.co.nz/books?id=SKJNAAAAYAAJ.
61
Andre Viljoen, Katrin Bohn, and Howe Joe, CONTINUOUS PRODUCTIVE URBAN
LANDSCAPES: DESIGNING URBAN AGRICULTURE FOR SUSTAINABLE CITIES, 1st ed.
(Oxford: Architectural Press, 2005).
62
Urmo Mets, “A Guide to Analyse and Enhance Urban Public Spaces in Estonia” (Arhus
School of Architecture, 2013), https://issuu.com/urmomets/docs/final_book_small/40.

In order to create efficient social nets and use opportunities for social
interactions to their full potential in a space, public spaces must be
designed in a way that makes the space recognisable and legible so
that its users use it. Legibility can help users find themselves in spaces
and navigate their way feeling safe and secure in them63
Examples of such public spaces include streets, paths, courtyards,
garden grounds, and many other forms of spaces that promote
gathering and sociability.64 Kevin Lynch, in his book, The Image of the
City, describes how people perceive and understand the space around
them and how external urban elements create mental images of the
city in an individual’s mind forming a cognitive community map for
them to follow.65 It is easier for a community and individuals to create
this mental map and be able to navigate the space’s layout when it is
more imageable and legible. Individuals should be able to form a clear
mental map of their urban environment and navigate through that
environment to operate and act within that environment.
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Behnoush Moghimi, “Urban Legibility, Analyzing Urban Elements” (Yazd, 2017),
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Lynch urges that five elements can help create more legible and
navigable spaces. These features include:
•

paths: that allow people to move around through routes.

•

edges: that are the visually apparent elements such as a garden,
park, or a courtyard that should allow connections across them,
boosting social interactions between people.

•

districts: that are large areas that have enough recognition for
being named and identified by people.

•

nodes: focus points for orientation like junctions.

•

landmarks: external points of orientation, anything that can
stand out in the order or memorable to help observers orient
themselves.66

Overall, legibility plays an essential role for individuals in a public space.
It is very important for the visitors to have a clear picture of the space
in their mind, which can help them navigate, access, and enjoy a public
space. To generate a fostering ground for social interactions, spatially
legible elements are crucial in an architectural space. These elements,
therefore, will be used as an analytical tool to interrogate traditional
bazaar models in detail in order to investigate how well visitors are able
to read and navigate through bazaar spaces.
Lynch and Studies, The Image of the City.
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AN INTRODUCTION TO TRADITIONAL BAZAARS
The traditional bazaar case study will focus on analysing five traditional
bazaars from different cities and countries to extract the common
architectural components, regardless of the different sites in which
they are located.
The strategic location of a traditional bazaar helps promote and
maintain its importance in becoming a commercial and social hub. We
will analyse where within the city these commercial hubs are located
in the city, allowing them to be the most accessible to visitors while
showcasing their significance.
Furthermore, research indicates that traditional bazaars are a
successful public space that boosts social interactions and allows
people to share their community views, values, beliefs, and ideas. We
will use elements of spatial legibility as an analytical tool to interrogate
the traditional bazaar in detail. Circulation, connectivity, and the
location of landmarks will be used to analyse all five traditional bazaars
to extract their successful architectural strategies.
The elements of Location, Circulation, Connectivity, and Landmarks will
further become the site selection parameters to choose this project’s
site in Tāmaki Makaurau. The outcome will form the basis of the
proposed design developments.
The following is the introduction to the five traditional bazaars that
will be used in this case study from Iran, Egypt and India; countries
that consist of the most famous and historic traditional bazaars that
continue to serve their function of reinforcing community identity to
this day.

Tabriz Bazaar Tabriz, Iran
Tabriz Bazaar is one of the oldest bazaars in the Middle East and the
largest covered bazaar in the world. This traditional historical bazaar
situated in the city center of Tabriz, Iran was established in the 13th
century when Tabriz became the capital of Iran under the Safavid
Kingdom. Tabriz became a place of cultural exchange and trade as
the bazaar complex became one of the important centers of the Silk
Road.67
Tabriz Bazaar’s closely interwoven architectural fabric spreads over five
and a half kilometers of the city center with a series of covered brick
structures, buildings, and many different open and enclosed spaces
for various functions. It creates a fabric of social and professional
organization in the center of the city.68
The city of Tabriz lost its capital status later in the 16th century, but its
bazaar remains an essential commercial and social complex.69 Although
many modern shops and malls have been established over the years,
Tabriz Bazaar has successfully kept its essential role as a commercial
and social hub of this city in Iran and sees many visitors, including
locals and tourists.

Figure 10. Tabriz Bazaar.

World Heritage Site, “Tabriz Bazaar,” WHS, accessed April 10, 2021, https://www.
worldheritagesite.org/list/Tabriz+Bazaar.
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UNESCO World Heritage Centre, “Tabriz Historic Bazaar Complex,” UNESCO World
Heritage Centre, accessed April 10, 2021, https://whc.unesco.org/en/list/1346/.
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World Heritage Site, “Tabriz Bazaar.”
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Isfahan Bazaar, Isfahan, Iran

Chandni Chowk, Old Delhi, India

The Grand Bazaar of Isfahan is a traditional historical market located
in the third-largest city of Iran. Originally constructed during the
11th century, the bazaar went through various additions for different
functions during the 17th century of the Safavid era. This bazaar
became one of the leading trading centers in the region for luxury and
unique goods70 The bazaar is a two-kilometer long street linking old
city square Naqsh-e Jahan Square to the new city square of Kohneh
and Seiljukid part of Isfahan.71 Throughout the stretch of the bazaar
connecting the old city to the new, there are a number of various
functions, old shops and historical buildings that reside around it.
Isfahan bazaar is often referred to as the most beautiful Bazaar in Iran
due to its abundance of handicraft stores, workshops, and historical
architectural buildings, including Jameh Mosque, the oldest mosque in
Isfahan.72

Chandi Chowk is one of the oldest and the busiest Bazaars located in
the heart of Old Delhi in India. The vibrant market came into existence
in the mid 17th century when the Mughal Emperor Shah Jahaan shifted
the Mughal capital to Shahjahanabad (now known as Old Delhi or
Purani Dilli) from Agra.73 Delhi remained the capital of India until the
fall of the Mughal empire in 1857 when the British Raj took over as
the paramount power of India. The bazaar was spread one and a half
kilometers stretching from the vast Mughal-era Red Fort and Jama
Masjid, a 17th-century red-stone mosque.74 Initially, the bazaar was
designed in a half-moon-shaped square, with shallow channels running
through the middle of the main axis of the bazaar. The glittering
reflection of the moon on the river passing through the channel gave
it a striking aspect and divided the bazaar with over fifteen hundred
shops.75 Today, the area still serves as a symbolic heart of the city
and defines its existence with Its vibrant shops, busy location with its
Mughal architectural representation.

Figure 11. Isfahan Bazaar.

“Grand Bazaar, Isfahan,” Wikipedia, the free encyclopedia, accessed April 10, 2021,
https://en.wikipedia.org/wiki/Grand_Bazaar,_Isfahan.
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ITTO, “Isfahan Grand Bazaar,” Iran Tourism & Touring, accessed April 10, 2021,
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72
ITTO, “Isfahan Grand Bazaar”
70

42

Figure 12. Chandni Chowk Bazaar.

Mridu Rai, “A History of Chandni Chowk in 60 Seconds,” The Culture Trip, 2017,
https://theculturetrip.com/asia/india/articles/a-history-of-chandni-chowk-in-60seconds/.
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Manek Chowk, Old Ahmedabad, Gujrat, India

Khan el – Khalili Bazaar, Cairo, Egypt

Manek Chowk is a famous city Bazaar in the city of Old Ahmedabad.
The city of Ahmedabad is renowned for fabrics and handicrafts and
is known to be a city full of colour and life. This representation of
the city is offered and showcased by their Manek Chowk Bazaar. This
bazaar goes through a incredible transformation during the day. Early
morning serves as a vegetable market, a jewellery market through the
day, and turning into a food street market at night. 76 Manek Chowk
was designed to be a city center complex for trading metal and gems,
and it still remains the center of the planned Old Ahmedabad city.
It lies between the two nationally protected monuments, ‘Raja no
Hijaro’ and ‘Rani no Hijaro,’ which are the tombs of the king and queen
of Ahmedabad city. Historical Jama Masjid Mosque is also located
within close proximity of the bazaar.77 Today, this thriving and vibrant
communal place remains an integral part of the local community and a
tourist experience.

Khan el-Khalili Bazaar is a famous traditional historic bazaar located
in the capital and the largest city of Egypt, Cairo. The bazaar’s origins
date back to the 14th century when Emir Dajahrks Al-Khalili built a
large market complex during the Mamluk period.78 The site was the
burial place of the Fatimid rulers of Egypt. During the Mamluk period,
Cairo was seen to receive a lot of revenue from designated shops and
commercial establishments in order to grow Cairo’s economy and
trade.79 Khan el-Khalili Bazaar transformed into the center of trade
in Cairo and became an essential district for cultural and economic
activity. Even today, the bazaar attracts a variety of locals and tourists
with its intact display of original Mamluk style architecture and a
variety of unique and exotic items of trade.

Figure 14. Khan el – Khalili Bazaar.

Figure 13. Manek Chowk Bazaar.

Ahmedabad Toursism, “Manek Chowk Ahmedabad (Location, Activities, Night Life,
Best Time to Visit & Things to Do),” Ahmedabad Tourism, accessed April 12, 2021,
https://ahmedabadtourism.in/manek-chowk-ahmedabad.
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“Khan El-Khalili,” Wikipedia, the free encyclopedia, 2021, https://en.wikipedia.org/
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THE LOCATION OF TRADITIONAL BAZAARS
The Location of Tabriz Bazaar
A traditional bazaar’s site and location played a huge part in the public
space, becoming a successful scene of contentions and a space of
production of communal identities. Being the heart of the city, Bazaar
created spatial and symbolic connections to major components of the
city and brought the bazaar to prominence. The location of the bazaar
helps boosts the attractiveness of its place that affects the number of
local individuals and visitors to enter the space and merge together.
By being at the heart of the city, it became a space that was easy to
access, identifiable, and showcased as important. Even today, after
the developments in the city, we can see the bazaar has withheld
its position of being the ‘heart’ of its city while still defining it as a
significant area in the existing urban fabric. Therefore, the location of
the bazaar is an essential element to analyse for selecting the correct
site for the proposed design.

Figure 15. Location of Tabriz bazaar in the heart of Tabriz city in Iran.
(Drawing by author).

Key

46

Tabriz Bazaar spreads over five and a half kilometers right in the center
of the commercial city of Tabriz in Iran. The bazaar covers more than
27 hectares of the city center space, defining it as one of the city’s focal
points.
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The Location of Isfahan Bazaar

The Location of Chandni Chowk Bazaar

The Location of Manek Chowk Bazaar

The Location of Khan el - Khalili Bazaar

Figure 16. Location of Isfahan Bazaar in the heart of Isfahan city in Iran
(Drawing by author).

Figure 17. Location of Chandni Chowk Bazaar in the heart of Old Delhi city in India
(Drawing by author).

Figure 18. Location of Manek Chowk Bazaar in the heart of Ahmedabad city in India
(Drawing by author).

Figure 19. Location of Khan el – Khalili Bazaar in the heart of Cairo city in Egypt
(Drawing by author).

Isfahan Bazaar is located in the center of downtown Isfahan in Iran. The
bazaar is spreading two and a half kilometers connecting the old city to
the new city within Isfahan. It connects Naqsh-e Jahan Square, the old
city square, to the new city square, Kohneh Square giving the bazaar
significance within the city.80

Chandni Chowk Bazaar runs as a dominant street axis through the center of the
Old Delhi city in India. The street spreads over one and a half kilometers, with
many significant connections to the city connecting to the bazaar through a
narrow street network, defining the city life, the bazaar as a symbolic heart of
the city.81

Manek Chowk Bazaar is represented as a notable city square in the
city of Old Ahmedabad in India. The bazaar resides in the center of
the area, defined as a historic walled city of Ahmedabad that carries a
great significance amongst the city’s people.

Khan el – Khalili Bazaar is located in the busiest, populated area, which
is defined as the heart of Cairo city in Egypt. The bazaar is located
between the two most prominent mosques of the city, As-Salih Tala’
Mosque and Sheikh Mutahar Mosque, which has made the busiest
streets of the city pass through the bazaar, making it even more
popular in Cairo.82
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THE CIRCULATION OF TRADITIONAL BAZAARS
The Circulation of Tabriz Bazaar
A typical bazaar’s circulation consists of the dominant route running
along a main linear primary axis throughout the entire bazaar with
several secondary pathways connecting to it at different points.
Between these interconnected networks reside clustered groups
of cells with various functions in the bazaar, including nodes. This
circulation pattern is repeatedly assembled to form a bazaar.

The circulation pattern consists of the following elements:
•

Rastas
Primary Rasta / Primary Axis: The main linear pathway running
through the whole of the bazaar.
Secondary Rasta / Secondary Pathway: Branching from 		
different points of the primary axis are often the only pathways
connecting to the clustered group of cells for access.

Both primary and secondary rastas run with retail spaces alongside it,
including Chay Khana and Qahavekhana.
•

Clustered group of cells: Spaces of different functions in the
bazaar. Often Saras, Timches or Caravanserais.

•

Nodes: Points or landmarks within the bazaar that aim to work as
an aid for the users. These points are an intersection of the rastas,
various thresholds, courtyards, and open spaces. Its function is for
users to distinguish their location within the bazaar.

Traditional bazaar’s dominant circulation is through one or more main
primary rasta, which runs as a linear walkway covering the spread of
the whole bazaar. At different points, secondary rastas branch out from
the primary axis. Between this interconnected network of the rastas
are clustered groups of cells; the Timches, Saras, and Caravanserais,
which are the different programs of the bazaar, each with a specific
function. The rastas lead the way to the clustered elements with retail
spaces running alongside it, including Chay Khana and Qahavekhana,
which are the cafes and tea houses inside the bazaar. Users are able
to experience a journey through these communicational rastas that
orientate them around the bazaar to access the different functions
clustered as groups between them. The rastas can be opened or closed
depending upon the climate of the bazaar’s location.
In this circulation route, a bazaar is required to have ‘nodes’ to help
people orient themselves. Kevin Lynch argues that people orient
themselves in urban spaces through mental maps and need to
recognize and organize elements in a coherent pattern to reach their
paths. Lynch believes that ‘Nodes’ to be one of these elements that
make up the mental map.83 According to Lynch, Nodes are “strategic
focus points for orientation like squares and junctions; and landmarks:
external points of orientation, usually a easily identifiable physical
object in the urban landscape.”84 In a bazaar, these nodes are the
intersections of three or more rastas, thresholds, courtyards, and open
spaces. These spaces and points work as an aid for users with a primary
function to help distinguish their location, find out where they are, and
check the following meeting routes. In order to highlight these spaces
and points, more detail is given to its architecture.

Michiel Lange de, “Kevin Lynch – The Image of the City,” Mobile Media & Urban
Design, 2009, http://themobilecity.nl/2009/05/08/review-kevin-lynch-the-image-ofthe-city/.
84
Lange de, “Kevin Lynch – The Image of the City.”
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Architectural elements such as big openings, decorative shapes,
ornaments, enhancing roof and ceiling, domes are seen over the
intersection or the thresholds in the bazaar. The open spaces and the
courtyards are also effective in natural ventilation and have social
functions which help highlight these spaces of ‘nodes.’
This repeated assembled circulation pattern throughout the bazaar
attracts and holds a continuous and constant flux of users within the
bazaar.

Figure 20. Circulation analysis in Tabriz Bazaar (Drawing by author).

Key

Tabriz Bazaar conists of two main primary axes running linearly through
the whole span of the bazaar. The secondary pathways branch out from
the primary axes and connect to the clustered group of cells around
the bazaar.
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The Circulation of Isfahan Bazaar

The Circulation of Chandni Chowk Bazaar

The Circulation of Manek Chowk Bazaar

The Circulation of Khan el - Khalili Bazaar

Figure 21. Circulation analysis in Isfahan Bazaar (Drawing by author).

Figure 22 . Circulation analysis in Chandni Chowk Bazaar (Drawing by author).

Figure 23. Circulation analysis in Manek Chowk Bazaar (Drawing by author).

Figure 24. Circulation analysis in Khan el – Khalili Bazaar (Drawing by author).

Isfahan Bazaar has one primary axis that runs linearly through
the center of the bazaar as its spine of the main circulation route.
Secondary pathways are branching out from the primary axis, creating
a network of pathways and leaving spaces for the clustered group of
cells to form in between them

Chandni Chowk Bazaar consists of one central primary axis, the street that spans
one and a half kilometers as the dominant area of the bazaar. Various secondary
pathways perpendicularly branch out from the primary axis and remain in a
linear span ending in different clustered cells.

Manek Chowk Bazaar’s main primary access runs linearly through the
center of the bazaar. The secondary pathways branch from the primary
axis at each end of the axis and open up to bigger spaces of groups
cells.

Khan el – Khalili Bazaar consists of one central primary axis running
linearly through the bazaar, covering the long span of the area. The
secondary pathways branch out from the primary axis in a long and
linear manner, eventually leading to the bigger openings of a clustered
group of cells.
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CONNECTIVITY OF THE TRADITIONAL BAZAARS

Connectivity of Tabriz Bazaar

A typical bazaar prioritizes its user by promoting public dominance
connectivity within the design. The bazaar responds to urban forces to
become a dynamic pedestrian system.85 The rastas and pathways of the
bazaar are used as communication routes for its users. Visitors, as well
as goods, enter and exit through the primary pathways consisting of
access points on each end. Previously, goods brought by caravans were
pulled by camels, donkeys, and mules. Today, goods arrive by lorry, with
smaller bundles of items being carried on the back of porters to the
various workshops and retail spaces within the bazaar.
The pathways with public dominance continue to run onto the local
roads of infrastructure, extending the reach of the bazaar’s connectivity
within the city. The bazaar consists of multiple main entrances and
access points, with the pathways placed at different entry points
throughout the bazaar to increase its connectivity to the wider site.
Multiple access points are placed to improve the connectivity for the
public using local roads around the bazaar. Multiple access points and
this continuity between the pathways, the inner zones of the bazaar
and its external local surroundings allow pedestrians to experience
the bazaar while also using it as a journey to commute through its
extended connectivity. This extended continuity between the bazaar
and its surroundings creates meaning for the bazaar as the visitors can
experience this space as a journey rather than a destination.

Figure 25. Connectivity analysis of Tabriz Bazaar (Drawn by author).
Key
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Tabriz Bazaar consists of multiple access points located at the primary
and secondary rastas extending into the city, covering a reach into the
broader location around the bazaar.

Ali Akbar Saremi, “Exploring the Nature of the Square Plan,” 1976.
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Connectivity of Isfahan Bazaar

Connectivity of Chandni Chowk Bazaar

Connectivity of Manek Chowk Bazaar

Connectivity of Khan el - Khalili Bazaar

Figure 26. Connectivity analysis of Isfahan Bazaar (Drawn by author).

Figure 27. Connectivity analysis of Chandni Chowk Bazaar (Drawn by author).

Figure 28. Connectivity analysis of Manek Chowk Bazaar (Drawn by author).

Figure 29. Connectivity analysis of Khal el – Khalili Bazaar (Drawn by author).

Isfahan Bazaar’s connectivity is entended into the neighborhood
through the connection of the bazaar pathways to the city’s streets.
Extending the connectivity reach to the majority of the city through its
long span and network reach.

Chandni Chowk Bazaar’s network of secondary pathways creates
multiple access ways to the bazaar. The connection of the secondary
pathways through the primary axis at different points allow users to
join in the bazaar at various areas comfortable to their reach, attracting
a thorough visit of the bazaar.

Manek Chowk’s multiple access points are conncted at the
intersections of the local nearby roads of the city, extending the reach
of its connectivity.

Khan el – Khalili Bazaar’s multiple access points are situated throughout
the perimeter of the bazaar, mainly from the secondary pathways that
create a connection to the city streets, allowing free flow access to the
bazaar
57
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LANDMARKS AROUND THE TRADITIONAL BAZAARS

Landmarks around Tabriz Bazaar

Traditional Bazaars, being located in the heart of the city, played a huge
part in the public space, becoming the successful scene of contentions
and a space for the production of communal identities. Historically, the
location of the city’s fundamental buildings were gradually changed
to become more compatible with the location and direction of the
bazaar.86 This strategy boosts the importance and attractiveness of the
space, as the landmarks brought in a greater flux of visitor circulation,
with the space then attracting and merging the visitors within the
bazaar.
According to Kevin Lynch, as previously discussed, a landmark is an
important element that helps create individual mental images, assign
meaning and develop a connection with their surroundings. These
mental images will help them orientate and navigate through the
space.87 Lynch and Heth both refer to landmarks as external points
of reference that aim to help individuals orient in both familiar and
unfamiliar environments.88 The landmarks play a key role for a finder to
maintain orientation as the individuals use the space. As a bazaar aims
to ease the acquirement of spatial knowledge of the visitors, its site
uses the existing landmarks to its advantage to attract and drive visitors
in, with the ease of navigation through the environment, fostering
more social interactions to take place.

Figure 30. Landmarks around Tabriz Bazaar (Drawn by author).

Key
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Moosavi, “Bazaar and Its Role in the Development of Iranian Traditional Cities.”
87
Lynch and Studies, The Image of the City.
88
Lange de, “Kevin Lynch – The Image of the City.”

Tabriz Bazaar is located close to prominent schools, museums, and
libraries of the city, which sit around the bazaar. There are a total of
four schools, five museums, and two libraries.89 There are also four
main historic mosques considered landmarks of Tabriz that are in very
close proximity to the bazaar, eventually becoming a part of the bazaar
area.
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UNESCO World Heritage Centre, “Tabriz Historic Bazaar Complex.”
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Landmarks around Isfahan Bazaar

Landmarks around Chandni Chowk Bazaar

Landmarks around Manek Chowk Bazaar

Landmarks around Khan el - Khalili Bazaar

Figure 31. Landmarks around Isfahan Bazaar (Drawn by author).

Figure 32. Landmarks around Chandni Chowk Bazaar (Drawn by author).

Figure 33. Landmarks around Manek Chowk Bazaar (Drawn by author).

Figure 34. Landmarks around Khan el - Khalili Bazaar (Drawn by author).

Isfahan Bazaar spans between two dominant landmarks of the city. The
bazaar connects the world’s biggest square sitiated in Isfahan, Naqsh-e
Jahan Square, to Kohneh Square.90

Chandni Chowk Bazaar’s central dominant axis runs between the two
main historical landmarks of the city. The bazaar starts from Lahori
Gate - Red Fort, which was the main residence of the Mughal emperors
in the 1640s. Fatehpuri Masjid, a 17th-century mosque, is located at the
end of the bazaar’s dominant axis pan.91

Manek Chowk Bazaar is located in between two historic tombs, Raja no
Hijarao and Rani no Hijaro. These are the city’s two historic landmarks:
the tombs of the king and queen of Ahmedabad, built in the 1400s.92

Khan el – Khalili Bazaar resides next to the two prominent mosques of
the city, As – Salih Tala’l Mosque and Sheikh Mutahar Mosque.

Ahmedabad Toursism, “Manek Chowk Ahmedabad (Location, Activities, Night Life,
Best Time to Visit & Things to Do).”
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THE LOCATION OF TĀMAKI MAKAURAU MARKETS: LOCAL COMMUNITY ANALYSIS
Attention now turns to study our proposed context, Tāmaki Makarau.
This part of the case study will focus on seven of the existing markets
spread throughout Tāmaki Makarau. The popularity of these markets
amongst the city’s citizens tells us that these markets are loved,
enjoyed, and welcomed. Bringing a successful public space like
the traditional bazaar to Tāmaki Makarau – is therefore seen as a
significant opportunity
For an in-depth analysis and comparison between the bazaar and the
existing markets in Tāmaki Makarau, we will be analysing them using
the same elements of spatial legibility – circulation, and connectivity
to see how these elements are being used currently and what can be
developed or improved further.

Figure 35. Market in Tāmaki Makaurau.

Tāmaki Makaurau derives its name from the Maori language, the
name for Auckland. Tāmaki of a hundred lovers refers to the lure of
the waterways and fertile soil of the Auckland isthmus. The region
lies across an isthmus, between the two coastlines, the Pacific Ocean
on the east and the Tasman Sea on its west.93 The city is the national
economy’s engine room and holds the country’s biggest port and
airport. Tāmaki Makarau is remarkable for the diversity of its people
and landscapes. Its size, job opportunities, and dynamic lifestyle attract
people from all over.
Tāmaki Makarau is the gateway for immigrants to New Zealand, with
over one-third of its population born overseas. Waves of immigrants
that have settled in particular areas have helped shape their area’s
local identity. Tāmaki Makarau’s openness to outside influences creates
a dynamic and buoyant cultural milieu. Europeans dominate the rural
areas, half of the central city population ethnically aligns as Asian with
western and the southern regions having a large amount of Pacific and
Maori communities.94
Analysing the location of the existing markets in Tāmaki Makaurau
in relation to the local community identity will help us understand
that the city’s community identity changes and develops every five to
ten kilometers. It will therefore be important to study the immediate
surroundings of each chosen site in order to understand the identity
its portrayed through the community and ethnic groups that live
there and shape the area. An immediate community user analysis
will be required of each particular area rather than analysing Tāmaki
Makaurau’s community as a whole.

93
94
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The following are the existing markets chosen for the community
analysis, justifying the vibe and culture it portrays within the market to
cater to their immediate community:

Figure 36. Chosen existing markets in Tāmaki Makaurau
(Drawn by author).

Key

McClure, “Auckland Region - Overview.”
McClure, “Auckland Region - Overview.”
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Figure 37. Location of La Cigale French
Market in Parnell (Drawn by author).

Figure 38. Graph of ethnic groups in
Parnell.

La Cigale French Market, Parnell

Grey Lynn Farmers’ Market

La Cigale French Market is located in the heart of Parnell. One of
the top three wealthiest suburbs of Tāmaki Makarau with a 77.8%
European population.95

Located close to the center of the suburb, Grey Lynn and the heart
of Grey Lynn’s residential neighborhood, catering to the culture of its
majority population of European decent, then Asian, Pacific Islanders,
and Maori equally by the variety of food range.99 Held in the Grey
Lynn Community Centre every Sunday from 8:30 am to 12:00 pm. The
popular neighborhood market is community-owned and operated,
started by locals to provide a venue for buying local produce and
ethical food directly from their producers.100 Amongst the variety of
organic produce and seedlings, the market offers fresh bread, pastries,
Jam, custard tards, mango lassi, and many more sweet delights. For the
locals of Grey Lynn, the market visit has become a part of their weekly
Sunday ritual to stock up fresh food produce for home while catching
up with the other locals.

Voted Auckland’s best food market by Metro Magazine for the last
eight years, La Cigale French Market is located on St Georges Bay Road
in Parnell. The market is held from 8 am to 1:20 pm on Saturdays and
from 9 am to 1:30 pm on Sundays. This market brings a slice of France
to Parnell every weekend with fresh bread, pastries, French cheese,
Italian pasta, olive oil, healthy salads, flowers, and a variety of topnotch produce from New Zealand and overseas’s artisans.96

Figure 41. Location of Grey Lynn Farmers’
Market in Grey Lynn (Drawing by author)

Figure 42. Graph of ethnic groups in Grey
Lynn.

Avondale Market, Avondale

Figure 39. Location of Avondale Market
in Avondale (Drawn by author).

Figure 40. Graph of ethnic groups in
Avondale.

Located in the center of Avondale, the Avondale Market operates
at the Avondale racecourse and completely outdoors. With a high
number of European and Asian populations in the suburb, the market
dominantly caters to both ethnicities.97 Founded in 1972, Avondale
Market is located at the Avondale Racecourse and is held every Sunday
from 6 am to 12 pm. The Market claims to have become the country’s
largest one-day Market, with approximately 20,000 visitors every
Sunday. If it’s grown in the ground or on a tree, and you can eat it,
you’ll find it at Avondale Market.98 The Market offers a wide range of
quality European and Asian produce at half the price available at the
supermarket. Taro, Papaya, watermelons, and a huge array of Asian
greens, chilies, tofus can be found here and thus claims to be the
Mecca of fruit and vegetable markets in Tamaki Makaurau.
Stats NZ, “Census Place Summaries | Stats NZ,” Stats NZ Tatuaranga Aotearoa, 2018,
https://www.stats.govt.nz/tools/2018-census-place-summaries/.
96
“Weekend French Markets, Parnell & Britomart,” La Cigale | French Weekend
Markets, accessed April 15, 2021, https://www.lacigale.co.nz/french-market/.
97
NZ, “Census Place Summaries | Stats NZ.”
98
“Avondale Sunday Market,” Avondale Sunday Market, accessed April 15, 2021,
https://www.avondalesundaymarkets.co.nz/.
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Otara Market, Otara
Otara Market is held in an open car park behind the Otara Town Center
in the heart of the suburb. The suburb is known for its proportion of
Pacific Island residents, who make up 78% of the Otara population with
10% European.101

Figure 43. Location of Otara Market in
Otara (Drawing by author).

Figure 44. Graph of ethnic groups in
Otara.

The Otara market began operating in 1978 as a fundraiser in South
Auckland and quickly became a major weekend event for the local
neighborhood.102 Held every Saturday from 6 am to 12 pm in an
open car park, the market provides a slice of Pacific Island culture,
particularly Maori. Stalls offer food from a Maori Hangi, a wide range
of clothing including second hand, Pacific Island art and craft including
tapa, headpieces, bone carving, lava-lava, and many more.
NZ, “Census Place Summaries | Stats NZ.”
“Grey Lynn Farmers Market,” Grey Lynn Farmers Market, accessed April 15, 2021,
https://www.greylynnfarmersmarket.co.nz/.
101
NZ, “Census Place Summaries | Stats NZ.”
102
Perrin Rowland, “Markets - Open-Air Markets,” Te Ara - the Encyclopedia of New
Zealand, 2010, https://teara.govt.nz/en/photograph/23033/otara-market.
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Figure 45. Location of Hobsonville Point
Market in Hobsonville (Drawing by
author).

Figure 46. Graph of ethnic groups in
Hobsonville.

Hobsonville Point Market, Hobsonville

Auckland Night Market, Auckland CBD

Hobsonville Point Market is located at the North of Hobsonville, inside an old
seaplane hangar, next to Hobsonville Point Ferry terminal. This point has close
access to two motorways and is served by public buses and commuter ferry,
thus being a well-connected point for users to reach and to commute within the
suburb of Hobsonville. The market showcase its identity majority dominated by
European and Asian foods, and attracts people to come to enjoy that.

Auckland night market is located in the CBD, in the heart of Auckland
city. Held every Friday amongst the busy clubs, restaurants, and cafes
Auckland city offers.

Hobsonville Point market is a lovely indoor market that sells itself as a “real
foodies market.” It is one of the very few markets in Tāmaki Makarau that is
located on the waterfront. The market is held every Friday, Saturday, and Sunday
from 8:30 am to 2 pm on Hobsonville Point Wharf.103 Through the summer
months, every Thursday, you can enjoy this market during the evening. The
treats here include multi-award-winning Rockhaven Estate Oil’s mandarininfused olive oil, French pate, Iranian spicy and sweet dips, and spicy Indian curry
pastes. The visitors enjoy this vibrant and relaxed location with live music as well.

Much of the growth in Auckland CBD is driven by immigrants and high
numbers of international students making 27% of the residents and
36% of Asian ethnic groups.

Figure 49. Location of Auckland Night
Market Market in Auckland CBD (Drawing
by author)

Figure 50. Graph of ethnic groups in
Auckland CBD.

Auckland night market is located on the Shortland Street CBD car park
and is held every Friday from 5 pm to 11 pm. With over 100 stalls, it
offers a huge range of local and international snacks and delicacies.
A true melting pot of cultures and nationalities is reflected in the
market’s diverse and dynamic offering. With food being the significant
component, this market also offers live entertainment, gifts, arts and
crafts, and interactive games to create an alive atmosphere for the
visitors to meet and interact with each other for a great night out.

Oratia Farmers Market, Oratia
Oratia Farmers’ Market is set behind Artisan Wines Vineyard’s open ground.
The beautiful spot in Oratia is an attractive location that attracts visitors to the
neighborhood and from around Auckland. Showcasing the quietness, the suburb
is known for, catering to the reserved locals residing in this area.

Figure 47. Location of Oratia Market in
Oratia (Drawing by author).

Figure 48. Graph of ethnic groups in
Oratia.

An authentic farmers market and the only farmers market to be held on a farm
in Auckland. Every Saturday from 9 am to 12 pm, Artisan Wines Vineyard’s open
ground is transformed into an open market of 30 stallholders.104 The visitors
enjoy the open fresh air while shopping for fresh quality food, produce, and
products. The site also consists of a bakery and a few cafes that attract visitors
for breakfast and lunch while they shop.

“Hobsonville Point Farmers’ Market,” Eco Find, accessed April 15, 2021, https://www.ecofind.
co.nz/food-drink/hobsonville-point-farmers-market/.
104
“Oratia Farmers Market,” Oratia Farmers Market, accessed April 15, 2021, https://www.
oratiafarmersmarket.co.nz/.
103
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THE CIRCULATION OF EXISTING MARKETS IN TĀMAKI MAKAURAU MARKETS
Existing Markets in Tāmaki Makaurau are held temporarily, rather
than as a daily event, operating only once or twice a week, usually
on the weekend. Because of this temporal element, the markets are
typically held on open ground sites that can substitute for a market
space rather than their primary function. These sites are not primarily
designed for the operation of a market. Generally, they are open car
parks, community centers with halls, and warehouses with ample open
space. Temporary stalls and canopies are placed in these open spaces
to dictate circulation around the market to maximize visitor experience.

Circulation of La Cigale French Market

In open grounds circulation, primary circulation continues circularly
through the stalls placed in linear rows with open ends for a continued
circulation flow and to avoid any dead ends. The circulation continues
to flow and turn around the rows. Open ground sites lack secondary
circulation as there is no secondary location to flow users into.
Overall, we can see temporary stalls placed in linear rows imitating
pathways of bazaars. The activities on either side of the rows, in the
form of retail or services, can activate the space and dictate the user’s
circulation.

Typically, we can see the circulation within the existing markets flowing
around the temporary stalls as the user can follow the activities and
services offered within the row of stalls on either side. The row of stalls
acts as a pathway to follow, and the placement can dictate where you
want the users to circulate.

Figure 51. Circulation analysis of La Cigale French Market (Drawing by author).

The markets held in the permanent building structure place temporary
stalls at the perimeter of the building, allowing outer primary
circulation to flow around the site by temporarily activating the façade
of the building. The primary circulation flows in a circulation loop
rather than linear. The secondary circulation continues to flow inside
the building as users follow the stalls placed in rows. The secondary
circulation branches off from the primary circulation and allows users
to enter the building. Secondary circulation runs linearly in between
the rows of the stalls placed. With buildings with more than one
opening, it will enable secondary circulation to adjoin to primary
circulation.

La Cigale French Market’s circulation within consists of primary
circulation outside the building structure, in the open space defined by
stalls. The secondary circulation continues inside the building from this
to look at what is offered within the building.

Key
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Circulation of Avondale Market

Circulation of Grey Lynn Farmers’ Market

Circulation of Otara Market

Circulation of Hobsonville Market

Circulation of Oratia Market

Circulation of Auckland Night Market

Figure 52. Circulation analysis of Avondale Market
(Drawing by author).

Figure 53. Circulation analysis of Grey Lynn Farmers’
Market (Drawing by author).

Figure 54. Circulation analysis of Otara Market
(Drawing by author).

Figure 55. Circulation analysis of Hobsonville Point
Farmers’ Market (Drawing by author).

Figure 56. Circulation analysis of Oratia Market
(Drawing by author).

Figure 57. Circulation analysis of Auckland Night Market (Drawing by author).

Avondale Market’s circulation is primarily
directed by the position of the stalls that are
set in a repetitive form with spaces between
them, creating pathways to walk. Activities
on both sides of the paths allows users to
continue walking through the stalks with
circular turns into the next pathway

Grey Lynn Farmers’ Market’s primary
circulation is around the perimeter of
the building structure, where temporary
stalls are places making the facades of the
community center building active. This
activation of the façade allows ignition of
secondary circulation as the users funnel into
the building as they are circulating around
the building faced.

Otara Market’s dominant circulation depends
on the positioning of the temporary stalls in
an open car park field. The stalls are placed
in repetitive rows with spaces in between
them to create walking pathways. The stalls
are set so that both the sides of the paths
created will have stalls of activities facing it
on either side, allowing users to keep walking
through the pathways and turning with the
stalls to access each row.

Hobsonville Point Farmers’ Market consists
of its primary circulation around the facades
of the buildings located opposite each other,
and this creates a wide-open pathway in
between with activation through temporary
stalls on both sides. The activation attracts
the visitors to continue inside the building
through the secondary circulation to
experience the activities continuing inside.

Oratia Market’s primary circulation starts
from the existing café of the site, this flow
of users continues as the temporary stalls
are placed starting from this point and
linearly lead to an open space where more
temporary stalls are placed. The secondary
circulation begins between the temporary
stalls placed in rows in the open space
with pathways in between them and stalls
activating either side of the path, leading to a
continuous circulation through the rows.

Auckland Night Market’s primary circulation
is dictated through the rows of temporary
stalls linear arrangement in repetitive rows.
The stalls are placed to create enough space
for people to walk through them as they
experience the activity of the stalls on either
side of them. The circulation continues to
loop around and follow the stalls on each of
the rows.
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CONNECTIVITY OF THE EXISTING MARKETS OF TĀMAKI MAKAURAU MARKETS

Connectivity of La Cigale French Market

Generally being in open spaces these existing markets, can usually be
accessed from many sides. Like the bazaar, we can say the markets
consist of multiple access ways, although we cannot refer to them
specifically as access points as they are not defined and are just an
open space. A user can enter the market from the front or the back
which can create an underwhelming experience a user’ journey to the
market.
Being in open ground sites, the markets are either surrounded by
open space or car parking areas, the access to the market starts from
the open car parking area. The site of the markets prevents it from
extending its connectivity further into the surrounding infrastructure.
The extent of connectivity of the market is limited to the immediate car
parks and does extend to the neighborhood beyond through any local
road connections. The access from the car park to the market is a dull
and non-active connection. Markets prioritize users while promoting
vehicle access as this is the most convenient way for people to travel
within the city nowadays.

Figure 58. Connectivity Analysis of La Cigale French
Market (Drawing by author).

The lack of efficient connectivity to the market only allows visitors
to specifically plan their trip to the market missing out on a
constant natural flux of visitors that can be created by extending the
connectivity to the local roads around their site. The market allows
visitors to experience this as a destination with an aim rather than a
journey to be taken on route to another destination

La Cigale French Market only consist of one access point which can be
accessed from the car park ground. The market is in a residential area
but is set slightly away from the residential houses in the proximity to
the bazaar. The extend of the connectivity is short but located on the
main road it can attract a few users in.

Key

74

75

EXISTING MARKETS IN TĀMAKI MAKAURAU
76

Connectivity of Avondale Market

Connectivity of Grey Lynn Farmers’ Market

Connectivity of Otara Market

Connectivity of Hobsonville Market

Connectivity of Oratia Market

Connectivity of Auckland Night Market

Figure 59. Connectivity Analysis of Avondale Market
(Drawing by author).

Figure 60. Connectivity Analysis of Grey Lynn Farmers’
Market (Drawing by author).

Figure 61. Connectivity Analysis of Otara Market (Drawing by author).

Figure 62. Connectivity Analysis of Hobsonville Point
Farmers’ Market (Drawing by author).

Figure 63. Connectivity Analysis of Oratia Market
(Drawing by author).

Figure 64. Connectivity Analysis of Auckland Night
Market (Drawing by author).

Avondale Market’s consists of two access
points from either side of the market. The
access points are from the big ground of
car parking areas. The connectivity extend
does not reach the neighboring connection
the site has to offer but rather can only be
accessed vehicular access.

Grey Lynn Farmers’ Market is accessed from
the front of the market, which opens onto
the main road and experiences medium to
heavy traffic. The access way opening to the
car park prioritises vehicular access rather
than pedestrian.

Otara Market is located in an open car park
which can be access from all sides of the
market. The market lacks a definition of
access points, hence no sense or dictation
of the orientation for the users which can
create chaos in the space. The cars are
allowed to be parked close to the market in
order to access it right from there, showing
vehicular access priority.

Hobsonville Point Farmers’ Market is located
opposite the ferry terminal, which attracts
many pedestrians to the market on their
way. The other side of the market is accessed
through a walk from the car park nearby,
for the users that specifically come to visit
the market. The walk from the car park can
be dull and eventful till they reach their
destination.

Oratia Market consists of one main opening
pathway which leads to the market. The
market is set in a Vineyard, away from the
city’s business, thus lacking an extend of
connectivity to the neighborhood resulting in
a low influx of visitors circulation.

Auckland Night Markets consists of open
access entrances. The boundary of the
site is all open to access the market. A fair
amount reach of connectivity is present as
the market sits as a connection between two
parallel roads, resulting in an influx of visitors
into the space.

77

6 DIFFERENCES BETWEEN A BAZAAR AND A SHOPPING CENTER

78

79

DIFFERENCES BETWEEN A BAZAAR AND A SHOPPING CENTER

INTRODUCTION
It may be argued that the traditional bazaar is not significantly different
to a shopping center particularly when it comes to its function of being
more than a retail space. We must investigate how a traditional bazaar
is different from a shopping center to solidify our proposition that the
bazaar remains a successful model of showcasing the local community
identity, something which cannot be achieved through the existing
shopping centers in Tāmaki Makaurau.
A shopping center or a shopping mall can be defined as a collection
of independent retail stores and services. The services can include
restaurants, theatres, banks, and many more establishments in the
area which are surrounded by parking areas.105
We will investigate two existing shopping centers in comparison to the
bazaars

T. Editors of Encyclopedia, “Shopping Centre,” Encyclopedia Britannica, 2016,
https://www.britannica.com/topic/shopping-centre.
105
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Figure 65. Sylvia Park Mall

Figure 66. Westfeild New Market Mallr

Sylvia Park Mall, Mount Wellington, Auckland

Westfield New Market Mall, New Market, Auckland

One of New Zealand’s largest shopping centers receives over 12 million
visitors each year. The center consists of chain stores found everywhere
in New Zealand, including The Warehouse, Pak n Save, Hoyts Cinemas,
Zara, and H n M which occupy most of the center’s area. The center
also offers chain food outlets and a wide range of restaurants, cafes,
and bars. The center is located next to a train station that runs between
Britomart and Papakura and provides over 5000 car parks.106

Located four kilometers from Auckland CBD, New Market Mall is
the largest retail complex in New Market, catering to a trade area
population of over 530,000 residents.107 Incorporating multiple sites
of over four and a half hectares, the mall caters to chain stores such
as Farmers, Chemist Warehouse, Countdown. The rooftop of the mall
offers dining and entertainment experiences and also Events Cinemas.
The mall is surrounded by four levels of car park area to cater the huge
number of visitors.

Kiwi Property, “Sylvia Park,” Kiwi Property, accessed July 2, 1BC, https://www.
kiwiproperty.com/sylvia-park/en/.
106

“Westfeild Newmarket,” Scentre Group, accessed August 5, 2021, https://www.
scentregroup.com/our-portfolio/centres/westfield-newmarket.
107
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DIFFERENCES BETWEEN A BAZAAR AND A SHOPPING CENTER

DIFFERENCE IN CIRCULATION

Circulation of Sylvia Park Mall

Circulation of Westfeild New Market Mall

Figure 67. Circulation analysis of Sylvia Park Mall (Drawing by author).

Figure 68. Circulation analysis of New Market Shopping Center (Drawing by author).

Here we can see Sylvia Park and one block of Westfield New Market
following the aspects of a traditional bazaar’s circulation. The primary
dominant axis runs linearly, with secondary paths branching off to
smaller alleyways connecting to different stores. In a shopping center
a differentiating element from a bazaar is that the shopping centers
do not follow spatial zoning of the programs as they don’t have any
hierarchical arrangement of the programs or separation of functions,
the stores are scattered around.
Shopping centers consist of a majority of chain stores that are available
at other areas of the city, and on the national territory resulting in
the merchandise on offer not being unique to the particular shopping
center. In a traditional bazaar, most goods are produced within the
space rather than being made by an off site manufacturer. The goods
sold at the bazaar are specific and unique to the space. This allows
visitors to gain knowledge of the identity represented in the area and
learn how the goods they are buying are produced being exclusivly
fabricated in to that specific area.

Key
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DIFFERENCES BETWEEN A BAZAAR AND A SHOPPING CENTER

DIFFERENCE IN CONNECTIVITY

Connectivity of Sylvia Park Mall

Connectivity of Westfeild New Market Mall

Figure 69. Connectivity analysis of Sylvia Park Shopping Center (Drawing by author).

Figure 70. Connectivity analysis of New Market Shopping Center (Drawing by author).

Both the shopping mall exemplars consist of multiple access points
to enter the main shopping center. Unlike the bazaar, the accessways
of the malls are all connected to carparks which reduces their reach
within the neighborhood. The bazaar is a pedestrian-oriented journey
rather than a destination keeping the visitors occupied throughout
their passage. On the other hand, the shopping centers are designed
to cater to fast-paced modern lives. Surrounded by large car parking
spaces, these shopping centers became destinations that the visitors
would make a special effort to visit, a convenient way for visitors to
fulfil their goal of ‘shopping’ moving in and out of the spaces in the
most direct way possible.

Key
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DIFFERENCES BETWEEN A BAZAAR AND A SHOPPING CENTER

DIFFERENCE IN FORMS
Upon analysing the forms of the structures, we observe more variation
in the bazaar forms in contrast to the rather box-type shopping center.
All the shopping centers have very similar architecture, despite where
they are located even in various climatic conditions. The bazaars are
compatible to the climatic condition of their location. The shopping
centers are mostly roofed and apply artificial methods for lighting and
air conditioning. In contrast, depending on the region, the bazaars are
either roofed with small openings on the ceiling for lighting and open
courtyards for ventilation within the space. Bazaars, being site-specific,
unlike shopping centers, can be identified as integrated into their
site drawing elements of the design from the context, surrounding
community, history, and architecture of the place resulting in them
being a reflection of the community identity of their area.

Figure 71. Climatic influence on the bazaar structure in different cities.

Bazaars continue to be the perfect spaces to represent community
identity, while shopping centers are not appropriate substitutes for
bazaars

Figure 72. Section of Tabriz Bazaar.

Figure 73. Sectional perspective of Isfahan
Bazaar.

Figure 74. Form analysis of Sylvia Park Mall and Traditional Bazaar (by author).
86
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SITE SELECTION
In determining a site for this project, the investigation of the bazaar
model identified a series of characteristics to locate a site fit for
purpose.

SITE

Site Selection Parameters:•

Within Tāmaki Makaurau

•

Heart of the City

•

Connectivity

•

Circulation

•

Landmarks

The City Link Bus:

The City Rail Link:

The Link bus is the easiest way to get around Auckland. The bus
operates from Wynyard Quarter, along Queen Street and up to
Karangahape Road, and back in a loop. The bus arrives every 7-8
minutes at its stops. The City Link bus also interconnects to the
Inner Link bus route and the outer link bus route, which reaches the
neighboring suburbs of the city; out to Parnell, through New Market,
Ponsonby in the inner link and past Mt Eden, Mt Albert, Herne
Bay in the outer link route. The Link Bus routes’ extended reach of
connectivity makes it very convenient to get around central Auckland
and the inner suburbs of Auckland.

New Zealand’s Largest Transport Infrastructure Project.

Figure 75. Route map of link bus around Auckland CBD.

Figure 76. Figure 76. City Rail Link route with new stations

Site selection began in Auckland CBD, which is considered the heart of
the city. In particular, the area has the best connectivity and circulation
amongst the pedestrians in the whole of Tāmaki Makaurau as it
prioritizes pedestrians. The City Link Bus Route and the upcoming
City Rail Link will boost the connectivity and circulation even more
within the Auckland CBD and the neighboring suburbs, extending the
connectivity reach.

90

The City Rail Link is a 3.45km twin-tunnel underground rail link will
be built up to 42 meters below the Auckland city center. The CRL will
transform the Britomart Transport Centre into a two-way through
station that better connects the city’s rail link network. Two new
underground stations will extend central city: Karangahape Station
and Aotea Station with re-developed Mt Eden and Britomart Station.
The new link will see over 54,000 passengers traveling on trains during
peak hours. Once fully operational, 50,000 passengers an hour will
travel through the train network at peak times. The City Rail Link
system will make it significantly easier and quicker for the citizens of
Tāmaki Makaurau to travel across the city. CRL is said to be the catalyst
for multi-million dollar new builds and re-developments to reshape a
vibrant and sustainable city for people to live in.108 The project aims to
be operational by 2024.

108

“City Rail Link,” CRL ltd, accessed July 20, 2021, https://www.cityraillink.co.nz/.
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Chosen Site: in the heart of Tāmaki Makaurau : Auckland CBD

Site parameter’s elements

Opposite the upcoming Karangahape Train Station on Mercury Lane,
between Cross Street & Canada Street

Circulation:

SITE

The connection to various streets allows people to walk around the
perimeter of the site. Due to the upcoming new Karangahape Train
Station, the site has potential for a rise in the influx of pedestrians and
travelers.
Figure 79.Circulation analysis of the site (Drawing by author).

Connectivity:
Being a corner intersection, the site connects to various streets
with a several access points. The site is also connected to the main
Karangahape Road through internal pedestrian pathways and the
existing corridor bridges on the site, extending its reach of connectivity.
Figure 78. Looking across Southern Motorway towards Canada Street (left), Mercury
Lane (center).
Figure 80.Connectivity analysis of the site (Drawing by author).

Landmarks:
Karangahape Station, an upcoming project of the CRL. The station will
be a significant infrastructural amenity for the area unlocking additional
re-development opportunities generating residential capacity and
urban renewal within the inner-city fringe. The light path running along
the state highway 1 northern motorway is can be accessed from near
the site which attracts a lot of visitors to this area.

Figure 77. Location of Auckland CBD in Tāmaki Makaurau (Drawing by author).

Figure 81.Landmarks around the site (Drawing by author).
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SITE ANALYSIS

SITE

The Karangahape Road Plan 2014 - 2044
The Auckland council has created the Karangahape Road Plan, a
framework offering an outline of the future of one of New Zealand’s
most iconic roads and how it is envisaged to change over the next 30
years. We will research and study the Karangahape Road Plan as an
integral component of the design brief.

The plan suggests key moves that have been identified as integral to
change the area, and delivery of these keys moves will facilitate the
achievement of the desired outcome for Karangahape Road’s vision.
These Key Moves of the Karangahape Road Plan brief resonate
particularly with the proposal of this research. To protect and reinforce
the community identity of Karangahape Road, a bazaar will be the
perfect fit for this site to showcase and compliment the development
plan for the Auckland Council.

Purpose of the Karangahape Road Plan:
To provide a clear planning framework to guide how the Karangahape
Road area could grow and change over the next 30 years.109

Vision of the Karangahape Road Plan:
The vision of Auckland becoming the world’s most liveable city
will be achieved at a local level in Karangahape road by developing
Karangahape Road as a safe and well-connected place offering a
range of housing and employment generating activities connected
to a resilient public transport network, celebrating and protecting its
distinctive historical and cultural heritage and reinforcing its role as the
colorful entertainment and creative fringe of the city center. 110

Auckland Council, “The Karangahape Road Plan 2014-2044” (Auckland, 2014),
https://www.aucklandcouncil.govt.nz/plans-projects-policies-reports-bylaws/our-plansstrategies/place-based-plans/Documents/karangahape-road-plan-2014-2044.pdf.
110
Auckland Council, “The Karangahape Road Plan 2014-2044”.
109
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Figure 81. Karangahape Road Plan’s map of key moves.
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•

Key Move 1: To Show the Karangahape Road Area as the
creative, edgy fringe of the city center.

SITE

Karangahape Road is home to a diverse range of business,
entertainment, retail, food, creative, and other industries to
complement the diverse population. In the future, Karangahape Road
will continue to be a vibrant entertainment and retail hub, increasingly
home to a diverse range of businesses, including creative industries,
start-ups, and office spaces. 111

•

Key Move 2: Protect, Enhance and celebrate Karangahape Road’s
historic and cultural hertitage, biodiversity and vibrancy

Karangahape Road is a site of historical importance for Iwi, the place
where Hape called down a Karanga to his fellow settlers. Later the
ridgeline was an important travel route for mana whenua and then
settlers with horses before becoming an upmarket shopping district.
The diverse range of heritage buildings provide a unique opportunity
to protect a largely intact collection of showcasing Auckland’s history.
Protecting these buildings will help preserve this history and work as an
attraction for people living in and visiting this area.112

•

Key Move 3: Provide safe and convenient connections in and
through the Karangahape Road Development

Karangahape Road is a crucial conduit connector and destination
within the city center. Providing safe and convenient connection for
all transport modes is vital to perform this role for the amenity of
people traveling through and within the Karangahape road area.113
Karangahape Road is an essential connector between Ponsonby, Great
North Road, Newton, and Grafton.

•

Key Move 4: Create a safe and enjoyable environment to live,
work and play in Karangahape Road

Karangahape Road is a vibrant area during both the day and night
time, home to many bars and one of Auckland’s original red light
districts, it is also a vast residential settlement. There has been a lack
of community facilities such as public toilets, waste bins and adequate
street lighting in the area which needs to be changed.114

There is a number of potential development sites that have been
identified in the Karangahape Road Plan. The chosen site is one of the
six sites that have been identified as the key sites in the area for their
prominence and potential, which will be built in the environment of
the Karangahape Road area.
The site is of significant size and is highly visible from Upper
Queen Street and is considered to be one of the ‘gateways’ to the
Karangahape Road area.
This site currently consists of Wilson Parking on Cross Street and
Servilles Academy & Head Office on Canada Street, a function which
Auckland Council has plans to remove for future development. The
intersection of Cross Street and Mercury Street consists of an old
building categorized as a historical building by Auckland Council that
will need to be preserved.

Figure 82. Chosen site also identified by Karangahape Road Plan.

•

Key Move 5: Promote the City Rail Link station at Karangahape
Road as the catalyst for the new investment and growth in the
area.

The new City Rail link station will act as a catalyst to rejuvenate and
reinforce Karangahape Road as a prime entertainment, residential and
working precinct. The train station has significant benefits in terms
of connection to the rest of the city, place-making, and development
opportunities that will change the surrounding area and community.115

Auckland Council, “The Karangahape Road Plan 2014-2044”.
Auckland Council, “The Karangahape Road Plan 2014-2044”.
115
Auckland Council, “The Karangahape Road Plan 2014-2044”.
113

Auckland Council, “The Karangahape Road Plan 2014-2044”.
112
Auckland Council, “The Karangahape Road Plan 2014-2044”.
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CONTEXT ANALYSIS
The research proposes the design to be in Karangahape Road because
it successfully matches the site selection criteria. Karangahape
Road is situated in the city at the heart of Tāmaki Makarau, having
extended connectivity within the city space, multiple immediate street
connections, and the new Karangahape Road Train Station being the
landmark to bring in a constant flux of visitors.
It is instrumental to research the Karangahape Road area’s local context
analysis, which can further be applied in the design development to
showcase the local community identity of the area correctly.
The research will focus on the history of the Karangahape Road area
and the present local community user analysis. These elements will
further be developed and incorporated into the design as memories,
symbols, values, and beliefs attached to the Karanaghape Road area.
Visitors will be able to identify and learn about the local area, while
locals will connect to the space in its clear representation of its roots
and essence.

History of Karangahape Road
Tamaki Makaurau, as an isthmus has been fought over by several Māori
tribes for over 600 years. This being indicated in certain locations
having more than just one Māori name, with different meanings.
Depending on the iwi being consulted, Maori place names can have
different interpretations. The Karangahape Road ridges were used by
Maori as a walking route to reach the Manakau Harbour, called the Te
Ara o Karangahape – The Path of Karangahape116 Karangahape is one
the original Maori names to have survived the European settlement.
There are multiple meanings of Karangahape :-

KBA, “The Meaning of Karangahape,” KBA, accessed July 3, 2021, https://www.
karangahaperoad.com/our-story.
116

98

99

SITE
Figure 83. Karangahape ridge in the early 1840s

The Place of the Calling of Hape

The Shell Path

The ridge is named after the Tainui ancestor Hape who was one of the
founders of the Tainui Iwi. Following the discovery of Aotearoa, around
1350 AD, in the ancestral homeland of Hawaiki plans were made to
settle the new land.117 Before Tainui waka could set to sail, only people
in the best physical condition were selected to sail. Hape was not
selected due to his clubbed foot and was left behind in Hawaiki. During
the long and tedious voyage of the waka to Aotearoa from Hawaiki,
people on board forgot about Hape.

“Karangahape” can also mean “the shell path,” though, in modern
Maori this derivation seems complicated.120 The meaning coincides
with the ridge that was used as the walking route between the
Waitamata, and Manukau harbours called Te Aro o Karangahape.
During the 1840’s the usual ‘go-to’ and convenient food for long trips
was small shellfish such as pipi, which were easy to carry and consume
in long journeys.121 The track along Symonds Street to Karangahape
ridge was demarcated by years of crushed shells and distinguished by
discarded crushed shells. This white path between bracken fern, flax
bushes and kauri trees was easy to follow, especially by the moonlight
at night.

As the waka reached Waitemata Harbour’s shores, people saw a man
standing at a distant hill calling for them. It was Hape, standing on the
ridge and calling out a Karanga to people at the shore. Hape celebrated
the welcome of his own relatives who had denied him passage. Hape
used his powers to summon a giant kaitiaki, the stingray, to make his
journey to Aotearoa ahead of the Tainui waka.118 Therefore, the ridge
became known as Te Karanga a Hape – The Place of the Calling of
Hape.119

KBA, “The Meaning of Karangahape.”
KBA, “The Meaning of Karangahape.”
119
KBA, “The Meaning of Karangahape.”

Figure 84. The Shell Path
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KBA, “The Meaning of Karangahape.”
KBA, “The Meaning of Karangahape.”
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Karangahape Road Area Today

Karangahape Road area is known to be Auckland’s creative hub which
includes a wide range of alternative arts and events, independent
retailers, and unique hospitality. The creative art industries located
in the area include art galleries, artists, industrial designers, fashion
designers and photographers. The retail space has become the avant
garde scene of the city center with a diverse range of retail stores that
include lifestyle and vintage shops, tattoo parlours, strip clubs and
rainbow bars. The area represents a more edgy gritty urban character
than the rest of Auckland and the city center. The diversity in people,
communities and cultures has enriched the area’s colourful identity. It
is a place for thinkers, activists, makers and entrepreneurs that want
to meet within the creative spaces of energies to explore a new edge
while feeling inclusive.

The Functions within the area are unique to the area that also show a
part of the community of Karangahape Road area, these include:

•

•

•

Retail Shops : High fashion, retro, vintage and streetwear stores
and unique design shops offer everything from handmade
jewellery to home furnishings and gifts.122 Music stores showcase
and sell vinyl collections and instruments. Grocery and Liquor
Stores cater to the local resident’s needs.

Figure 85. Karangahape Road today

The Karnagahape Road area includes a total population of 3000
residents approximately being between 20 – 29 years of age. The
majority of residents living in the area are of NZ European followed
by Asian decent.125 Since the 1970s, there can be seen a broader
demographic emerging in the area which includes a wide diversity of
younger people and ethnicities.

Eat & Drink: The area offers plenty of places for people to enjoy
food and drink. Dining reflects Auckland’s multicultural diversity
through cuisine which includes, Middle Eastern, Indian, Asian,
Mexican and European Fusion.123 The night life is reflected to be
very colourful as the area is the home to cabaret-style restaurants,
karaoke bars, gay clubs and local pubs offering live music. 124

Karangahape Road Area is called to be New Zealand’s 24/7 street
– a street that never sleeps. This distinctive area revolves around
its community and support systems for creative talent, diversity,
collaboration, interdisciplinary practices and innovation.126

Creatives: The creative services offered in this area include Art
Galleries, Hair & Beauty Salons, Tattoo Parlours, Creative Agencies,
Architecture Firms and Film & Production Studios.

Figure 86. Graph of ethnic groups in Karangahape.

“Karangahape Road (K’ Road),” Aucklandnz, accessed August 2, 2021, https://www.
aucklandnz.com/visit/destinations/auckland-central/karangahape-road.
123
“Karangahape Road (K’ Road).”
124
“Karangahape Road (K’ Road).”
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NZ, “Census Place Summaries | Stats NZ.”
KBA, “Karangahape Road,”
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DESIGN STRATEGIES EXTRACTED FROM BAZAAR MODELS
The study of traditional bazaars has identified proven strategies that
successfully enhance the quantity and quality of social interactions,
allowing people to share their community beliefs, values, and ideas.
These strategies will be used to develop the design of the proposed
public space that will be specific to the Karanagahape Road area in
Tamaki Makarau.

Proposed Programme

Places of Social Interaction:

The design process begins with establishing a proposed design program
by exploring the programs currently offered in the Karangahape
Road area and categorizing them into places of stay, places of social
interactions, and places of relaxation, all elements in a traditional
bazaar. These elements of places can cater to all the needs and desires
of the local community and fulfill them as they all fall into these three
categories. Each programme must fall in either one or two categories
while ensuring all the categories are existent in the design.

•

Restaurants & Bars
o

Cuisine: Mexican, Indian, Asian, Middle Eastern, and
European Fusion

•

Cafes

•

Retail Stores
o
o
o
o
o

Fashion Stores
Music Stores
Grocery & Liquor Stores
Tattoo Stores
Beauty Salons

Places of Stay:
•

Hostel

•

Workshop spaces for creative individuals

Places of Relaxation:
•

Gardens

•

Courtyards
Figure 87.Proposed Programmes Catogerised (Drawing by author).
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Zoning of Programmes
The complexity of programmes offered within the public space will
follow a clear strategy of separation and hierarchical spatial zoning.
This zoning can depend on the social diversity and capacity each
programme has to attract public users.
The places of social interactions are to be placed on the edges of
Cross Street and Mercury Lane that will see the greatest number of
pedestrians circulating due to the Karanagahape Train Station being
established at the intersection of those two roads. The places of social
interactions are seen to attract diverse users to the area. Thus, to boost
this circulation, the places of social interaction will activate the street
and attract pedestrians to navigate their way through the complex. The
hostel has been placed towards the end of Canada Street, as that part
of Canada Street will see the least amount of pedestrian circulation.
The places of stay, such as the hostel, have the least capacity to attract
diverse public users as it only caters to particular users that require
this amenity at a specific time. The workshop spaces for creative
individuals will be placed on the top storeys as these do not contribute
to attracting public users. Access will be restricted for the workshop
users gaining entry to their private spaces, either from the ground floor
or from the Karanagahape Road through the existing internal corridor
bridges on the site.
According to the hierarchical zoning strategy, the programmes placed
on the perimeter will include one privately controlled opening. The
internal spaces will have two or more controlled openings, which will
create spaces of relaxation including open and closed courtyards, and
gardens, encouraging the public users to pause, spending more time
within the complex and increasing engagement.
Figure 88. Zoning of Programmes on the site (Drawing by author).
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Developing the primary axis of circulation
The primary axis will dictate the space’s dominant circulation, which
should potentially cover the whole span of the site, extending to the
three roads the site is surrounded by. The primary axis of the bazaar
will connect the three roads, Cross Street, Mercury Lane and Cross
Street aiming to extend the connectivity of the public space. Taking
advantage of the catalyst and landmark Karangahape Road Train
Station, which will disperse a flow of pedestrians at the intersection,
can be pulled into the public space with the positing of the primary
circulation axis. The primary axis starts from Cross Street, activating the
pedestrian circulation throughout the public street edge. Another wave
of pedestrian circulation is brought into the site from the existing Iron
Bank building, with its internal pathways opening up to Karangahape.
In order to encourage the visitors to enter the space, the primary axis
will continue to run into the space from the front of the Iron Bank
building for a more effortless flow for the users. The primary axis then
continues to connect to Mercury Lane and Canada street to allow
access all around the complex.

Figure 89. Initial primary pathway sketched out on site (Drawing by author).
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Figure 90. Development of primary pathway of site (Drawing by author).
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Incorporating secondary pathways

Activating the pathways

In order to strengthen this circulation, it is essential to remove
any barriers such as dead ends, incorporating secondary pathways
throughout the planning to create connections between the different
functions attracting users to circulate throughout the space. The
secondary pathways are to be branching off the primary axis for an
organised dispersion circualtion to different programmes while also
maintaining the dominant circulation pathway for easier navigation
for the users in the space. The secondary pathways lead users into
different spaces of programmes through the complex; therefore,
the privately controlled openings sketched out for the internal zone
are developed and used as indication points to add the secondary
pathways branching off the primary axis.

Activation through the defined programmes of places of social
interactions
Places of social interactions can activate the primary axis and
secondary pathways of circulation. The position of activities on both
sides of pathways allow for a more efficient circulation as it can attract
the users to embark on these pathways of circulation for an eventful
journey throughout the space.
To dictate the pedestrian circulation and movement within the
pathways, it is important for the programmes categorised as the places
of stay, which are a variety of restuarants, bars, and retail stores will be
placed on either side of the pathways. The development and relocation
of the programmes have been done to activate the pathways and also
the public street edges that are also an existing eternal pathwys of
circulation around the site. The street edge activation will allow the
users to flow inside the complex where a variety of programmes have
been placed, including internal open courtyards that provide spaces
of enagegment and relaxation for users to stay within the space for
longer.
Figure 92. Activating circulation pathways and street edge through the relocation of
zoning and programmes (Drawing by author).
Figure 91. Developing secondary pathways through the privately controlled openings of
internal zones created (Drawing by author).
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Connectivity
The project will prioritise its users by promoting pedestrian dominance
rather than vehicular. The project aims to incorporate existing
opportunities and buildings to reach the site’s highest potential of
connectivity reach.
Taking advantage of the site’s landmark, The Karangahape Train Station
that will release a flow of visitors reaching the station from different
parts of the city. The station is located at the intersection will release
an influx of visitors onto Mercury Lane and Cross street. This disperse
of visitors can be funneled through the existing historic building, which
we cant remove due to the Auckland Council’s Karanagahape Road
Plan wanting to protect the historical heritage sites of the area. The
existing builing next to the site can be incorporated into the project
design to enhance and protect the historical heritage of Karangahape
road area. The building holds offices on upper levels, and the ground
floor can be used as a connecter into the public space. The connection
allows a more direct flow into the public space for the visitors as they
exit the train station.
The existing corridor bridges are a means of communication routes
for pedestrians that are able to access the site from the Karanagahape
Road. These bridged will be incorporated into the upper floor of the
design for users to visit the complex directly from Karangahape Road
situated afar.

Figure 93. Connectivity potential of the site (Drawing by author).
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Multiple access points

Primary access points and Thresholds

To use the potential of the connectivity this site has to offer, we
create multiple access points located strategically around the space.
To increase the connectivity and connections, the access of the
complex should be covering all the three roads on the perimeter of
the site; Cross Street, Mercury Lane, and Canada Street. Cross Street,
experiencing the most circulation flow from the Karangahape Train
Station, needs to have a greater number of access points to cater and
attract the users inside the complex. Mercury Lane will also experience
some disperse of circulation flow from the Karanagahape Train station,
and the wider multiple access points will be able to pull these users
in. Canada Street seems to experience the least amount of visible
pedestrian flow, therefore not requiring multiple access points, apart
from a hostel entry specific to this place of stay program.

For users to reach and start the navigation within the space it is
important to define and add main points of access points that are
identifiable to users. These thresholds will act as ‘Nodes’ that will
help people orient themselves to reach this space navigate through
it with ease of spatial legibility. These thresholds will be designed to
be identifiable and distinguished from the surrounding built fabric,
working to aid users in orientating themselves, deciding on the routes
they will take to create their journey through the area.

The corridor bridges on the top storey are pathways that run through
a complex of offices, warehouses, retail stores, and a gym opening up
to Karangahape Road. Access points will be added to the proposed
complex on the top storey to attract that influx of circulation coming
into the site all the way from Karanagahpe Road.
Figure 94. Developement of multple access ways into the site (Drawing by author).
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The multiple access ways created to enter the site will be further
developed to create few principal access points that will be
architecturally defined thresholds distinguished as principal access
points from the other minor multiple access ways. The location of the
primary access points will also depend on the primary axis created on
the site to cater the dominant circulation flow. On Cross Street, the
main primary threshold is placed in front of the commercial Iron Bank
building, an existing pedestrian pathway. Mercury Lane and Canada
street will also have one primary access each. These threshold points
will be visible from the Karnagahape Train Station and Canada Street,
attracting the users into the space as the thresholds define ‘welcome,’
to not just the everyday local visitors but also for the foreign visitors.

Figure 95. Locating primary access points of thresholds through the development of
multiple aceess points (Drawing by author).
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DESIGN

Places of Social Interaction
•

Restaurants & Bars
o

•

Cafes

•

Retail Stores
o
o
o
o
o
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Figure 96. Introducing building masses around the pathways (Drawing by author).

Figure 97. Development of building masses to create spaces for programmes and intersections of pathways (Drawing by author).

Introducing building masses around the primary axis and secondary
pathways developed according to the site typology.

Development of building masses to create spaces for the programmes
zones and intersection points of three or more pathways. Highlighting
various intersection points of pathways to develop ‘Nodes’ to help
users orient themselves within the space and navigate through it with
ease. Extra architectural design detail will be given to these points
of ‘Nodes’ for it to stand out for the user’s eye. The change of levels,
changes in the roof or ceiling height, and incorporation of natural light
through shafts of the roof into the scape can be used to highlight the
node points for user recognition.

Cuisine : Mexican, Indian, Asian, Middle Eastern and
European Fusion

Fashion Stores
Music Stores
Grocery & Liquor Stores
Tattoo Stores
Beauty Salons

They are placed on each side of the primary and secondary pathways
running through the complex. These places are also added on the edge
of Cross Street to activate the whole street and be able to attract used
within the stores that can be accessed from the street and within.
The activation of the cross street is continued and is also felt within
the complex as the stores continue to run inside on each side of the
pathways. The spaces are also added towards the edge of mercury lane
to activate the public street edge visible from the Karangahpe Road.
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DESIGN

Places of Stay

Workshops spaces for creative individuals

•

Hostel

•

Workshop spaces for creative individuals

Workshops spaces are placed on the top two storeys on the building
on the edge of Cross Street. The levels are easily accessible from the
ground floor but also has its own access ways from the existing corridor
bridges on the site. The workshops have been placed in a position that
is easily accessible from the complex but at the same time not being
too directly open. Its specifically designed to cater users who want
to work in their space privately. The users are still able to view the
activities happening below through the void and view shafts but at the
same time are away from the noise that can become a distraction for
them.

Hostel
The hostel has been placed on the edge of the quietest street of the
site, Canada Street. The hostel building is two-storey with a courtyard
within in order to bring in a majority of the sunlight for the users
staying here for days. The level of the hostel allows the users to view
the bazaar and the activities happening below them and is also easily
accessible through stairs. The hostel can also be accessed from the
inside of the complex if needed but also has a separate access way
from Canada Street for users specially visiting the site for this function
and do not wish to enter the public complex. The rooms have been
placed all around the courtyard for stayers for a view of landscape in
a city full of buildings. The rooms have also been placed on the east
where there is an existing driveway, so that it has enough outlook
space from the room’s backyard and balcony, backyard available for the
rooms on the ground floor and balcony for the rooms on the top floor.
The hostel also has a communal kitchen which will act as a space of
social interaction and opening up to the courtyard which will be used
for social gatherings or events for the stayers in the hostels.

Places of Relaxation
•

Gardens

•

Courtyards

Gardens and courtyards have been placed towards Mercury Lane
and Canada street, where it’s able to draw sunlight into the site. They
have placed at the areas that are naturally a bit quieter than the other
spaces near the Mercury Lane to attract users and boost circulation to
equalize the business in the whole public complex. The building masses
are developed by raising them to create a change of levels and heights
at the intersection points two or more pathways and highlights them.
Figure 98. Developing programmes into building masses (Drawing by author).
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Figure 99. Raising masses to develop change of heights at the intersections points of the pathway (Drawing by author).

Figure 100. Raised masses concept with programmes, pathways, intersection points and accessways (Drawing by author).

The building masses are developed by raising them to create a change of levels and heights at the intersection points of three or more pathways and
heighlights them.

The masses placed on Cross street are raised enough to match the existing corridor bridge’s finished floor level as they are incorporated into the design
strategy of connectivity. Developement showing primary pathway, multple access ways with primary access points and nodes developed through
intersection points of three or more pathways.
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Form development through narrative

Highlighting primary main axis

The Māori terminology and reference to mythology would be refined
and defined following careful consultation with the local Ngāti
Whātua Ōrākei. The inspiration for the formal components in the
architecture and speculative and personal at this early design stage of
the proposal.

Kauri trees have existed as species for around 20 million years, one
of the longest living tree species in the world. Native to New Zealand,
Kauri trees are found throughout Upper North Island, including Tāmaki
Makaurau. A narrative of Kauri trees forest can be represented through
developing it in the design of the primary axis which showcases the
dominant circulation around the space, being one of the core elements
and driver of this public space design. The pathway will incorporate
columns on each side as the visitors walk through it, imitating and
experiencing an activated journey of the mixed-use complex through a
Kauri forest. Due to the climate, the pathway will be covered, however,
the roof will have variations in heights at the intersections points of
three or more pathways meeting to highlight them as orientation
points for the user. The variation allows the control of the light entering
the space, at the specific intersection points, the circulation along the
pathway will be complemented by the natural light entering in the
space, to show users their way of circulation as they follow the light.

Figure 101. Kauri forest with a pathway.

Figure 103. Crushed Shells.

Figure 102. Kauri forest.

Figure 104. Crushed Shells on a walking pathway.

The complex is also visible from the northern motorway situated to
the south of the site, roof creating an element of identity as locals,
foreigners will be able to identify and remember this place due to the
element which can stand out with size and meaning.
The same pathway will also include white flooring, which will imitate
the ‘shell path’ narrative of how Karangahape road, used as a walking
route was filled and covered with crushed shells of the shellfish when
it was used as a walking route between Waitama, and Manakau.
The complex can bring back the same walking route narrative to the
primary axis to showcase the site’s history.
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Thresholds: highlighting primary access points
Karangahape’s name is the place of the calling of the Hape. Hape, who
was left behind by his own relatives when they took off in the great
waka Tainui from Hawaiki. Hape journeyed on the kaitiaki, a stingray
ahead of the Tanui waka to reach the ridge of Karangahape while
calling out a Karanga and celebrating the welcome of his own relatives
that left him behind. As Hape summoned a great Kaitiaki, the stingray
which helped him access and reach Karanagahape ridge will be used to
design the threshold of this complex. The unique design will distinguish
the primary access points while showcasing an identity that is specific
site and is able to welcome locals and foreigns through this narrative.
The canopies as the thresholds at the primary access points are derived
from the form of a stingray.

Figure 105. Stingray landing close to ground.

Figure 107. Development sketches of stingray form (Drawing by author).

Figure 106. Stingray swimming.
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Figure 108. Derived canopies from stingray form (Drawing by author).
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Figure 109. Development of roof on the primary pathway derived from kauri tree narrative and highlighting intersection points with height changes (Drawing by author).
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Figure 110. Incorporating the primary pathway roof in the design (Drawing by author).

Figure 111. Section showing various height changes in the roof capturing natural light to highlight the intersection points underneath (Drawing by author).
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Figure 113. Series of floor plans of the proposed design (Drawing by author).

Level -1

Level 0

Level +1

Level +2

Level +3

•
•

•
•
•

•
•
•

•
•

•

Places of social interactions
Places of relaxation

Places of social interactions
Places of relaxation
Car park / loading zone

Places of social interactions
Places of relaxation
Places of stay: Hostel

Places of stay: hostel
Places of stay : woskshops

Places of stay : woskshops

Figure 112. Roof Plan showing primary axis pathway, secondary pathways and intersection points of three or more pathways
(Drawing by author).

130

131

DESIGN
Figure 114. Floor plan level -1 (Drawing by author).
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Figure 115 . Floor plan level 0 (Drawing by author).
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DESIGN
Figure 116 . Floor plan level +1 (Drawing by author).
134

Figure 117 . Floor plan level +2(Drawing by author).
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DESIGN
Figure 118 . Floor plan level +3(Drawing by author).
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Figure 119. Exterior Perspective 1 (Drawing by author).

Figure 122. Interior Perspective 1 (Drawing by author).

Figure 120. Exterior Perspective 2 (Drawing by author).

Figure 123. Interior Perspective 1 (Drawing by author).
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CONCLUSION
This project has aimed to create a complex, multi-purpose public
space through the adaptation, development of architectural concepts
and components derived from an architectural model of a traditional
bazaar. The public space has been designed to embrace and reinforce
a local identity of Tāmaki Makaurau, the area ultimately chosen is the
Karangahape Road area within the inner CBD precinct.
Traditional bazaars have been able to extend their function from not
only being a center of trade and retail but to a multi-purpose public
space where experiences and exchange of social and cultural ideologies occur. Bazaars with their spatial arrangements, the spread of
connectivity, and being located in the heart of the city, the bazaar have
continued to redefine social interactions. The architecture of a bazaar
helps to sustain a vibrant and dynamic atmosphere for trade and social
interaction that ultimately becomes the symbol of local community
identity.
Through the review of literature, it became evident that a place of architecture is able to showcase the relationship an individual or community has with its geographic location, representing the identity which
gives individuals a meaning and sense of belonging.
Firstly, through the element of narrative, architecture is able to develop
and reinforce the expression of identity by carrying the message, concept, and characteristics attributed to a local community. The narrative
is showcased and used in design development. The representation of
the Karangahape road area and its identity were showcased through
the history of this place. The narrative of the ‘calling of the hape’ was
represented in the design of the thresholds derived from the form of
the stingray. Thresholds of complex architecture aim to welcome visi140

tors to this space, just as the stingray that Hape rode making his journey to Aotearoa. Like most of Aotearoa, specifically Tāmaki Makaurau,
once being covered in the native forest of Kauri Trees, the narrative of
walking through a native forest is showcased in the columns designed
on the dominant pathway running through the complex. It is reminding
people of their history and keeping a connection to the true essence of
the place even today.
Secondly, it was found that the elements of spatial legibility incorporated in a public space architecture allow easier navigation for individuals
and access through this public space. The elements of paths, landmarks, and nodes can generate a fertile public space ground to foster
social interactions and engagement between people within the space.
The elements of spatial legibility were applied to different traditional
bazaar precedents, to interrogate and derive the typical circulation,
connectivity concepts of a typical bazaar model and their important
site elements of landmarks and being at the central location that allows
the successful demonstration, embracing, and reinforcement of their
local community identity.
The popularity of markets amongst the city’s citizens showcased the
love and welcome such places have, giving the opportunity for this
project to come into existence in Tāmaki Makaurau. It was understood
that across the city local identity varies and develops according to the
area through the diverse community and ethnic groups present in Tāmaki Makaurau. By analyzing the existing markets in Tāmaki Makaurau
with the same analytical tools, the circulation and activation of pathways being very similar to the traditional bazaar circulation brought
emphasis to this element.

The lack of connectivity and site elements compared to the traditional
bazaar reinforced the elements of traditional bazaar being more beneficial, making it necessary to use it to develop our design strategies and
create site selection parameters.
The differences between a bazaar and the existing shopping centers
in Tāmaki Makaurau derived evident differences focusing on different
spatial arrangements, forms, the extension of connectivity within site.
Shopping centers are not unique to their site but rather are generic complexes that can be placed anywhere without showcasing any
identity elements to connect to their community. Showing the shopping centers not appropriate substitutes for bazaars makes our project
evidently different from the shopping centers.
Site selection was essential to identify a site that would allow the derived architectural concepts to be applied to their full potential. In the
heart of Tamaki Makarau, the Karangahape Road area, opposite the upcoming Karangahape train station, showed potential and would witness
an influx of pedestrians due to multiple existing, and the creation of
new, connections within the city. The project saw potential in amplifying and using this circulation to its advantage to create a continuous
influx of visitors within the space and extending its reach of connectivity through the existing urban infrastructure. Through context analysis,
this public space will offer mixed-use amenities, including commercial
lots, creative workshop spaces, eateries, and accommodation facilities
that are unique to the demographic of this area. The concepts of circulation and connectivity derived from a typical bazaar model, such as
having a dominant route running along a main linear primary axis with
several secondary pathway connections, multiple access ways, defined
thresholds and street edge activation are able to attract a number of

users to the complex. This continuous influx of circulation adapted
from careful design is also aided by existing and new connections within the city. The variation in forms, levels, spaces, and natural light at the
nodes will aid users in orientating themselves within this vast space as
it gives each space meaning, natural flow, and definition.
This public space hub is able to embrace and reinforce the community identity a place that visited by locals on a daily or a place that can
attract the foreign visitors to experience a journey of the Karangahape
Road.
The project continues develops the activation of the public street edge
through architectural elements in the narrative of Karangahape Road
and its built forms showcasing its true identity while promoting social
interactions as a vibrant community of creative individuals.
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